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Past  haunts 
Colorado 
publisher 
(See  page  9) 

Covering  the 
rich  and 

simlanniiil 


ONE  OF  AMERICAS  GREAT 
NEWSPAPERS. 


The  Detroit  News 

Michigan  s  Largest  Newspaper 


Make  the 


Right  Choice 
with  the  Company 
that  Gives 
a  Choice. 


An  innovator  in  listings  formats,  TVL  pro¬ 
vides  camera-ready  listings,  grids  and  spe¬ 
cial  breakouts  individually  tailored  to  your 
distinctive  specifications  of  size,  style  and 
the  stations  you  include.  Our  versatility  and 
flexibility  in  formats,  type  faces,  point  sizes, 
column  widths,  channel  markers  and  time¬ 
line  placements  allow  you  to  design  your 
television  pages  to  best  suit  your  needs  as 
well  as  those  of  your  readers. 


For  More  Information  Contact  Nat  Mansell,  Lots  KUngemarm  or  Chris  Stark  at  the 
American  East  Conference  In  Booth  #F-15 
Hershey  Lodge  and  Convention  Center,  Hershey,  PA 
March  12-14 


100  E  15th  Street/RO.  Box  17748/Fort  Worth, Texas  76102/(817)332  6933 


Color.  Award-winning 
design.  Custom  listings. 
Leading  writers.  You. 


It’s  a  beautiful  match.  TV  UPDATE ’s  multi-feat vued  weekend  TV 
supplement  will  be  an  exciting  asset  to  your  paper.  We  provide  a  four- 
color  cover  that  incorporates  your  paper’s  logo.  We  provide  customized 
listings  in  both  grid  and  rolling  log  formats.  We  provide  52  weeks  of 
pre-sold  advertising.  And  we  provide  features  by  nationally  renowned 
writers.  All  this  in  a  package  conferred  an  Award  of  Excellence  from 
the  Society  of  Newspaper  Design. 

Let  us  make  the  match.  Call  Hal  Bauer  at  212-692-3973. 


200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 
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Asian-American  Journalists. 

Black  Journalists. 

Hispanic  Journalists. 

Native  American  Journalists. 

White  Journalists. 

Announcing  the 
Multicultural  Management 
Program — designed  to 
sharpen  your  newspaper 
managerial  skills. 

If  you  have  three  years’  experience  in  any 
department  of  a  newspaper,  you  may 
qualify  for  this  four-week  program  on 
newspaper  management  skills  at  the  School 
of  Journalism  of  the  University  of  Missouri- 
Columbia.  The  first  session  will  be  held 
September  7-October  3. 

All  you  need  is  your  newspaper’s 
endorsement  and  a  desire  to  reach,  or 
continue  your  growth  in,  newspaper 
management.  College  credit  is  available. 
Inquiries  from  your  newspaper  are 
encouraged. 

We  believe  that  a  broad  cultural  mix  of 
journalists  will  be  the  foundation  of  our 
future  successful  newsrooms.  Let  us  show 
you  how  the  Multicultural  Management 
Program  can  help  you  and  your  newspaper 
utilize  that  variety. 

For  more  information,  phone  or  write  to: 

Ben  Johnson,  Director 
Multicultural  Management  Program 
School  of  Journalism 

University  of  Missouri-Columbia 
Columbia,  Mo.  65205 
(314)  882-1581 
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MARCH 

17- 19— ANPA,  Total  Newspaper  Conference,  Don  CeSar  Hotel,  St.  Peters¬ 

burg. 

18- 20 — Conferences  for  Journalists,  Cities  and  Suburbs:  New  Development, 

Unsolved  Problems.  Watergate  Hotel,  Washington,  D.C. 

19- 21 — New  England  Newspaper  Association,  Winter  Convention  and 

Annual  Meeting,  Westin  Hotel,  Boston. 

19- 21 — Newspaper  in  Education  Week  Conference,  Los  Angeles  Hilton,  Los 

Angeles. 

20- 22 — Independent  Free  Papers  of  America,  Spring  Conference,  Marriott 

Airport  Hotel,  St.  Louis. 

20- 22 — Midwest  Classified  Managers  Association,  Casper  Hilton  Inn,  Cas¬ 

per,  Wyo. 

APRIL 

2-6— New  Jersey  Press  Association,  Annual  Spring  Conference  and 
Trade  Show,  Hyatt,  Cherry  Hill. 

4-5— Louisiana  Press  Association,  Annual  Convention,  Peachtree  Pla- 
za,New  Orleans. 

8- 11 — American  Society  of  Newspaper  Editors,  Marriott  Hotel,  Downtown- 

Washington,  D.C. 

10- 12— National  Press  Photographers  Association,  Northern  Short  Course, 

Baltimore  Plaza  Hotel,  Baltimore,  Md. 

11- 12— Kansas  Press  Association,  Holiday  Inn  Holidome,  Great  Bend. 

12- 15— Inter-State  Circulation  Managers  Association,  Adams’s  Mark  Hotel, 

Philadelphia. 

13- 16— Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 

Scottsdale,  Ariz. 

14- 15 — International  Newspaper  Promotion  Association,  Pacific  Division 

Conference,  Chevron  Paradise,  Queensland,  Australia. 

15- 17— Washington  Journaiism  Center,  Conferences  for  Journalists,  Chil¬ 

dren  in  America:  Issues,  Abuses  and  Problems,  Watergate  Hotel, 
Washington,  D.C. 

16- 18— Pennsylvania  Newspaper  Publishers’  Association,  Display  Ad  Con¬ 

ference,  Marriott,  Harrisburg. 

16- 20— Society  of  Professional  Ji  urnalists,  Sigma  Delta  Chi,  Region  11, 

Sheraton  Princes  Kaiulani,  Hawaii. 

21- 23— American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 

Francisco. 

MAY 

9- 11 — Pittsburgh  Interdisciplinary  Conference  on  Photo  Journalism,  Pitts¬ 

burgh  Press. 

17- 20— Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle,  S.C. 

18- 21— International  Newspaper  Promotion  Association,  Marriott  Harbor 

Beach  Resort,  Ft.  Lauderdale. 

18-23— International  Newspaper  Financial  Executives,  Camelback  Inn, 
Scottsdale,  Ariz. 

SeminarsIWorkshopsIClinics 

MARCH 

16-26— American  Press  Institute,  Management  and  Costs,  Reston,  Va. 

21-23— Mid  America  Press  Institute,  Business  and  Agriculture  News,  Clarion 
Hotel,  Downtown,  St.  Louis. 

23-26— SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Pensacola  (Fla.)  News-Journal. 

23-27— ANPA/INPA,  Strategic  Planning  Seminar,  The  Houstonian,  Houston. 
23-28— American  Press  Institute,  Advertising  Executives,  Reston,  Va. 
26-27— NENA,  Display  Advertising  Seminar,  Sheraton  North  County  Inn, 
West  Lebanon,  New  Hampshire. 

APRIL 

6-8— SNPA,  Workshop,  Effective  Management,  Peachtree  Plaza,  Atlanta. 
8-11 — American  Press  Institute,  Newspaper  Production  and  New  Technol¬ 
ogy,  Reston,  Va. 

6-11 — Penny-Missouri  Awards  Program,  Newspaper  Workshop,  Holiday 
Inn  West,  Columbia,  Mo. 

13-16— SNPA  Foundation,  Seminar,  Improving  Newspaper  Writing,  Okla¬ 
homa  State  University,  Stillwater. 

13-19— The  Poynter  Institute  for  Media  Studies,  Television  Graphics,  St. 
Peterburg. 
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Tom  Watterson, 

Personal  Finance  Columnist, 

The  Christian  Science  Monitor* 


As  a  newspaper  editor, 
you'll  appreciate  the  difference. 

For  most  of  us,  being  penny  wise 
and  pound  foolish  isn’t  a  problem. 
It’s  not  that  we’re  so  clever.  It’s  that 
most  of  us  simply  can’t  accumulate 
an  extra  pound — let  alone  an  extra 
dollar — to  be  foolish  with.  Which 
is  why  Tom  Watterson’s  column 
on  finance  is  such  a  good  one.  He 
not  only  focuses  on  how  to  make 
more  money — he  shows  readers 
how  to  squeeze  more  out  of  the 
money  they  make  now — quickly 
and  easily.  It’s  the  kind  of  sound, 
practical,  down-to-earth  advice 
you’d  expect  from  The  Christian 
Science  Monitor,  and  it’s  there  for 
the  reading  every  Tuesday  on  the 
Monitor  wire. 

Tom  Watterson  on  finance. 

As  a  newspaper  editor — as  a 
newspaper  reader — you’ll 
appreciate  the  difference  he  can 
make  to  your  paper. 


News,  columns,  features,  analysis,  solutions. 


1-213-972-7973 


The  Christian  Science  monitor  news  Service 


Cos  Anfleles  Samcs 

SYNDICATE 


Our  reputation  is  always  on  the  line. 


\ 


The  4th  Estate 


Are 

You  Getting 
Your  Share  of 
Corporate 
Advertising 
from  the 
FASHION 
Industry? 

Editor  &  Publisher  offers  a  unique 
advertising  opportunity  to  newspapers. 
In  the  fourth  in  a  series  of  in-depth 
monthly  reports  on  "Public  Relations  and 
The  Press,"  we  will  focus  on  public  rela¬ 
tions  efforts  in  the  FASHION  industry. 

Position  your  paper  strongly  in  the  minds 
of  the  retailers  and  the  public  relations 
specialists  who  determine  the  direction 
of  flow  of  Fashion  Advertising  Dollars  - 
with  an  ad  in  this  issue  of  E&R 


WOMDER  IF  lia  EVER  HAPPEN  TO  ME 


About  Awards 


Other  issue  and  subject  dates  in  the 
series  are  May  17,  Travel,  and  June  14, 
Insurance.  Reserve  space  today!  Oall 
your  E&P  representative  or  Donald 
Parvin,  Ad  Manager,  at  212  675-4380. 

Space  reservation  close  for  the  April  19 
issue  is  April  4. 


Editor  &  Publisher 

11  West  19th  Street,  New  York.  N.Y  10011 


Mears  honored.  Walter  Mears,  vice  president  and  ex¬ 
ecutive  editor  of  the  Associated  Press,  is  the  recipient  of 
the  AP-Robert  R.  Eunson  Distinguished  Journalist  award 
given  by  the  Department  of  Journalism  in  Northern  Arizo¬ 
na  University’s  School  of  Communication. 

Gilbert  winner.  Gilles  Blanchard  of  Montreal  La  Presse 
was  named  the  newspaper  winner  of  the  Sports  Federation 
of  Canada’s  Doug  Gilbert  Award.  The  award,  named  in 
memory  of  the  former  track  star  and  Montreal  Gazette 
columnist,  is  in  recognition  of  Blanchard’s  support  of  the 
1985  World  Gymnastic  Championships  in  Montreal  and 
enthusiasm  for  amateur  sports  in  Quebec  Province. 

L.A.  Times  honored.  The  Villers  Foundation,  a 
Washington,  D.C. -based  philanthropy  organization,  has 
presented  the  Los  Angeles  Times  with  its  first  Media 
Award  in  recognition  of  the  newspaper’s  five-part  series 
from  last  summer,  “America  and  Its  Poor.’’  The  Times  has 
donated  the  $2,500  cash  prize  to  the  Los  Angeles  Times 
Summer  Camp  Fund. 
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TOP  FEATURES  DRAW  TOP  READERSHIP 


LOUIS 

RUKEYSER 

America’s  best-known 
economic  journalist.  His 
award-winning  commen¬ 
tary  on  trends  in  the  stock 
market,  politics,  banking 
and  free  enterprise  have 
built  him  a  reputation  as 
an  unparalleled  economic 
commentator.  Weekly. 


TOM 

PETERS 

Tom  Peters  wrote  the 
book  on  excellence.  The 
most  effective  and  proven 
management  techniques 
are  delivered  in  an  in¬ 
teresting  and  lively 
column.  When  it  comes 
to  business  management, 
Tom  Peters  is  the 
authority.  Weekly. 


ANDREW 

LECKEY 

Clear,  concise  invest¬ 
ment  advice  designed 
for  today’s  busy  readers. 
Complicated  business 
jargon  is  turned  into  read¬ 
able  copy  to  give  the  most 
useful  advice  to  seasoned 
and  novice  investors. 
Three  times  weekly. 


ROBERT 

BRUSS 

The  nation’s  outstanding 
expert  on  home-owner¬ 
ship  and  real  estate 
investment  provides  up- 
to-the-minute  information 
on  the  intricacies  of  buy¬ 
ing,  selling  and  trading 
property.  Seven  releases 
weekly. 


WILLIAM  DONOGHUE 
This  best-selling  money 
manager  tracks  trends 
and  eagerly  sought-after 
investments.  In  a  practical 
and  down-to-earth  style, 
Donoghue  tells  readers  what 
they  need  to  know,  when 
they  need  to  know  it. 

Twice  weekly. 


BANKS  VS.  MONEY  FUNDS 
A  breakthrough  in  modem 
financial  reporting!  A  weekly 
table  and  chart  compiled  by 
financial  experts  William  E. 
Donoghue  and  Robert  K. 
Heady  tells  readers  who’s 
paying  the  highest  returns, 
where  they  are  located  and 
how  their  yields  compare  with 
national  averages.  Weekly. 


JULIAN  BLOCK 
In  The  Tax  Report,"  Julian 
Block  tells  your  readers 
about  the  changing  tax  laws 
and  how  they  will  be  affected 
by  them.  Helpful  advice 
about  reducing  taxes 
honestly  and  getting  the 
most  for  your  money  is 
also  offered.  / 


INSIDER  TRADING 
The  inside  story  on  the  buys, 
sells  and  options  exercised 
by  corporate  insiders.  This  is 
the  first  complete  data  base 
to  be  offered  in  syndication 
and  it  can  be  tailored  to  the 
needs  of  your  newspaper. 


A  Tradition  of  Creativity 


To  put  these  features  to  work  for  your  newspaper, 
call  John  Matthews  at  1-8(X)-332-3068. 


Tribune  Media  Services 
64  East  Concord  Street 
Orlando.  FL  32801 
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Rotert  U.  Brown,  PrMidont  Jamos  Wright  Brown 

Fardinand  C.  Taubnar,  PubliBhar  Publlahar,  Chairman  of  tha  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30. 1985—28,173 


ABP 

ANPA 


Bum  rap  on  waste  ink 

It  sounds  to  us  like  some  California  newspapers  have  been  set  up 
for  a  bum  rap  on  illegal  waste  disposal. 

The  majority  whip  of  the  California  Assembly  called  a  press  confer¬ 
ence  to  announce  that  “many  leading  newspaper  firms”  in  the  state 
have  violated  EPA  regulations  by  transporting  waste  ink  to  the 
dump  in  Mexico’s  Baja  region.  He  acknowledged  these  “violations” 
were  probably  unintentional.  Then  it  was  stated  EPA  is  investigat¬ 
ing  the  shipments,  but  publishers  said  they  had  received  no  indica¬ 
tion  from  EPA  they  were  in  violation.  Furthermore,  the  waste  ink  is 
shipped  to  an  independent  waste  disposal  company  which  takes  it 
from  there.  It  is  not  hazardous  material,  according  to  publishers. 

If  the  waste  disposal  company  has  been  shipping  the  material 
illegally  to  Mexico,  there  is  no  indication  the  newspaper  publishers 
were  aware  of  it.  It  sounds  as  if  some  politicians  are  trying  to  make 
political  capital  of  the  allegations. 

ABC  back  on  track 

We  are  glad  the  tempest  over  membership  in  the  Audit  Bureau  of 
Circulations  has  calmed  down.  The  small  group  of  Gannett  newspa¬ 
pers  that  resigned  a  couple  of  months  ago  over  a  dispute  on  auditing 
procedures  have  rejoined  the  organization  with  the  intention  of 
arguing  their  point  from  within  rather  than  from  without.  That  is  as  it 
should  be. 

That  leaves  one  major  hold-out  —  the  Toronto  Globe  and  Mail  — 
which  seems  determined  to  make  its  resignation  stick.  Its  position 
has  been  well-publicized  before  newspaper  groups  and  in  Editor  & 
Publisher  (Feb.  15,  page  48). 

Because  of  the  disagreement,  opposing  views  will  receive  a  fresh 
airing  among  ABC  members  and  before  its  board  of  directors. 
Whether  either  side  has  been  induced  to  change  its  position  percep¬ 
tibly  remains  to  be  seen,  but  all  parties  to  the  controversy  can  now  be 
sure  they  have  been  heard  loudly  and  clearly. 

Changing  scene 

We  don’t  know  of  any  male  newspaper  editors  who  have  their 
heads  in  the  sand  and  refuse  to  admit  that  women  have  a  place  in  all 
phases  of  newspaper  work  and  many  are  now  performing  those  jobs 
with  excellence.  There  must  be  some,  but  we  don’t  know  of  any. 

The  New  England  Newspaper  Association  recently  had  its  fost 
conference  on  women  in  newspaper  management  (E&P,  Feb.  22, 
page  16)  and  we  learn  that,  whereas  women  hold  only  17%  of  execu¬ 
tive  and  management  jobs  at  daily  newspapers,  they  now  comprise 
40%  of  the  newspaper  workforce  compared  to  only  19%  in  1950.  That 
is  not  exactly  an  explosive  rise  over  that  period,  but  if  the  figures 
were  available  we  would  guess  the  greatest  increase  has  been  in  the 
last  five  years. 

With  that  assumption,  it  will  not  be  long  before  50%  of  the  work¬ 
force  will  be  achieved  plus  a  much  higher  percent  of  the  executive 
jobs. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

with  which  have  been  merged:  The  Journalist  established 

March  22, 1884;  Newspaperdom  established  March,  1892: 

the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 

29.  1901;  Advertising,  January  22, 1925. 
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Letters  to  the  Editor 

Says  newspapers  should  pay  staff  overtime 

I  read  with  interest  that  a  federal  to  a  large  degree.  They  might  work 
court  will  be  deciding  if  newsroom  some  long  days,  but  at  their  discretion 
employees  are  professionals  exempt  take  long  lunches  and  afternoons  off 
from  overtime  pay  (E&P,  Feb  1).  as  compensation. 

Any  newspaper  using  such  reason-  That  flexibility  isn’t  part  of  the 

ing  to  short-change  its  staff  is  operat-  newspaper  business.  Editors,  report¬ 
ing  with  its  head  in  the  sand.  True  ers  and  photographers  are  scheduled 
salaried  professionals,  such  as  doc-  to  work  certain  hours.  For  many, 
tors  and  lawyers,  control  their  hours  those  set  times  include  nights  and 

weekends  and  holidays.  Management 
should  show  some  appreciation  to  its 
newsgathering  staff.  Paying  for  over¬ 
time  is  a  good  way  to  start. 

John  Freeman 

(F  reeman  is  an  instructor  of  journal¬ 
ism  at  Wichita  State  University.) 

Correct  name  is  Knight  Foundation 

We  are  most  gratified  with  the  prog-  Permit  me  to  point  out  this  funding 

ress  of  the  John  S.  Knight  Fellowship  was  from  Knight  Foundation,  not  the 
Program  which  is  kept  before  us  by  “John  S.  Knight  Foundation”  which 
the  special  interest  of  Mr.  Lee  Hills  of  to  the  best  of  my  knowledge  does  not 
our  Board.  exist. 

This  note  is  also  to  express  the  con-  Knight  Foundation  of  Akron,  Ohio, 

cern  of  one  or  more  of  our  trustees  was  incorporated  in  1950  by  John  S. 
with  the  account  of  your  program  in  Knight,  James  L.  Knight  and  their 
the  December  28, 1985,  issue  of  attorney.  As  with  trade  marks  and 

Pw^/w/ier  which  referred  to  the  pro-  logotypes,  our  board  wishes  to  see 

1  gram  as  having  been  “funded  by  the  bur  name  used  correctly  when  it 

John  S.  Knight  Foundation.”  appears  in  print. 

Since  I  don’t  know  whether  the 
slightly  inaccurate  reference 
occurred  as  the  result  of  Stanford’s  or 

E&P’s  initiative,  I  respectfully  invite 
it  to  the  attention  of  each  with  a 
request  to  use  our  name  correctly 
(Knight  Foundation)  in  the  future. 

C.  C.  Gibson 

(Gibson  is  president  of  Knight 
Foundation.) 

Confusion,  but  no  solution 

Timothy  Bunn’s  rebuttal  on  Jan.  However,  there  are  numerous 

25th  of  Ron  Funk’s  Dec.  21  letter  absolutely  correct  incidences  of  the 
reflects  confusion,  but  provides  no  use  of  “none”  in  a  plural  sense, 
easy  solution.  We  have,  therefore,  one  more 

“None”  is,  etymologically,  a  con-  example  of  the  English  language 
traction  of  the  two  words  “no  one”  refusing  to  cooperate  with  abstract 
and  has  been  used  as  such  a  contrac-  systems  of  rules  and  regulations.  The 
tion  since  the  days  of  Chaucer.  “No  fact  is,  “none”  can  be  both  singular 
one”  is  always  singular.  AND  plural,  and  it  is  up  to  the  copy 

editor  to  determine  which  is  which  in 
the  context  of  the  meaning  of  each 
occurrence. 

Oh  rats!  The  living  tongue  is  am- 
biquous.  And  none  is  more  aware  of  it 
than  1. 

John  Yearwood 
(Yearwood  is  publisher.  The  Woods¬ 
man  Publishing  Co.,  Woodville,  Tex.) 

The  trials  and  tribulations  of  newspapering 


In  a  column  about  the  trials  and 
tribulations  of  newspapering,  Roger 
Simon  of  the  Los  Angeles  Times  Syn¬ 
dicate  recently  told  about  a  customer 
service  representative  in  the  circula¬ 
tion  department  of  the  Baltimore  Sun. 

An  IS-year  employee,  Mary  Jane 
Turner  spends  her  days  (in  telephone 
headset  and  typing  on  computer 
screen)  making  sure  that  the  desires 
and  needs  of  the  public  are  translated 
into  action. 

“A  few  weeks  ago,”  related 
Simon,  “she  answered  the  phone  to 
hear  the  voice  of  an  old  man.  He  had  a 
simple  request.  He  wanted  to  cancel 
his  subscription  to  the  paper.” 

Because  Mary  Jane  Turner  is  good 
at  her  job,  said  Simon,  she  asked  him 
if  there  was  any  particular  reason. 

“Is  the  service  bad?”  she  asked.  “Is 
there  a  problem?” 

“On,  no,  honey,”  the  man  said. 
“The  service  isn’t  bad.” 

So  why  was  he  canceling  his  sub¬ 


scription? 

“Well,”  the  old  man  said,  “Our 
puppy  dog  passed  away.  We  used  the 
paper  to  put  under  him.  And  now  that 
he  is  gone,  we  don’t  need  it  any¬ 
more.” 


Mary  Jane  Turner  paused  for  a  sec¬ 
ond.  “Well,”  she  said,  “if  you  get  a 
new  dog,  will  you  call  us  back  for 
another  subscription?” 

“Why,  yes,”  the  man  said.  “If  I 
ever  get  a  new  dog,  I  certainly  will  do 
that.” 


FAMILY 

COMPUTING 

By  the  editors  of 

Scholastic  Inc.’s  Family  Computins  Magazine 

No  hi-tech  Jargon.  No  baby-talk.  The  column  that  bridges  the 
generation  gap  and  fills  the  needs  of  the  entire  family.  Perfect 
drawing  card  for  both  readers  and  advertisers. 

Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 
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WW  March  1986  (Proiected) 


309,000 

289,000 


X  We’re  going  to  give  it  to  you  up-front.  The 
/HDregonian  is  setting  national  records  for 
circulation  growth.  In  1985,  ABC  FAS-FAX, 
the  source  for  all  circulation  accounting, 
cited  The  Oregonian  as  the  third  fastest 
growing  paper  in  the  nation.  Today, 
projections  show  circulation  figures 
upwards  of  335,000.  That  makes  a  two 
year  increase  of  over  45,000! 

The  upshot  of  this  growth  story?  Simply 
this;  The  Oregonian  can  now  give  your 
advertising  1 5%  more  market  penetration. 
You  refich  pipre.  people  with  your  • 
messa0^d^'*ijr«J  yoa?praniatipally  increase 
your  saes4)otential.’ 

Call  us  up.  Bob  Schoenbacher, 

Advertising  Director,  (530)221-8263. 


STIjir  ©re^ottian 


SOURCES:  1984, 1985  figures:  ABC  FAS-FAX  {City 
zone)  1 986  projections;  Internal  Audit,  The  Oregonian 
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Every  Saturday  since  1884 _ 

Was  it  or  wasn’t  it  news? 

A  controversial  article  run  by  a  weekly  newspaper  in  Denver 
touches  off  ethical  debate  over  what  constitutes  a  news  story 


By  Mark  Fitzgerald 

In  1%5,  an  18-year-old  emotionally 
troubled  college  student  murdered  his 
mother,  father  and  sister  in  the  fami¬ 
ly’s  Wilmette,  Ill.,  home. 

Found  mentally  incompetent  to 
stand  trial,  he  was  confined  in  a  state 
psychiatric  hospital,  where  —  after 
seven  years  of  intensive  therapy  —  he 
made  great  progress.  He  eventually 
went  on  trial  and  was  found  not  guilty 
of  murder  on  the  grounds  that  he  was 
insane  at  the  time  of  the  slayings. 

After  a  few  more  months  of  treat¬ 
ment,  he  was  released. 

He  returned  to  college,  receiving  a 
four-year  degree  in  two-and-a-half 
years,  married,  and  eventually 
became  a  reporter. 

He  rose  quickly,  becoming  an  edi¬ 
tor,  then  a  general  manager  and  a 
publisher. 

In  1982,  he  was  named  president  of 
a  13-newspaper  chain  of  suburban 
weeklies  in  the  Denver  area. 


Westward  editor  and 
publisher  Calhoun 
implies  that  both  Denver 
dailies  wrote  nothing 
because  Cochran  was  in 
the  newspaper  business. 


Then,  in  January  1986  —  21  years 
after  the  murders  —  a  Denver  free- 
circulation  “alternative”  weekly 
published  a  long  cover  story  about  the 
fact  that  this  local  newspaper  execu¬ 
tive  had  killed  his  parents  and  sister. 

Was  the  story  newsworthy?  Was  it 
ethical  to  dig  up  the  story  21  years 
after  the  crime  —  when  the  man  had 
taken  on  a  new  identity  and  appar¬ 
ently  become  a  model  citizen? 

That  debate  was  triggered  by  the 
publication  on  Jan.  22  of  a  story  in 


•catllMprcM. . . 

Nte24  _ 

■Im*  hcartThr*ks . . . 

HttU _ 

BcMrty  icrTkc** 

■yrto,  «BtertoUu»€Mt 
...rftgcSI 


Westword  —  a  news  &  arts 
weekly 


Westword,  a  give-away  paper  with  a 
distribution  of  80,000  copies. 

The  story  by  Westword  editor  and 
publisher  Patricia  Calhoun  identified 
the  18-year-old  Wilmette  youth  as  39- 
year-old  H.  Harrison  Cochran,  presi¬ 
dent  of  the  Sentinel  Publishing  Co.,  a 
chain  owned  by  Cowles  Media  Co. 

The  story  told  of  how  Cochran, 
after  changing  his  last  name  from 
Crouse  and  moving  to  Colorado, 
eventually  got  into  the  newspaper 
business. 

Denver  journalists  have  nearly 
unanimously  condemned  publication 
of  the  story  —  a  story  that  both  metro 
dailies  were  aware  of,  but  had  chosen 
not  to  run. 

“It  seems  to  me  that  before  you’ve 
got  a  news  story,  you  have  to  have 
some  current  news  item.  Not  some¬ 
thing  21  years  old  —  that’s  not  news,” 
said  Rocky  Mountain  News  editor 
Ralph  E.  Looney. 

After  the  story  was  published  in 
Westword  —  and  in  the  Sentinel 
newspapers  —  the  Rocky  Mountain 


News  ran  a  feature  story  on  Cochran. 

However,  not  a  word  of  the  revela¬ 
tions  about  Cochran  has  appeared  in 
the  Denver  Post. 

“Nor  do  I  intend  to  (publish  any¬ 
thing)  unless  something  happens  that 
makes  this  newsworthy,”  Post  editor 
David  Hall  said. 

Like  the  Rocky  Mountain  News, 
the  Post  last  fall  had  a  reporter  inves¬ 
tigating  rumors  of  Cochran’s  past. 
After  confirming  the  story.  Hall  said, 
he  and  the  reporter  agreed  it  was  not 
news. 

“There  are  lots  of  things  people 
know  that  they  don’t  put  in  the  news¬ 
paper,”  he  said. 

In  her  article,  Westword  editor  and 
publisher  Calhoun  implies  that  both 
Denver  dailies  wrote  nothing  because 
Cochran  was  in  the  newspaper  busi¬ 
ness. 

The  article  is  entitled,  “Is  Homi¬ 
cide  a  Dead  Issue?  Only  if  the  killer  is 
in  publishing.” 


“It  seems  to  me  that 
before  you’ve  got  a  news 
story,  you  have  to  have 
some  current  news  item. 
Not  something  21  years 
old  —  that’s  not 
news ...” 


And  the  last  line  of  her  story  reads: 
“But  then,  homicide  is  a  dead  issue 
when  the  killer  is  in  publishing.” 

Between  the  headline  and  the  last 
line,  however,  there  is  almost  no  dis¬ 
cussion  of  the  reasons  any  newspaper 
—  including  Westword  —  should 
publish  the  story. 

For  his  part.  Post  editor  Hall 
reacted  bluntly  to  the  implied  charge 
that  the  dailies  are  engaging  in  some 
kind  of  cover-up:  “Patricia  Calhoun 
(Continued  on  page  15) 
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The  Shiny  Sheet 

The  articles  it  publishes  are  not  hardhitting,  but  since  1894,  the  Palm  Beach 
Daily  News  has  built  a  loyal  readership  among  the  nation’s  rich  and  famous 


By  George  Garneau 

A  six-column  headline  across  the 
top  of  page  one  screamed:  “Temple 
To  Host  Thanksgiving  Ecumenical 
Service.” 

The  lead  story  revealed  how  such 
treasures  as  a  $6,000  gold  necklace 
and  a  used  blender  were  available  at  a 
high-class  garage  sale. 

A  boxed  story  with  four-column 
photo  described  how  dogs  dressed  as 
royalty  for  a  grade-school  charity  pet 
show  portrayed  Prince  Charles  and 
Princess  Diana. 

In  the  bottom  comer  of  the  average 
Sunday  front  page  was  a  one-column 
story  previewing  a  speech  by  the  fed¬ 
eral  education  secretary. 

Not  exactly  hard-hitting  stuff,  even 
by  the  standards  of  most  small-town 
dailies. 


The  lead  story 
revealed  how  such 
treasures  as  a  $6,000 
gold  necklace  and  a 
used  blender  were 
available  at  a  high-class 
garage  sale. 


But  Palm  Beach,  Fla.,  is  no  ordi¬ 
nary  American  town.  Nor  is  the  Palm 
Beach  Daily  News  —  better  known 
as  the  “Shiny  Sheet”  —  your  every¬ 
day  daily.  It  is  the  hometown  newspa¬ 
per  of  American  society’s  hometown, 
speaking  to  probably  the  richest 
newspaper  audience  anywhere.  And 
it  reflects  its  readers. 

“It’s  different  because  the  com¬ 
munity  is  different.  That’s  what 
makes  this  paper  unique,”  said  Ellen 
Koteff,  the  31 -year-old  editor.  “In 
this  community,  it’s  news  when 
someone  is  appointed  to  a  charity 
committee,”  Koteff  said. 

Palm  Beach  is  a  narrow  14-mile 
strip  of  barrier  island  beneath  some  of 
the  nation’s  most  prestigious  and 
expensive  residential  real  estate, 
bounded  by  Lake  Worth  to  the  west 
and  the  Atlantic  Ocean  to  the  east. 

It  is  an  enclave  of  extreme  wealth  in 


Agnes  Ash 

a  wealthy  nation,  separated  geo¬ 
graphically  and  metaphysically  from 
the  mainland,  and  peopled  by  the  fam¬ 
ous,  the  glamorous,  the  rich  and  the 
very  rich  of  old  and  new  money. 

It  is  a  town  where  the  main  industry 
seems  to  be  charities  and  the  principal 
occupation  balls.  A  list  of  residents 
reads  like  the  Social  Register,  which, 
in  fact,  is  an  indispensible  tool  of  the 
trade  for  journalists  covering  the 
town. 

Since  1894,  the  Shiny  Sheet,  as  it  is 
popularly  known,  has  become  an 
institution,  chronicling  the  course  of 
the  nation’s  rich  and  famous,  from  the 
days  of  the  Flaglers,  the  Phippses  and 
the  Vanderbilts  through  today’s  glit¬ 
terati:  Rose  Kennedy,  Este  Lauder, 
Donald  Trump,  C.Z.  Guest,  Aldo 
Gucci  and  Yoko  Ono  et  al.  Newspa¬ 
per  families,  including  the  New- 
houses  and  Pulitzers,  keep  homes 
there. 

“It’s  more  than  a  newspaper,”  said 
Agnes  Ash,  Shiny  Sheet  publisher. 
“It’s  a  lifestyle.” 

The  Shiny  Sheet  sells  about  7,000 
copies  a  day,  8,500  in  peak  season,  in 
a  town  of  10,000  permanent  residents, 
a  formidable  penetration  in  any 
market. 

“There  aren’t  many  people  that 
come  in  that  don’t  walk  out  with  it,” 
said  a  clerk  at  Main  Street  News,  a 
newsstand  with  papers  from  across 


the  nation  located  a  few  doors  down 
palm  tree-lined  Royal  Poinciana  Way 
from  Shiny  Sheet  headquarters. 

“If  they  live  over  there,  it’s 
theirs,”  Wallace  Reichert,  who  over¬ 
sees  printing  of  the  Cox-owned  paper, 
said  of  the  relationship  between  the 
Shiny  Sheet  and  Palm  Beach.  “Cox 
owns  it,  but  it’s  theirs.” 

When  the  paper  turned  90  years  old 
in  1984,  President  Ronald  Reagan 
wrote  a  happy  birthday  letter  that 
appeared  on  the  front  page  below  a 
story  in  which  Ash  invited  the  town  to 
a  birthday  party  at  the  Flagler 
Museum.  Nearly  a  quarter  of  the 
town  showed  up. 

Ash,  a  former  Miami  News  busi¬ 
ness  editor  and  long-time  Woman’s 
Wear  Daily  writer,  started  her  jour¬ 
nalism  career  37  years  ago  at  the  Day- 
ton  (Ohio)  Daily  News.  She  is  like  any 
other  small-town  publisher,  except 
Palm  Beach  is  like  no  other  town. 


“In  this  community,  it’s 
news  when  someone  is 
appointed  to  a  charity 
committee,”  Koteff  said. 


Strolling  down  chic  Worth  Avenue, 
Ash  exchanges  friendly  hellos  with 
managers  of  several  of  the  world’s 
most  famous  designer  shops  —  local 
advertisers,  to  her.  She  has  met 
designers  Aldo  Gucci,  Laura  Ashly 
and  Yves  St.  Laurent,  and  the  Shiny 
Sheet  profits  from  their  business  like 
an  ordinary  paper  gains  from  Sears. 
Only  more. 

The  reason:  the  Shiny  Sheet’s 
“high-ticket”  audience  is  an  advertis¬ 
er’s  dream. 

“1  don’t  think  another  daily  news¬ 
paper  can  match  us  dollar  for  dollar,” 
Ash  said.  “In  terms  of  demographics, 
this  town  is  just  incredible.” 

According  to  a  1981  survey,  56%  of 
Shiny  Sheet  readers  reported  net 
worths  of  $1  million  or  more;  90% 
were  worth  more  than  $250,000  and 
14%  worth  more  than  $5  million. 
More  than  half  reported  household 
incomes  of  $100,000  or  more.  Nearly 
a  third  owned  stocks  worth  more  than 
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Thank  You  For  90  Successful  Years 


By  AGNES  ASH 

The  Shmy  Sheet  is  ceM>rsttng 
Its  doth  hirthday  today  and  we  are 
looking  forward  to  seeing  o«r 
fneods  at  the  Flagkn*  Museum  this 
afternoon 

We  arc  hosting  a  party  for  the 
entire  town  Our  staff  will  be  there 
to  greet  you  But  that  doesn't 
mean  we  are  discontinuing  the 
open  door  policy  at  our  offtce  on 
Royal  F’oinciana  Way  Drop  in  to 
see  us  whenever  you  like.  That's 
basically  how  we  get  our  news 
Palm  ^adi  people  bring  stories 
about  themselves  or  the  town  to 


our  desks 

Today’s  party  is  an  opportunity 
to  thank  all  Um^  contributors  for 
our  90  years  successful  news 
gatberif^^. 

I  haven’t  written  a  Sunday  c<A- 
umo  (tHT  almost  two  years.  What 
have  I  bees  doing  with  roy  spare 
lime?  I'll  exfdain. 

It  isn’t  because  I  couldn’t  tiUte 
the  heat  from  the  Town  Council 
when  1  criticized  th^  investing 
practices.  It  isn't  because  the  town 
manager  has  bem  doing  every¬ 
thing  ri^t,  therefore  cuttuig  off 
interesting  material  to  write 
about.  It  isi't  because  our  paper  is 
so  filled  with  other  good  c^m- 


nists  that  Tm  not  needed  uy 
more  It  im’t  because  8S  more 
charity  events  have  been  added  to 
our  annual  caleodv. 

Tius  IS  what  r^lly  happened  I 


decided  to  wallpaper  two  bed¬ 
rooms.  Every  homeowner  knows 
what  serious  thought  and  investi- 
galioo  that  requires  So  for  almost 
two  years  I  have  spent  every  spare 


moment  studymg  wallpaper  sam¬ 
ple  boaks. 

Last  week  1  concluded  I  simply 
could  not  make  a  decmoo  I’m 
painting  the  rooms  off-white  and 
getting  on  with  my  writaq^.  My 
daughter  will  be  graduating  from 
coU^  in  another  year  She  can 
pick  out  the  wallpaper 

The  SkUtjr  Sheet  'a  the  moat  ei- 
citing  new^per  I  have  worked  on 
since  my  first  job  ou  the  Daytoo 
Daily  JVeurs.  I  went  to  work  there 
in  March  of  1948  Like  the  Shar 
Sheet,  the  Dayton  .Yews  was  coni- 
mittuty  oriented  and  owned  by  Coz 
Enter^ises  The  founder  of  the 
Coi  newspaper  chain,  James  M 


Cos.  three  tunes  governor  of  Ohio 
and  a  presidential  candidate  m 
1920.  was  a  frequent  vcntor  to  the 
newsroom 

He  called  the  young  women  re¬ 
porters  “Sits  and  mature  oues 
Mother  "  Insturtively  he  was  a 
good  newsman,  always  sensitive 
to  the  laterRUs  of  hts  readen. 
Even  when  Dnyton  was  under 
martial  taw  due  to  a  slnke  at  a 
local  industrial  plant  Gov  Coi 
knew  the  subacnbers  wanted  ku- 
man  interest  stones  Smnnhing 
warm  and  inspiratiooal  to  offset 
the  oMigatory  reporting  of  coo- 
flirt  and  vwlencr 

See  AGNES  4SR.  Page  At2 
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Pflio  Beuk  'Da^  N*- 


President  Sends  Birthday  Greetings 


Mrs.  Agnes  Ash 
PuMidwr 

Palm  Beach  DaHy  New« 
Mrs.  * 


will  appear  in  your 
'•tai  to  supplywg 
>4ers.  Your 
not 


$1  million,  40%  served  on  boards  of 
directors  and  18%  headed  companies. 
Half  of  the  readers  have  second 
homes.  Scotch  is  the  drink  of  choice; 
champagne  was  not  listed. 

“I  don’t  know  any  newspaper  that 
can  deliver  that  kind  of  audience  on  a 
regular  bas'=:,”  Ash  said. 

The  situ''tion  allows  the  Shiny 
Sheet  to  charge  top  dollar  for  adver¬ 
tising,  despite  its  unaudited  circula¬ 
tion,  which  fluctuates  widely  during 
the  summer,  when  it  publishes  twice  a 
week. 

Its  open  rate  of  more  than  $16  an 
inch  is  more  than  triple,  for  example, 
that  of  the  slightly  larger  Key  West 
Citizen.  But  it’s  not  the  cost  per  thou¬ 
sand  that  makes  the  Shiny  Sheet 
attractive  to  advertisers,  it’s  the 
spending  power  of  readers. 

It  all  adds  up  to  a  small  but  “very 
profitable”  newspaper.  Ash  said. 
“The  bottom-line  ratio  is  one  of  the 
best  in  the  Cox  chain,”  she  said, 
adding  that  it  was  on  the  borderline  of 
profitability  when  she  took  over  in 
1976.  Its  content  is  40%  editorial  to 
60%  advertising. 

According  to  legend,  the  Palm 
Beach  Daily  News  earned  its 
monicker  back  in  1917,  after  social¬ 
ites  complained  that  black  ink  rubbed 
off  on  their  white  satin  sheets  and 
summer  clothes. 

The  paper  responded  in  1917  by 
printing  on  an  expensive  grade  of 
slick,  coated  magazine-tyi»  paper  — 
hence  the  nickname  Shiny  Sheet, 
which  stuck  after  the  expensive  shiny 


paper  fell  by  the  wayside  some  years 
ago  in  favor  of  cheaper  grades. 

Today  the  Shiny  Sheet  is  printed  on 
45-pound  white  offset  newsprint  from 
the  Valentine  Paper  and  Pulp  Co.  of 
Lockport,  La.  It  is  50%  heavier  and 
costs  nearly  50%  more  than  standard 
30-pound  newsprint.  About  twice  as 
much  has  to  be  thrown  away  before 
printers  achieve  the  quality  readers 
expect.  But  the  current  newsprint 
emulates  the  quality  of  finer,  shinier 
papers  of  bygone  days.  Full  color  pic¬ 
tures  are  reproduced  magnificantly 
on  the  bright  newsprint.  There  is  no 
show-through  to  speak  of,  and  ink 
hardly  rubs  off  at  all. 


“It’S  more  than  a 
newspaper,”  said  Agnes 
Ash,  Shiny  Sheet 
pubiisher.  “It’s  a 
lifestyle.” 


Anything  less  “just  wouldn’t  fly 
because  (readers)  are  just  not  going  to 
accept  an  inferior  product,”  said 
Reichert,  production  director  at  The 
(West  Palm  Beach)  Post  and  Evening 
Times,  where  the  Shiny  Sheet  is 
printed  by  its  competing  sister 
papers. 

Though  the  Shiny  Sheet  is  not  as 
shiny  as  it  used  to  be,  it  contains  a  lot 
more  daily  news  than  in  the  old  days. 

It  still  publishes  scads  of  pictures  of 


formally  clad  socialites  sipping  cham¬ 
pagne  at  fundraisers.  But  since  Ashe 
took  over,  the  focus  has  been  on  more 
news,  less  puff. 

The  paper  that  started  out  as  almost 
a  “house  organ”  for  Henry  Flagler, 
who  connected  the  state  by  railroad, 
was  bought  in  1%9  by  Cox  newspa¬ 
pers.  The  Palm  Beach  Daily  News, 
the  second  oldest  newspaper  in  Flor¬ 
ida,  also  publishes  Palm  Beach  Life,  a 
slick  monthly  magazine  chock  full  of 
advertising. 

The  Shiny  Sheet  no  longer  prints 
guest  lists  of  elite  hotels  such  as  the 
Breakers.  It  now  prints  some  news  it 
once  shunned  as  inappropriate  to  the 
sensibilities  of  Palm  Beachers  and 
competes  with  the  Miami  Herald  and 
Palm  Beach  Post,  both  of  which 
assign  reporters  to  cover  Palm  Beach, 
as  well  as  other  local  society  publica¬ 
tions. 

“We  become  upset  if  we  get  beat  on 
anything,”  Koteff  said. 

Ash,  the  elegant  looking  publisher 
who  is  as  comfortable  mingling  at 
cocktail  parties  as  running  the  news¬ 
paper,  is  credited  with  emphasizing 
news  that  the  Shiny  Sheet’s  handful 
of  competitors,  which  she  conde¬ 
scendingly  calls  “the  vanity  press,” 
continue  to  ignore. 

“Sometimes  they  don’t  like  the  bad 
old  world  intruding  on  them,”  Ash 
said  of  Palm  Beachers,  who  are  over¬ 
whelmingly  conservative  and  Repub¬ 
lican.  She  called  them  “eccentric” 
and  “enormous  achievers.” 

(Continued  on  page  36) 
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No  progress  reported 
in  effort  to  save  paper 


Decision 


Investment  broker  “evaluating”  Jackson  Newspapers 


The  Jackson  Newspapers, 
publisher  of  the  New  Haven  (Conn.) 
Register  and  Journal-Courier,  are 
being  “evaluated”  by  investment 
banker  Henry  Ansbacher  Inc.  for  the 
purpose  of  assigning  the  newspapers 
a  book  value. 

The  Jackson  Newspapers  are 
owned  by  the  John  Day  Jackson 
Trust,  which  has  been  in  existence  for 
about  30  years. 

Herbert  Emanuelson  Jr.,  an  attor¬ 
ney  who  is  also  a  non-family  trustee, 
said  the  evaluation  by  Ansbacher 
does  not  mean  the  newspapers  are 
being  put  up  for  sale. 

“The  trustees  want  to  put  a  price  on 
the  newspapers  to  carry  them  on  the 
books  at  a  realistic  value,”  Emanuel¬ 
son  said,  adding  that  the  value  would 


not  be  made  public. 

Emanuelson  is  a  newly  elected 
member  of  the  trustee  board.  He  said 
the  election  “of  a  new  trustee” 
prompted  the  evaluation  by  Ans¬ 
bacher. 

He  said  Ansbacher  “did  not  solicit 
the  business.  They  were  selected 
after  a  number  of  parties  were  inter¬ 
viewed.” 

The  other  two  trustees  are  Lionel 
Jackson,  Sr.,  son  of  John  Day  Jack- 
son  and  chairman  and  chief  executive 
officer  of  Jackson  Newspapers,  and 
Lionel  Jackson,  Jr.,  president  and 
publisher  of  the  newspapers. 

Emanuelson  became  a  trustee  after 
his  non-family  predecessor  resigned, 
but  he  declined  to  name  him.  He  said 
the  person  had  served  as  a  Jackson 


trustee  for  about  five  years  and  the 
resignation  was  “not  unusual”  after 
that  period  of  time. 

The  Jackson  trustees  also  selected 
K.  Prescott  Low,  publisher  of  the 
Patriot-Ledger  in  Quincy,  Mass.,  to 
serve  on  the  newspapers’  board  of 
directors. 

Emanuelson  said  Jackson  News¬ 
papers  have  “a  pattern  of  utilizing 
outside  newspaper  people”  on  its 
board  of  directors  and  there  is  also 
“nothing  unusual”  in  Low’s  appoint¬ 
ment. 

In  another  development,  the  New 
Haven  newspapers  faced  a  Feb.  22 
protest  demonstration  by  the  local 
Hispanic  community  over  its  publica¬ 
tion  on  Feb.  9  of  a  special  32-page 
report  titled  “Americans  Between 


Last  edition 


The  Colorado  Springs  Sun  printed 
its  last  edition  on  February  28  after 
last  ditch  efforts  to  find  a  buyer  who 
would  keep  publishing  the  newspaper 
failed. 

The  closing  of  the  money-losing 
Sun  resulted  from  the  January  22 
announcement  by  its  owner,  Okla¬ 
homa  Publishing  Co.,  that  it  was  sell¬ 
ing  the  newspaper’s  presses,  produc¬ 
tion  equipment,  subscription  lists, 
library  and  other  assets  to  Freedom 
Newspapers  for  $30  million.  Free¬ 
dom,  which  publishes  the  competing 
Colorado  Springs  Gazette  Telegraph, 
said  it  intended  to  fold  the  Sun. 

The  U.S.  Justice  Department’s 
antitrust  division  would  not  allow  the 
sale  of  the  Sun’s  assets  to  Freedom  to 
proceed  until  OPUBCO  exhausted 
efforts  to  find  another  buyer. 

The  deadline  to  find  a  buyer  passed 
on  March  1 ,  and  the  sale  to  Freedom 
was  closed. 

The  land  and  the  Sun’s  building 
were  not  included  in  the  sale. 

The  Sun  had  about  45,000  morning 
circulation  and  67,000  Sunday  circu¬ 
lation,  according  to  its  September  30, 
1985,  Publisher’s  Statement. 

The  Gazette  Telegraph  has  about 
65,000  morning  circulation,  40,000 
evening  circulation  and  Sunday 
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Sun  publishes  final  edition 
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Final  edition 


circulation  of  nearly  1 1 1 ,000,  accord¬ 
ing  to  its  Sept.  30  statement. 


Colorado  Springs  Sun,  founded  as  a  strike  newspaper  in  1947, 
doses  after  efforts  to  find  a  buyer  fail 


The  Sun  employed  about  150  full¬ 
time  employees.  The  newspaper  did 
not  reveal  its  severance  arrange 
ments;  however,  a  Sun  reporter  told 
the  Gazette-Telegraph  that  employ¬ 
ees  with  more  than  three  months  ser¬ 
vice,  but  less  than  three  years,  would 
receive  three  weeks  severance  pay, 
plus  accrued  vacation  pay.  Employ¬ 
ees  will  receive  an  additional  week’s 
pay  for  every  year  of  service  above 
three,  the  reporter  said. 

Health  insurance  will  also  be  avail¬ 
able  for  up  to  two  months. 

The  International  Typographical 
Workers,  which  is  headquartered  in 
Colorado  Springs,  founded  the  Sun  as 
a  strike  newspaper  in  1947.  Its  origi¬ 
nal  name  was  the  Free  Press. 

The  Sun  never  made  a  profit  during 
the  23  years  the  ITU  owned  it.  In 
1970,  the  Sun  was  sold  to  Hank 
Greenspun,  publisher  of  the  Las 
Vegas  Sun,  which  also  was  founded 
as  an  ITU  strike  paper. 

Greenspun  also  was  unable  to  make 
the  Sun  profitable,  and  in  1975  he  sold 
the  newspaper  to  the  family  of  U.S. 
Sen.  William  Armstrong.  Two  years 
later,  it  was  sold  to  OPUBCO. 

Despite  investing  about  $20  million 
in  the  Sun,  OPUBCO  could  not  bring 
the  newspaper  to  profitability. 
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Two  Shores.” 

The  protesters  said  the  report 
dwelled  on  the  Hispanic  community’s 
problems  and  did  not  devote  enough 
space  to  its  accomplishments. 

The  newspapers  on  Feb.  16  pub¬ 
lished  a  follow-up  article  which 

Pulitzer  director 

By  Mark  Fitzgerald 

Directors  of  Pulitzer  Publishing  Co. 
recommended  (Mar.  3)  that 
shareholders  reject  a  $500  million  pur¬ 
chase  offer  by  real  estate  developer 
A.  Alfred  Taubman. 

A  company  statement  said  the  offer 
for  the  media  concern  —  publisher  of 
the  St.  Louis  Post-Dispatch  and  the 
Tucson  Star  —  was  “inadequate.” 

According  to  a  knowledgeable 
source,  the  firm’s  investment  banker, 
Morgan  Stanley  &  Co.,  told  directors 
that  the  company  has  a  value  of  $620 
million. 

“Now  that  has  a  lot  of  caveats  with 
it,”  the  source  said.  “It  includes  a 
breakup  and  a  liquidation  with  a  con¬ 
trol  premium ....  And  the  majority 
shareholders  don’t  intend  to  break  up 
the  company  or  sell  off  pieces.” 

The  rejection  was  not  unexpected. 
Previously,  three  Pulitzer  family 
members  —  company  chairman 
Joseph  Pulitzer  Jr.,  vice  chairman 
Michael  Pulitzer,  and  director  David 
E.  Moore,  who  hold  54%  of  outstand¬ 
ing  stock,  had  pledged  not  to  sell  any 
shares  until  March  31,  1987. 

Like  other  newspaper  companies 
that  have  remained  family-controlled 

pointed  out  the  community’s  con¬ 
cerns  about  the  special  project. 

However,  protest  organizers  said 
they  would  call  a  boycott  of  the  news¬ 
papers  if  more  articles  describing  the 
Hispanic  community’s  successes 

s  call  for  rejection 

A.  Alfred  Taubman 

His  bid  is  rejected. 

for  decades,  Pulitzer  Publishing  has 
faced  demands  from  third-  and  fourth- 
generation  members  for  more  liquid¬ 
ity  of  their  holdings. 

Taubman,  who  owns  just  one  share 
of  Pulitzer  stock,  in  January  reached 
an  agreement  with  a  group  of  minority 
shareholders,  including  a  grandaugh- 

were  not  published. 

Editors  of  the  Jackson  newspapers 
and  leaders  of  the  Hispanic  commu¬ 
nity  are  planning  a  meeting  to  find 
ways  to  further  address  the  communi¬ 
ty’s  concerns,  according  to  executive 
editor  Donald  W.  Sharpe’s  office. 

of  Taubman  bid 

ter  and  two  great  granddaughters  of 
founder  Joseph  Pulitzer,  giving  him 
an  option  to  buy  their  20%  stake  for 
$100  million. 

However,  a  company  insider  said 
that  the  situation  at  F^litzer  is  not 
analogous  to  that  at  other  old-time 
family  newspaper  companies  which 
have  recently  been  taken  over  by  cor¬ 
porations,  such  as  the  E)es  Moines 
Register  and  Tribune  Co.  or  Evening 
News  Association. 

“The  intention  is  to  keep  (Pulitzer) 
under  independent  ownership  —  pos¬ 
sibly  with  public  ownership  or  in  a 
partnership  with  another  company  or 
some  other  option,”  the  source  said. 

Since  mid- 1985,  the  company  has 
been  studying  those  options. 

In  reaction  to  the  directors’  recom¬ 
mendation  that  the  takeover  offer  be 
refused,  Bernard  Winograd,  presi¬ 
dent  of  Taubman  Investment  Co., 
said  the  Detroit-based  developer  was 
“encouraged  that  Pulitzer  is  focusing 
in  on  the  price  we  offered.” 

Taubman  also  sent  a  letter  to  Pulit¬ 
zer  suggesting  he  was  amenable  to 
raising  his  offer.  Taubman  asked  for 
permission  to  examine  the  company’s 
books  and  meet  with  key  members  of 
management. 

IM  RDIBE 

IN  DtllBr 

Knight-Ridder  files 
for  debt  offering 

Knight-Ridder  Newspapers  has 
filed  a  shelf  registration  with  the  Sec¬ 
urities  and  Exchange  Commission  for 
up  to  $200  million  in  debt  securities  to 
be  publicly  offered  “from  time  to 
time.” 

Knight-Ridder  said  the  proceeds 
will  be  used  to  refinance  existing 
indebtedness  and  fund  working  capi¬ 
tal  needs,  capital  expenditures  or  pos¬ 
sible  acquisitions. 

♦  ♦  * 

Knight-Ridder  also  announced  it 
has  completed  its  purchase  of  three 
television  stations  from  Gannett  Co. 
for  $160  million. 

Gannett  sold  the  stations  as  part  of 
its  acquisition  of  the  Evening  News 
Association. 

The  three  stations  are  KTVY-tv  in 
Oklahoma  City,  WALA-tv  in  Mobile, 
Ala.  and  KOLD-tv  in  Tucson. 

The  acquisitions  give  KRN  a  total 
of  eight  VHP  television  stations. 

Times  Mirror 
sells  notes 

Times  Mirror  Co.  announced  the 
sale  of  $100  million  five-year  8^8% 
notes  to  mature  on  March  1,  1991. 

The  notes  were  offered  initially  at 
99.875%,  plus  accrued  interest.  The 
yield  to  investors  is  8.406%. 

The  issue  was  offered  through 
Goldman  Sachs  &  Co.  and  Morgan 
Stanley  &.  Co. 

The  net  proceeds  from  the  sale  will 
be  used  to  refund  a  portion  of  the 
company’s  commercial  paper  bor¬ 
rowings. 

Louisville  dailies 
test  electronic 
newspapers 

The  Courier-Journal  and  Louisville 
Times  have  begun  an  experimental 
service  to  determine  if  there  is  a 
market  among  home  computers  for  an 
electronic  edition  of  the  newspapers. 

The  CJ&T  Electronic  Editions  will 
also  be  available  to  three  Jefferson 
County  public  schools  in  conjunction 
with  the  newspapers’  Newspaper  In 
Education  program.  The  Louisville 
papers  are  providing  the  schools  with 
modems  and  software  for  the  trial  and 
will  not  charge  them  for  the  service. 

The  service  will  give  users  the 
option  of  selecting  news  digests  or  full 
length  articles. 
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Changes  in  Detroit 

Gannett  drops  single  copy  price  of  Detroit  News  to  150  statewide; 
Knight-Ridder’s  Free  Press  counters  as  battle  heats  up 


By  Andrew  Radolf 

Gannett  Co.  announced  two  mar¬ 
keting  moves  aimed  at  boosting  the 
sales  of  its  newly  acquired  Detroit 
News  and  its  national  newspaper, 
USA  Today. 

But  the  announcement  added  fuel 
to  the  newspaper  war  as  the  compet¬ 
ing  Detroit  Free  Press  revealed  its 
own  plans  to  match  Gannett’s  circula¬ 
tion  push. 

Gannett  said  it  is  reducing  the 
single  copy  price  of  the  News  from 
2(kJ  to  150  in  the  areas  outside  metro¬ 
politan  Detroit  (outstate)  on  March 
31. 

The  News  newsstand  price  for  its 
editions  sold  within  metropolitan 
Detroit  will  remain  150. 

The  Free  Press,  owned  by  Knight- 
Ridder  Newspapers,  said  several 
hours  after  the  News’  announcement 
that  it  would  match  the  150  cover 
price  for  outstate  editions  on  the  same 
date.  The  Free  Press  currently  sells 
for  200  statewide,  and  will  remain  200 
within  metro  Detroit. 


Both  newspapers  did  not  state  any 
plans  to  change  their  outstate  home 
delivery  prices. 

Gannett  chairman  Allen  H.  Neu- 
harth  indicated  to  stock  analysts  only 
last  December  that  he  was  consider¬ 
ing  raising  the  News’  single  copy 
price. 


“We  have  been 
growing 

more  rapidly  than  the 
Free  Press  outstate,”  said 
News  publisher  Maurice 
Hickey.  ‘7hese  moves  will 
enhance  that.” 


At  that  time,  in  response  to  a  stock 
analyst’s  question,  Neuharth  said 
Gannett  “sooner  or  later  will  give 
readers  the  opportunity  to  pay  for 
their  products  what  they  are  worth.” 

“We  will  meet  our  competition  on 
every  front,”  stated  Free  Press 


publisher  David  Lawrence.  “The 
Free  Press  outsells  the  News  two-to- 
one  outside  Detroit,  and  we  will  not 
concede  any  part  of  Michigan.” 

“We  have  been  growing  more 
rapidly  than  the  Free  Press  outstate,” 
said  News  publisher  Maurice  Hickey. 
“These  moves  will  enhance  that.” 

The  News  leads  the  Free  Press  in 
total  daily  circulation,  645,016  to 
634,466,  but  the  Free  Press  leads  in 
daily  outstate  circulation  with  138,127 
sales  to  the  News’  69,359,  according 
to  the  September  30, 1985  Publisher’s 
Statements.  On  Sundays,  the  Free 
Press  outstate  circulation  is  222,417 
compared  to  the  News’  94,161.  How¬ 
ever,  as  with  daily  total  sales,  the 
News  leads  the  Free  Press  in  overall 
Sunday  circulation  by  837,821  to 
754,615. 

However,  the  News’  outstate  cir¬ 
culation  gained  over  3,000  in  daily 
sales  but  lost  over  1,300  in  Sunday 
sales,  for  the  six  months  ended  Sept. 
30,  while  the  Free  Press’s  outstate  cir¬ 
culation  in  the  same  period  lost  over 
(Continued  on  page  37) 


Small  newspapers  must  pay  the  price  for  Reagan  budget  cuts 

Postal  Service  board  of  governors  orders  postal  rate  hike  in  second  class 


By  James  E.  Roper 

The  Postal  Service  board  of  gover¬ 
nors  has  ordered  a  substantial 
increase  in  postage  rates  for  some 
subsidized  mailings,  including  small 
weekly  newspapers,  to  make  up  for 
budget  cuts  required  by  the  Gramm- 
Rudman-Hollings  Act. 

The  increased  rates,  effective 
March  9,  are  intended  to  produce  an 
additional  $32,164,000  in  postal 
revenues  during  the  rest  of  the  gov¬ 
ernment’s  fiscal  year  that  ends  Sept. 
30. 

Congress  had  appropriated 
$748,000,000  to  the  Postal  Service  for 
the  subsidies  to  make  up  for  “fore¬ 
gone  revenue”  during  the  current  fis¬ 
cal  year,  but  President  Reagan  on 
Feb.  1  ordered  this  reduced  to 
$715,836,000  as  part  of  overall  cuts  in 
federal  spending. 

The  Postal  Service  board  of  gover¬ 
nors  determined  that  this  was  insuffi¬ 


cient  to  pay  for  the  specified  services, 
and  so  ordered  the  $32,164,000 
increase  in  some  second-,  third-  and 
fourth-class  rates. 

The  effect  on  individual  mailers  will 
vary  —  depending  partly  on  how  they 
use  rates  per  piece  and  rates  per 
pound  —  but  the  Postal  Service  esti¬ 
mates  that  costs  for  mailing  weekly 
newspapers  within  the  county  of 
publication  and  presorted  to  five 
digits  will  rise  an  average  16%. 

The  cost  of  mailing  weeklies  of  less 
than  5,000  circulation  within  150 
miles  and  presorted  to  five  digits  will 
go  up  an  estimated  6%. 

For  other  second-class  publica¬ 
tions  entitled  to  “preferred”  rates, 
the  Postal  Service  estimates  that  the 
average  increases  will  be  7%  for  non¬ 
profit  organizations  mailing  outside 
their  county;  20%  for  classroom 
publications;  and  2%  for  science  or 
agriculture  material. 


Charges  for  third  class  nonprofit 
material,  such  as  fund-raising  letters, 
go  up  an  estimated  19%  for  mailings 
presorted  to  carrier  routes,  14%  for 
mailings  presorted  to  five  digits  and 
18%  for  some  other  presort  mailings. 

In  fourth  class,  rates  for  mailing 
books  between  libraries  will  increase 
an  estimated  10%  on  average. 

A  Postal  Service  spokesman  esti¬ 
mated  that  the  higher  charges  will 
affect  about  one-third  of  all  second 
class  material,  less  than  25%  of  all 
third  class  material  and  less  than  10% 
of  fourth  class. 

Charges  for  large-circulation  dai¬ 
lies  will  not  be  affected,  as  they  gener¬ 
ally  are  not  eligible  for  in-county 
rates.  Under  a  law  effective  Feb.  16,  a 
publication  is  entitled  to  the  reduced 
in-county  rates  only  if  the  total  cir¬ 
culation  is  less  than  10,000  or  the  in¬ 
county  circulation  is  two  more  than 
one-half  the  total  circulation. 
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Advo,  Network  Mail  lost  over  $30  million  in  1985 


John  Blair  &  Co.  reported  an  over¬ 
all  net  loss  of  $29.2  million  in  1985, 
and  said  its  direct  mail  subsidiary, 
which  competes  directly  with  news¬ 
papers  for  preprint  business,  lost  over 
$30  million  last  year. 

Blair’s  Marketing  Services  Seg¬ 
ment  consists  of  Advo  Systems,  Inc., 
which  concentrates  on  the  direct  third 


IVas  it  news? 

(Continued  from  page  9) 


is  foil  of  s — ,”  he  said  in  a  telephone 
interview. 

“It  was  a  very  easy  decision”  not 
to  print  anything,  he  added. 

Calhoun,  interviewed  in  West- 
word’s  offices,  defended  the  story, 
and  said  she  “never  used  the  word 
cover-up”  in  the  article. 

“There  was  never  a  question  in  my 
mind  that  it  was  newsworthy,”  Cal¬ 
houn,  31,  declared. 


“There  was  never  a 
question  in  my  mind  that 
it  was  newsworthy,” 
Caihoun,  31,  deciared. 


However,  in  the  hour-long  inter¬ 
view  Calhoun  seemed  to  have  trouble 
defining  why  she  felt  the  story  needed 
to  be  published. 

At  first,  for  example,  she  said  that 
one  “interesting  angle”  was  the  effect 
rumors  about  Cochran,  which  appa¬ 
rently  started  last  fall,  had  on  Sentinel 
employees  and  operations. 

“When  you  have  someone  in  pub¬ 
lishing  with  this  kind  of  background, 
how  is  it  affecting  things  at  the  Sen¬ 
tinel?”  she  said. 

However,  that  issue  is  not  dis¬ 
cussed  in  the  article. 

“That’s  not  my  angle  —  we’re  not 
a  business  magazine,”  Calhoun  said. 

At  another  point  she  said  the  fact 
that  the  individual  involved  is  a  jour¬ 
nalist,  alone  justiffes  the  story. 

“I  think  journalism  is  a  career  we 
choose  that  holds  people  responsible 
for  truth  —  that  holds  people 
accountable  all  the  time  .  .  .  and  the 
fact  that  he  is  a  murderer,  you  really 
have  to  confront,”  Calhoun  said. 

And  she  added  that  “some  people” 
at  the  Sentinel  had  argued  “how  can 


class  mailing  of  retail  ads,  and  Net¬ 
work  Mail,  which  focuses  on  national 
advertising. 

Blair  said  the  direct  mail  subsidi¬ 
ary’s  $30.7  million  loss  last  year 
resulted  from  $5.9  million  in  one-time 
charges,  the  negative  impact  of  the 
Feb.  1985  postal  rate  increase,  and  “a 
significant  deterioration  in  the  prof- 


you  cover  crime  in  a  community  when 
(the  paper)  doesn’t  confront  this 
issue.” 

However,  she  added  that  she 
“doesn’t  think  it  is  necessarily  a  con¬ 
flict”  nor  that  Cochran’s  past  makes 
him  “unsuitable”  for  the  publishing 
job. 

In  the  story’s  last  paragraph,  Cal¬ 
houn  added  another  justification:  The 
Denver  Post  in  October  1983  had 
published  a  story  about  a  man  who,  as 
a  16-year-old  in  1%5,  had  killed  his 
parents.  Sentenced  to  two  concurrent 
terms  of  life  in  prison,  he  attended 
university  classes  in  prison,  was  par¬ 
oled  in  1977  and  earned  a  medical 
degree. 

“There  didn’t  seem  to  be  a  lot  of 
qualitative  differences  between  what 
the  dailies  did  (with  this  story)  and 
(with  the  Cochran  story),”  Calhoun 
said. 

However,  that  Post  story  ran  just 
10  days  after  the  man  was  granted  a 
medical  license  —  apparently  the 
first  time  a  convicted  killer  was 
licensed  to  practice  medicine  in  Col¬ 
orado.  The  story  also  noted  that  the 
man  had  declined  an  interview  and 
that  some  friends  and  officials  had 
argued  the  story  should  not  be 
printed. 

Calhoun  said  she  agonized  person¬ 
ally  over  whether  to  run  the  story. 

“It’s  not  an  easy  decision  to  make 
because  you  know  it’s  going  to  cause 
a  great  deal  of  suffering,”  she  said. 
“It  wasn’t  an  easy  personal  deci¬ 
sion  —  it  was  not  an  easy  piofession- 
al  decision.” 

Cochran  himself  declined  to  be 
interviewed  by  Editor  &  Publisher. 

“I  think  my  attitude  now  has  got  to 
be  to  put  this  behind  and  get  on  with 
the  business  here,”  Cochran  said  in  a 
telephone  conversation. 

In  a  story  run  in  the  Sentinel 
papers,  Cochran  said  he  had  antici¬ 
pated  something  like  this  would  hap¬ 
pen. 

“As  my  career  progressed  I  have 
always  had  to  assume  it  would  sur¬ 
face.  It  has  been  difficult  waiting  to 
see  how  the  media  would  use  the 
information.  Obviously,  publicity 
about  the  case  has  been  part  of  my 
life,”  Cochran  said. 


itability  of  Network  Mail.” 

Blair  said  the  “disappointing  per¬ 
formances  of  Network  Mail  and 
Advo”  prompted  a  reorganization  of 
its  management  and  “other  operating 
efficiencies”  last  year.  The  company 
said  the  marketing  division’s  perfor¬ 
mance  in  1986  “should  improve  sig¬ 
nificantly.” 


“My  concern  is  for  the  impact  local 
disclosure  might  have  on  my  wife, 
family  and  friends  and  those  Sentinel 
employees  not  previously  aware  of 
the  tragedy,”  he  added. 

In  an  interview  with  the  Rocky 
Mountain  News,  Cochran  said  he  told 
Cowles  Media  about  his  past  after  the 
rumors  began  surfacing  last  fall. 

In  a  Jan.  22  memo  to  Sentinel  Pub¬ 
lishing  employees,  Cowles  president 
and  chief  executive  officer  David  C. 
Cox  said  he  supports  Cochran. 


“i  think  my  attitude  now 
has  got  to  be  to  put  this 
behind  and  get  on  with  the 
business  here,”  Cochran 
said  in  a  teiephone 
conversation. 


“I  personally  believe  and  our  soci¬ 
ety  believes  in  rehabilitation  and 
redemption.  This  dark  chapter,  which 
began  21  years  ago  and  ended  14  years 
ago,  is  a  personal  matter,  which  in  my 
view  has  no  bearing  on  Harrison’s 
performance  as  president  (of  Sentinel 
Publishing  Co.)  He  has  my  respect 
and  compassion,”  Cox  wrote. 

Westword  readers  were  not  so  kind 
to  editor  Calhoun,  judging  by  the  let¬ 
ters  published  after  the  Cochran  story 
appeared. 

One  writer  called  the  paper  a 
“slime-rag  of  the  National  Enquirer 
school.” 

Another  reader  called  the  sto^  “a 
prime  example  of  the  kind  of  bitter, 
vindictive,  non-constructive  journal¬ 
ism  that  benefits  no  one  and  tars  the 
reputation  of  the  entire  journalistic 
community.” 

“Let’s  face  it:  the  story  isn’t  news¬ 
worthy,”  Laura  Caruso  of  Boulder 
wrote.  “Would  you  have  printed  this 
story  if  Mr.  Cochran  were  a  house- 
painter,  or  an  advertising  copywriter? 
He  is  not,  after  all,  an  elected  official 
who,  one  could  argue,  should  be  held 
to  a  higher  standard  of  conduct.” 
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ADVERTISING  - 


Classified  advertising  —  some  words  of  advice 


By  Debra  Gersh 

Classified  advertising  had  a  good 
year  in  1985,  as  $1  billion  was  added 
for  the  third  year  in  a  row,  bringing 
revenues  up  to  $8.5  billion.  Herb  Bar¬ 
ger,  ANCAM  president  and  classified 
advertising  director  at  the  Houston 
(Tex.)  Chronicle,  said  at  the  recent 
International  Newspaper  Advertising 
and  Marketing  Executives  winter 
conference. 

Barger  was  on  a  panel  with  Eric 
Anderson,  Newspaper  Advertising 
Bureau  vice  president/classified. 

Automotive,  real  estate  and 
employment  advertising  will  continue 
to  be  major  advertisers  in  the  classi¬ 
fied  section,  as  the  three  areas  con¬ 
tinue  to  grow,  the  two  men  said.  But 
as  those  categories  grow,  they  are 
also  changing,  and  sales  representa¬ 
tives  have  to  remain  well-versed  in 
the  latest  technology  and  trends. 

A  number  of  trends  will  accelerate 
automotive  sales,  said  Barger, 
including  a  blurring  of  domestic  ver¬ 
sus  import  images  —  as  American 
manufacturers  begin  selling  foreign- 
made  cars,  new  cars  are  made  for 


every  price  range  and  declining  loy¬ 
alty  to  brand  continues. 

According  to  Anderson,  61%  of 
U.S.  households  will  have  two  or 
more  vehicles,  and  the  decision  to 
buy  will  be  shared  among  the  house¬ 
hold. 

Among  the  things  sales  reps  can  do 
to  take  advantage  of  the  situation  is  to 
be  well-versed  in  all  the  new  models 
on  the  market,  re-sell  classifieds  as 
new  and  remain  creative. 

While  there  is  an  overall  shrinking 
demand  for  housing,  the  housing 
affordability  index  looks  good.  So 
selling  houses  is  going  to  be,  in  some 
part,  convincing  those  who  already 
own  homes  to  move  to  bigger  and 
better  places. 

The  classified  department  must  be 
prepared  to  change,  Anderson  said. 
Classified  salespeople  should  under¬ 
stand  the  real  estate  business  and  sell 
image  advertising.  Classified  depart¬ 
ments  should  also  look  into  providing 
remote  entry  of  column  ads  from 
agencies’  computers  into  a  newspa¬ 
per’s  computer. 

While  jobs  in  service  industries  are 


growing,  manufacturing  jobs  are 
declining,  as  technology  takes  away 
traditional  assembly  line  employ¬ 
ment,  Barger  said,  adding  that  big 
companies  will  find  it  cheaper  to  con¬ 
tract  out  for  technical  services. 

National  recruitment  advertising 
will  be  affected  the  most,  Anderson 
said.  Sales  reps  will  need  to  under¬ 
stand  how  these  changes  will  affect 
the  job  markets.  They  will  also  be 
required  to  learn  the  buzz  words  and 
understand  the  technology  of  the  jobs 
advertised  and  incorporate  data  from 
market  research  so  they  know  who  is 
reading  the  newspaper. 

To  beat  the  competition,  classified 
departments  should  run  promotions 
heralding,  for  example,  new  rate 
cards  and  advertiser  success  stories, 
have  an  affordable  rate  plan,  use 
photographs,  sell  multiple  insertions 
and  be  well-versed  in  the  latest  tech¬ 
nology,  Barger  said. 

To  keep  ahead  of  competition  in  the 
long  run,  Anderson  suggested  that 
newspapers  develop  their  own  vid¬ 
eotex  services  and  offer  a  total  market 
coverage-type  service. 


People  Express  to  newspapers:  ‘We’re  sold  on  your  medium’ 


By  Debra  Gersh 

There  are  a  “huge  number’’  of 
creative  advertising  options  to  choose 
from,  such  as  parking  meters,  shop¬ 
ping  carts  and  restaurant  restrooms, 
but  none  has  served  People  Express 
airline  as  well  as  newspapers. 

Lawrence  Plapler,  chairman  of  Pla- 
pler  Russo  Assoc,  in  New  York  City, 
has  handled  the  People  Express 
account  since  the  airline  began  five 
years  ago.  He  said  the  airline’s  philos¬ 
ophy  of  respecting  the  intelligence  of 
both  airline  employees  and  custom¬ 
ers,  as  well  as  the  dignity  of  the 
medium,  has  made  newspapers  the 
choice  for  advertising. 

People  are  no  longer  sold  with  glib 
lines  and  funny  vignettes,  Plapler  told 
those  gathered  at  an  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  sales  conference 
luncheon  in  Las  Vegas  recently. 

People  want  and  deserve  informa¬ 
tion,  he  said. 

That  leads  to  the  “cost  per 
thought”  advantage  of  newspaper 
advertising,  he  said  —  how  much 
information  can  an  ad  get  across  for 
its  cost. 


Plapler  showed  a  number  of  People 
Express  ads,  and  all  had  a  basic 
idea  —  give  the  people  hard,  solid 
facts. 


When  People  Express 
began  to  expand, 
newspaper  advertising 
was  the  “backbone”  of 
getting  routes  and  fare 
information  to  the 
public. 


The  ads  all  listed  the  airline’s  routes 
and  fares,  something  Plapler  said 
could  not  be  done  with  television,  for 
example,  until  someone  invents  the 
three-hour  commercial. 

The  first  ad  that  ran  in  the  New 
York  Times  yielded  23,000  reserva¬ 
tions  in  the  first  day,  Plapler  said. 
When  People  Express  began  to 
expand,  newspaper  advertising  was 
the  “backbone”  of  getting  routes  and 
fare  information  to  the  public. 

Newspapers  are  also  the  only 


medium  that  gave  the  airline  the  space 
for  its  ad  dollar  to  teach  people  how  to 
use  its  new  computer  reservation  sys¬ 
tem,  which  allows  people  to  make 
flight  reservations  by  punching  in  cer¬ 
tain  sequences  of  numbers  on  their 
telephones  into  the  computer,  Plapler 
continued. 

Plapler  said  he  was  able  to  impart 
more  information  about  People 
Express  for  the  ad  dollars  spent,  and 
advertising  in  newspapers  provided  a 
dignified  medium  in  which  to  get  that 
information  to  the  public. 

Times  Mirror  folds 
videotex  service 

Times  Mirror  Co.  folded  its  Gate¬ 
way  videotex  service,  citing  insuffi¬ 
cient  consumer  response. 

Gateway  had  about  3,000  subscri¬ 
bers,  mostly  home  computer  users  in 
Los  Angeles  and  Orange  Counties. 

The  shutdown  will  result  in  about 
120  layoffs. 

Times  Mirror  spent  four  years  re¬ 
searching  Gateway  and  another  15 
months  on  market  trials.  The  project 
cost  about  $15  million,  analysts  said. 
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LEGAL  BRIEFS 


Federal  court  limits 
access  to  records 

Records  of  the  Pennsylvania  Judi¬ 
cial  Inquiry  and  Review  Board  can  be 
made  public  only  if  the  board  recom¬ 
mends  that  the  State  Supreme  Court 
discipline  a  judge,  the  U.S.  Third  Cir¬ 
cuit  Court  of  Appeals  in  Philadelphia 
ruled  in  a  7-4  decision,  with  a  strong 
dissent  from  one  of  the  jurists,  who 
favored  opening  the  records  in  all 
cases. 

One  phase  of  the  majority  decision, 
however,  ruled  in  support  of  public 
access  to  information  by  holding  that 
the  judicial  board’s  regulation  pre¬ 
venting  witnesses  from  disclosing 
their  own  testimony  to  reporters  runs 
afoul  of  the  First  Amendment  and  is 
an  “impermissible  broad  prior 
restraint.” 

The  case  before  the  federal  appeals 
court  involved  a  disciplinary  investi¬ 
gation  of  State  Supreme  Court  Justice 
Rolf  Larsen,  who  in  May  1983  was 
cleared  of  charges  that  he  engaged  in 
political  activities,  which  judges  are 
barred  from  participating  in  to  ensure 
their  impartiality. 

In  a  suit  filed  in  U.S.  District  Court 
in  Philadelphia,  the  First  Amendment 


Coalition,  which  includes  62  news¬ 
papers,  sought  to  have  the  proceed¬ 
ings  made  public.  District  Court 
Judge  Louis  H.  Poliak  ruled  that  the 
federal  Constitution  requires  public 
disclosure  of  the  judicial  board  pro¬ 
ceedings  in  every  instance,  even  if  no 
disciplinary  action  is  recommended. 
The  Circuit  Court’s  recent  ruling 
reversed  that  decision. 

Impact  of  frivolous 
lawsuits  discussed 

A  Vermont  state  legislative  hearing 
on  a  measure  proposed  to  discourage 
filing  of  allegedly  frivolous  lawsuits, 
heard  testimony  from  cartoonist  Tim 
Newcomb,  who  said  he  felt  the 
impact  of  libel  action  even  though  no 
suit  has  been  filed  against  him. 

While  working  for  the  Barre-Mont- 
pelier  Times-Argus,  Newcomb  said  a 
cartoon  mocking  plans  to  spray 
treated  sewerage  in  the  woods  was 
targeted  for  a  lawsuit  by  the  Killing- 
ton  ski  area. 

Efforts  to  syndicate  his  work  in 
Vermont  newspapers  have  been 
thwarted,  because  smaller  papers 
said  they  cannot  afford  to  pay  the 
$10,000-$15,000  to  defend  themselves 


against  a  libel  suit,  even  if  the  action  is 
groundless,  Newcomb  said. 

Editor  defends 
violation  of 
judge’s  gag  order 

Providence  (R.I.)  Journal  editor 
Charles  Hauser  testified  in  U.S.  Dis¬ 
trict  Court  recently  that  the  Constitu¬ 
tional  guarantees  of  free  press  gave 
his  newspaper  the  right  to  disobey  a 
court-imposed  gag  order  blocking  the 
morning  daily  from  publishing  a  story 
about  Raymond  J.  Patriarca,  reputed 
head  of  organized  crime  in  New  Eng¬ 
land. 

William  Curran,  the  court- 
appointed  special  prosecutor,  said 
that  Hauser  and  the  Journal  should  be 
found  in  criminal  contempt. 

Judge  postpones 
$3.6  million 
libel  action 

A  Massachusetts  Superior  Court 
$3.6  million  libel  suit  filed  by  former 
governor  Edward  J.  King  against  the 
(Continued  on  page  20) 


It  simply  works, 
because 
it  works  simply. 
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Call  today; 

(203)  562-1121  EXT  418 

Or  write: 

Alex  Ungerleider 
Promotion  Manager 
The  Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  0651 1 


Everyone's  birthday 
has  three  parts — the  month, 
the  date  and  the  year.  The 
Birthday  Game  simply  re¬ 
veals  all  possible  parts  for 
all  possible  birthdays  over 
the  course  of  a  game.  Birth¬ 
day  parts  can  be  published 
seven  days  a  week  in  a  daily 
newspaper  or  one  day  a 
week  in  a  weekly  newspaper. 

If  the  reader  has  been 
watching  the  newspapers, 
he’ll  know  which  days  his 
own  birthday  parts  appeared. 
Then  he  just  sends  in  the 
completed  entry  form,  and 
he's  in  that  week’s  prize 
drawing.  Simple. 

And  the  Birthday  Game 
is  almost  as  easy  for  you 
to  run.  Especially  with  the 
camera-ready,  SAU  size  ads 
provided.  Not  to  mention  the 
detailed  instructions  and  tips 
drawn  from  more  than  five 
years  of  proven  Birthday 
Game  performance  in  mar¬ 
kets  of  every  size.  Want  to 
learn  more?  That’s  simple, 
too.  Just  give  us  a  call. 
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Comes  the  Kevolution! 


single  Impression  cylinder  press,  circa  1845,  with  a  flat  form  bed  was  a  revolu¬ 
tionary  Innovation  a  century  +  ago. 


Over  100  years  ago,  cylinder  presses  were  indeed  revolutionary.  Today’s  revolution  is 
downstream  from  the  press,  where  publishers  are  installing  automated  processing  systems 
to  improve  profits,  and  be  ready  for  the  competition,  wherever  it  appears.  And,  automated 
processing  is  where  FERAG  excels.  FERAG  automated  inserting,  conveying  and  processing 
systems  are  utilized  by  publishers  all  over  the  globe. 

When  you’re  ready  to  revolutionize  your  facilities,  we’re  ready  to  help... FERAG,  Inc., 
Keystone  Industrial  Park,  Bristol,  PA  19007... (215)  788-0892 


FERAG  ROTOSERT"  Automatic  Inserting  Systems  assemble  multiple  inserts  into 
main  jackets  on-line  at  press  speeds,  or  off-line  from  skids  or  pre-palletized 
cassettes.  (St.  Paul  Pioneer  Press  and  Dispatch.) 


FERAG 


First  in  automated  Processing  Systems 


LEGAL  BRIEFS  - 


(Continued  from  page  18) 
Boston  Globe,  and  ordered  the  plain¬ 
tiffs  counsel  to  appear  in  court  with  a 
statement  of  evidence  supporting  the 
case. 

The  Suffolk  County  Superior  Court 
Judge  James  P.  Lynch  Jr.,  also  said 
that  the  Globe  may  respond  in  writing 
four  days  after  the  plaintiffs  state¬ 
ment  is  filed.  Lynch  ordered  another 
pretrial  hearing  in  the  four-year-old 
case  for  March  14,  when  he  will  hear 
arguments  on  whether  each  of  the 
articles,  editorials  and  cartoons  cited 
in  the  suit  was  based  on  fact  or 
opinion. 

The  Globe,  which  has  filed  for  dis¬ 
missal  of  the  case,  contends  that  the 
material  published  was  true,  was  not 
defamatory  or  was  opinion,  which 
would  place  it  under  the  protection  of 
the  First  Amendment. 


Toronto  daily 
to  challenge 
Criminal  Code 

The  Toronto  (Ont.)  Globe  and  Mail 
plans  to  launch  a  challenge  to  a  new 
section  of  the  Criminal  Code  curtail¬ 


ing  publication  of  information  con¬ 
tained  in  police  search  warrants. 

In  a  recently  published  article,  the 
newspaper  reported  details  of  a 
search  warrant,  and  admitted  it  could 
be  prosecuted  for  doing  so.  The 
amendment  to  the  code,  passed  last 
year,  prohibits  the  news  media  from 
publishing  any  information  about  a 
search  warrant  unless  consent  is 
granted  by  the  person  in  charge  of  the 
place  searched  and  everyone  named 
as  a  suspect  in  the  warrant. 

The  Globe  and  Mail  said  it  could 
not  obtain  consent  of  the  suspects 
because  they  could  not  be  identified 
from  the  warrant,  and  the  person  in 
charge  of  the  place  where  the  warrant 
was  carried  out  refused  to  give  per¬ 
mission. 

Geoffrey  Stevens,  the  newspaper’s 
managing  editor,  said  the  paper’s 
legal  counsel  was  instructed  to  begin 
an  action  in  Ontario  Supreme  Court 
asking  that  the  amendment  be  de¬ 
clared  unconstitutional.  A  similar 
action  has  been  launched  by  the  Win¬ 
nipeg  Free  Press  in  the  Manitoba 
Court  of  Queen’s  Bench. 

Stevens  said  he  “would  be  very 
surprised  if  the  Attorney  General  of 
Ontario  were  to  charge  us  with 
breaching  this  new  provision  of  the 


Criminal  Code.  Section  Two  of  the 
Charter  of  Rights  and  Freedoms  guar¬ 
antees  the  public’s  right  to  know 
through  the  device  of  freedom  of  the 
press.  You  cannot  separate  freedom 
of  the  press  and  the  public’s  right  to 
know.’’ 

Two  Members  of  Parliament,  who 
originally  supported  the  legislation, 
said  they  planned  to  raise  the  matter 
before  the  governing  body. 

Paper  calls  youth 
law  unconstitutional 

An  Ottawa  newspaper  asked  the 
Ontario  Court  of  Appeal  to  strike 
down  a  section  of  the  Young  Offen¬ 
ders  Act  banning  the  publication  of 
the  names  of  the  accused  and  youthful 
victims,  because  it  is  unconstitu¬ 
tional. 

In  addition,  lawyers  for  the  Citizen 
told  the  three-member  panel  of  jus¬ 
tices  that  a  second  section  of  the  act, 
giving  judges  broad  powers  to  clear 
their  courtrooms,  also  violates  the 
media’s  right  to  freedom  of  express¬ 
ion,  guaranteed  in  the  Charter  of 
Rights  and  Freedoms. 

(Continued  on  page  22) 
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Reasons  To  Trust  Your  Instincts 


1  Because  System  Integrators  has  been 
at  the  forefront  of  the  computer-aided 
publishing  industry  for  more  than^ 

12  years. 


2  Because  more 
than  70%  of 
the  top  100  U.S. 
newspapers  that 
have  purchased  publishing  systems  in  the 
last  three  years  have  chosen  System 
Integrators. 

3  Because  we  consistently  offer  the  in¬ 
dustry's  most  advanced  technology. 

4  Because  our  annual  software  sub¬ 
scription  program  ensures  your  sys¬ 
tem  is  kept .  :ate-of-the-art  for  less  than  half 
the  cost  of  our  competitors'  plans. 


5  Because  all  our  systems  are  made 
failsafe  by  fault-tolerant  Tandem'" 
architecture, the  __ 
computer  in-  '^hTANDEM 
dustry's  most  ^ 
reliable  solution. 


6  Because  an  Sll  System/SS  can  save 
you  more  than  $50,000  per  year  in 
energy  costs. 

7  Because  we  are  committed  to  main¬ 
taining  the  best-trained  customer  ser¬ 
vice  organization  in  the 
industry. 


a 


8  Because  an  Sll 
system  is  the 
foundation  for  our  fully  integrated  line  of 
Sierra  Pagination  and  display  ad  products. 


9  Because  we  have  installed  more  than 
160  publishing  systems  worldwide  in 
newspapers  with  circulations  ranging  from 
9,000  to  more  than  1  million. 


't  ^  Because  our  customers  include 
aU  ffte  Los  Angeles  Times,  The 
Washington  Post,  Chicago  Tribune,  The 
Miami  Herald,  J.C.  Penney  Company  and 
Reuters  Limited. 

n  Because  our  systems  are  support¬ 
ed  by  the  Tandem  GUARDIAN'" 
operating  system,  you  can  save  up  to  50% 
of  your  staff's  system  operations  time. 

-|  fy  Because  our  systems  are  config- 
JL^  ured  for  real-world  T 
deadline  conditions— to  ' 
deliver  you  the  quickest 
response  times  possible. 

^  O  Because  the  System/25  and  Sys- 
X  vA  tem/55  can  support  newspapers 
needing  as  few  as  16  or  as  many  as  1200 
terminals. 


Because  the  System/55  ' 
occupies  less 
than  one-third  the  floor 
space  of  our  competitors’ 
systems,  offering  major  savings  in  real 
estate  and  computer  room  costs. 

Because  we  offer  the  strongest 
post-installation  support  available, 
dedicating  a  manager  to  your  site  through¬ 
out  the  life  of  your  system. 

'I  ^  Because  every  time 

XO  V — '^you’ve  ever  settled  for 
second  best,  that’s  exactly  what  you  got. 

Because  our  offices  in  the  U.S., 
Germany,  the  U.K.  and  Australia 
support  systems  at  many  prestigious 
newspapers  and  news  services  worldwide. 

Because  your  ownership  of  an  Sll 
system  tells  your  readers,  your 
advertisers  and  your  stockholders  that 
you're  committed  to  the  highest  standards 
of  quality. 

Because  in  1986,  Sll  will  deliver 
the  industry's  most  advanced 
Pagination  and  display  advertising 
products. 

Because  you  need  more  than  a 
computer  in  your  computer  room. 
You  need  a  stable,  experienced, 
well-managed  company  on  your  IXl 
team.  And  if  that's  what  your  in- 
stincts  have  been  telling  you—  they’re  right. 


'  Tandem  and  GUARDIAN  are  trademarks  of  Tandem 
Computers  Incorporated. 


SYSTEM  INTEGRATORS,  INC. 

Headquarters:  4111  North  Freeway  Blvd. 
Sacramento,  C A  95834 
Telephone:  (916)929-9481 
Telex:  172829 


System  Integrators  staffs  offices  in  the  United 
Kingdom.  Germany,  France,  Italy.  Australia  and  the 
United  States. 


LEGAL  BRIEFS 


(Continued  from  page  20) 

The  appeal  was  the  result  of  non¬ 
publication  orders  made  during  the 
controversial  trial  of  a  Nepean,  Ont., 
teenager  acquitted  of  manslaughter  in 
the  drowning  death  of  a  12-year-old 
schoolmate. 

The  trial  judge  ordered  the  name  of 
the  accused  and  the  victim  not  be 
published.  He  also  ordered  the  court¬ 
room  cleared  during  several  “voir 
dire”  portions  of  the  proceedings.  A 
voir  dire  is  a  trial  within  a  trial,  during 
which  the  judge  rules  whether  certain 
evidence  is  admissible. 


The  Citizen  argued  unsuccessfully 
in  Ontario  Supreme  Court  that  it 
should  have  been  able  to  publish  the 
names. 

In  the  appeal  of  that  ruling,  John 
Richard,  the  newspaper’s  lawyer, 
argued  that  the  new  act  is  more 
restrictive  than  the  Juvenile  Delin¬ 
quents  Act  that  it  replaced  in  1984. 

Calif,  court  to 
review  libel  case 

The  California  Supreme  Court  has 
agreed  to  review  a  $4.56  million  libel 


judgment  against  the  San  Francisco 
Examiner  and  two  reporters. 

The  libel  suit  was  brought  by  two 
homicide  inspectors  and  an  assistant 
prosecutor,  who  charged  that  a  1976 
series  by  reporters  Paul  Ramirez  and 
Lowell  Bergman  wrongfully  accused 
them  of  using  peijured  testimony  to 
win  a  murder  conviction. 

A  Superior  Court  jury  awarded 
damages  totaling  $780,000  against 
each  reporter  and  $3  million  against 
the  Examiner  and  the  Hearst  Corp. 

In  upholding  the  findings,  the  state 
appellate  court  termed  the  articles  a 
“textbook  case  of  libel.” 

The  stories  by  Bergman,  who  now 
works  for  CBS  News,  and  Ramirez, 
who  now  works  for  the  Oakland  Tri¬ 
bune,  relied  on  statements  by  a  cell¬ 
mate  of  Richard  Lee,  19,  the  murder 
defendant.  The  cellmate,  Thomas 
Porter,  later  repudiated  his  state¬ 
ments. 

In  their  Supreme  Court  appeal. 
Examiner  lawyers  contended  that 
Bergman  and  Ramirez  believed  their 
stories  were  true  and  that  they 
accepted  Porter’s  statements  in  good 
faith.  The  paper  also  maintains  the 
damages  awarded  were  excessive, 
saying  that  neither  the  police  officers 
nor  the  prosecutor  suffered  any  finan¬ 
cial  loss. 

Maine  governor 
signs  courtroom 
camera  bill 

Maine  Governor  Joseph  E.  Bren¬ 
nan  recently  signed  into  law  a  bill 
requiring  the  Maine  Supreme  Court  to 
establish  rules  allowing  cameras  and 
other  electronic  media  equipment  in 
the  district  and  superior  courts. 

The  measure,  enacted  by  the 
House  and  Senate  last  year  after  pro¬ 
tracted  wrangling,  sat  on  the  gover¬ 
nor’s  desk  for  about  nine  months,  as 
Brennan  weighed  the  public’s  right  to 
know  about  the  inner  workings  of  the 
courthouse  against  his  concerns  that 
electronic  coverage  of  court  trials 
could  influence  the  behavior  of  trial 
participants,  discourage  victims  from 
stepping  forward,  create  limited  and 
false  impressions  for  the  public  about 
the  proceedings  and  interfere  with  a 
defendant’s  right  to  a  fair  trial. 

During  hearings  last  year,  the  judi¬ 
ciary  opposed  the  bill,  which  required 
rules  to  be  established  permitting  but 
regulating  electronic  coverage  in  dis¬ 
trict  and  superior  courts.  Cameras 
were  already  allowed  during  appeal 
proceedings  in  Supreme  Court.  Court 
Administrator  Dana  Baggett  said  the 
(Continued  on  page  24) 


From  Sale  To  Linage  Analysis. 


O/ADVERTISING™  integrates  all  steps  of  the  advertising  process  — 
order  entry  and  rating,  sales  rep  reporting,  contract  management  billing, 
aging  and  receivables  handling,  ad  statistics  and  reporting. 

It  shows  performance  by  territory  or  account  Because  it's  online, 
managers  can  easily  see  where  they  made  money,  what  products  did  best 
and  how  much  preprints  impacted  sales.  They  can  compare  current  figures 
to  previous  forecasts  and  check  them  against  actual  year-to-date  figures. 
Online  information  and  up-to-the-minute  reports  are  available  by  reve¬ 
nue,  linage,  SAUs  or  whatever  type  of  units  you  want  to  use. 

When  O/AD  TRACKING,™  CJ/LAYOUT™  and  CJ/CLASSIFIED™  are 
brought  online,  comprehensive  control  of  the  full  advertising  and  produc¬ 
tion  cycle  begins.  These  three  systems  are  tightly  coupled  to  CJ/ADVER- 
TISING  —  a  unique  design  option  which  allows  all  of  them  to  share  the 
most  current  up-to-date  information. 
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...the  most  wide! 


lenca. 


If  you^sk  users  why^Muller^Martini  Inserters  are  sFpopular,  they  will  tell  you. 

•  Its  versatility  is  unbeatable.  You  can  use  it  for  direct  inserting,  preinserting  and  insert  packages 
for  total  market  coverage.  The  227  handles  every  type  jacket;  broadsheets,  tabloids,  quarter- 
folds  and  Pennysavers. 

•  Space-saving,  straight  line  machine  provides  better  workflovt/  and  easy  front  access  to 
feeders,  raceway,  reject,  delivery  and  all  controls.  Staging  of  skids  is  more  efficient. 


•  In-line,  low-silhouette  design  makes  supervision  easier.  One  person  can  load  two  or 
three  feeders. 

•  Wrenchless  adjustments  allow  zone  changeover  in  minutes.  You  can  handle 
distribution  by  district  or  even  blocks  more  efficiently. 


Positive  gripper  feeding.  The  227  handles  all  ^ 

types  of  inserts,  from  bulky  sections  V 

and  preinserted  packages  “  “  ' 

to  single  sheets 
and  cards. 


The  hundreds  of  MULLER  MARTINIfi 
Inserting  Machines  in  operation 
nationwide  run  millions  of  inserts 
every  day.  Formany  of  our  customers,  {% 
it  has  been  one  of  the  most  profitable,'^ 
investments  they  have  ever  made.  ■ 


>  Simple  operation.  You  can  use  semi-skilled  and  part-time  labor  and  do  not  ,  ? 
ff;  need  mechanical  experts  to  run  the  machine.  It  even  has  its  own  air  and 
vacuum  supply. 

•  The  automated  reject  eliminates  advertiser  complaints.  Every  paper  is  a  ■  ^ 
complete  package. 

•  Modular  design  allows  you  to  add  insert  feeders  easily  to  keep  pace  with  the 
growing  insert  business.  ..vf 

•  in-line  stacking,  maiiing  and  automatic  sorting  gives  you  the  capability  to  distribute 
inserts  by  carrier  route  or  zip  code. 

•  Machines  are  built  to  last,  even  when  run  around-the-clock.  Heavy-duty,  non-welded 
construction  and  central  lubrication  hold  down  maintenance  costs.  V 

•  By  inserting  preprinted  sections,  you  handle  a  larger  paper  in  peak  seasons  or  on  special 
days  without  costly  expansion  of  the  printing  press.  f 

•  Single  source  responsibility  means  you  can  get  parts  within  24  hours.  If  you  ever  need  help.'t^ 
MULLER-MARTINI  has  a  nationwide  network  of  service  engineers.  Vt^ 


Ask  the  man  who  owns  one." 


MULLER-  MARTINI 


MULLER-MARTINI  CORP. 

40  Rabro  Dr.,Hauppauge,N.Y.11787*(516)582-4343 
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(Continued  from  page  22) 
court  remains  divided  over  the 
law,  with  some  members  of  the  judici¬ 
ary  fearing  it  could  have  a  “chilling 
effect”  on  defendants  and  witnesses. 

The  bill  was  signed  into  law  by  the  4 
p.m.  start  of  the  legislature  and  will 
take  effect  90  days  after  this  session 
adjourns  in  mid-July.  Gubernatorial 
aide  Richard  S.  Davies  said  the  court 
must  begin  working  on  the  new  rules 
by  that  date,  although  there  is  no 
deadline  for  putting  them  into  effect. 
The  intent,  however,  was  to  have 
rules  in  place  quickly  so  they  could  be 
tried  during  the  experimental  period 
prescribed  in  the  law,  which  ends  in 
November  of  1987,  Davies  said. 

Newsletter  editor 
contests  police 
press  pass  policy 

The  co-publisher  of  a  Beverly  Hills, 
Calif.,  political  newsletter  has  filed 
suit  in  Superior  Court  to  revoke  the 
Los  Angeles  Police  Department’s 
press  pass  policy. 

Mel  Horowitz,  publisher  of  Califor¬ 
nia  Political  Week  (CALPEEK), 
charged  that  the  department’s  refusal 


to  issue  him  a  pass  was  a  “kick  in  the 
face  of  freedom  of  the  press.” 

The  LAPD  and  the  Police  Commis¬ 
sion  denied  CALPEEK  a  press  pass 
because  its  staff  does  not  regularly 
have  to  cross  police  or  fire  lines, 
according  to  Horowitz. 

Horowitz  claimed  that  LAPD  com¬ 
mander  William  Booth,  the  press  liai¬ 
son  officer,  admitted  he  issued  press 
passes  to  such  organizations  as  the 
Southern  California  Broadcasters 
Association  and  the  Cable  Health 
Network.  The  publisher  asserted  that 
the  passes  were  handed  out  arbitrar¬ 
ily. 

The  suit  against  the  LAPD  and  the 
Police  Commission  asks  the  court  to 
invalidate  the  city  code  on  press  pass 
policy  and  that  CALPEEK  be  given  a 
pass. 

Oregon  judges 
KO  courtroom 
camera  proposal 

By  a  2-1  margin,  Oregon’s  circuit 
judges  voted  down  a  proposal  by  the 
Joint  Bar-Press-Broadcasters  Com¬ 
mittee  of  the  State  Bar  to  allow 
cameras  in  courtrooms. 


hen  you  buy 
IT  your  system 
from  CDS  you  get  the 
reliability^  experience 
and  support  that 
you  expect from  an 
industry  leader.  Our 
customers  like  that.^^ 


Dann  E.  Kroeger 
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Newspaper  software  professionals. 


Cameras  are  permitted  in  the  Ore¬ 
gon  Supreme  Court  and  its  appellate 
courts,  but  not  in  the  lower  courts. 

Circuit  Court  Judge  Laurie  Smith, 
however,  said  in  an  interview  with  the 
Roseburg  News-Review  that  the 
judges’  opposition  was  not  as  over¬ 
whelming  as  the  last  time  they  voted 
on  the  matter. 

According  to  Judge  Smith,  her  col¬ 
leagues  would  favor  cameras  in  court 
if  parties  and  witnesses,  not  just 
judges,  have  a  say  in  whether  they 
want  to  appear  on  camera,  and  if  jur¬ 
ors  are  not  photographed  during 
trials. 

But  Smith  reported  that  concern 
also  was  expressed  that  in  trials  with 
non-sequestered  juries,  jurors  outside 
the  courtroom  might  inadvertantly 
hear  broadcast  coverage  of  non- 
admissible  evidence  presented  in 
court  while  the  jury  was  excused.  Jur¬ 
ors,  she  continued,  are  routinely 
warned  against  reading  newspapers 
but  said  it  may  not  be  easy  to  avoid 
TV  news  broadcasts  of  the  trial. 

Len  Lanfranco,  director  of  the  Ore¬ 
gon  Newspaper  Publishers  Associa¬ 
tion,  told  E&P  that  ONPA  would 
agree  to  some  kind  of  limitation  on 
cameras  in  the  courtroom. 

“We  are  supportive  to  opening  the 
circuit  courts  to  cameras  and  are  will¬ 
ing  to  work  with  the  judges  in  finding  a 
solution,”  he  said. 

Court  upholds 
paper’s  rejection 
of  ad  insert 

The  U.S.  9th  District  Court  of 
Appeals  has  upheld  a  federal  trial 
judge’s  ruling  that  the  Idaho  States¬ 
man  did  not  violate  antitrust  laws 
when  it  refused  to  accept  a  Boise 
businessman’s  insert. 

The  ruling  by  a  three-judge  panel 
comes  as  the  Los  Angeles  Times  is 
fighting  an  antitrust  suit  brought  by  a 
Santa  Clara,  Calif.,  job  fair  company. 

The  Boise  case  was  filed  by  Philip 
J.  Drinkwine,  who  produced  inserts 
for  local  merchant  associations. 
Drinkwine,  whose  firm  later  went  out 
of  business,  sued  the  Statesman  after 
it  refused  to  carry  local  inserts  pub¬ 
lished  elsewhere. 

Federal  District  Judge  Ray  McNi- 
chols  dismissed  the  case,  ruling  that 
Drinkwine  had  failed  to  present  suffi¬ 
cient  evidence  of  liability  and  dam¬ 
ages. 

In  the  suit  against  the  Times,  the 
newspaper’s  lawyers  are  contending 
that  its  refusal  to  carry  a  careers  sup¬ 
plement  by  Westech  Expo-Corp  is 
not  an  antitrust  violation. 
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GOING  TO  ATLANTA? 

E  &  P  is  too  —  to  a  great 
Operations  Management 
Conference  and  Exposition! 


Let  Edifor  &  Publisher  be  your  rep  at  the  ANPA*  OPERATIONS 
MANAGEMENT  CONFERENCE  and  EXPOSITION  In  Atlanta, 
June  21-25  and  at  Planning  and  Post-Conference  time  with 

our 

3  big  OPERATIONS  MANAGEMENT  CONFERENCE  ISSUES: 

1.  Operations  Management  Conference  Planning  Issue  —  May  24 

. . .  Previews  of  the  Conference  for  everyone  who  will  attend.  This  issue  will  also  contain  a 
list  of  exhibitors,  roster  of  speakers  and  events,  and  a  company-by-company  analysis  of 
product  offerings  and  a  floor  plan  of  displays. 

Space  reservation  close:  May  9  Copy  close:  May  14 

2.  Operations  Management  Conference  Issue  —  June  21 

. . .  Bonus  distribution  issues  will  be  passed  out  from  E&P's  booth  at  the  Conference.  This 
issue  will  contain  information  on  equipment,  machinery,  services,  systems  and  supplies, 
and  new  product  features. 

Space  reservation  close:  June  9  Copy  close:  June  11 

3.  Operations  Management  Post-Conference  Issue  —  June  28 

. . .  Coverage  of  speeches,  reports  on  latest  products,  machinery,  equipment  and  serv¬ 
ices  . . .  reporting  on  the  top  industry-interest  events  of  this  conference. 

Space  reservation  close:  June  18  Copy  close:  June  20 
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The  Courier-Journal  and  Louisville 
Times  have  filled  an  additional  14 
positions  on  the  newly  merged  news 
staff. 

Named  deputy  or  assistant  manag¬ 
ing  editors  are: 

William  L.  Ellison  Jr.,  deputy 
managing  editor/editing  and  produc¬ 
tion. 

Irene  Nolan,  deputy  managing 
editor/features. 

Ben  Post,  night  assistant  managing 
editor. 

Marc  Norton,  day  assistant  man¬ 
aging  editor. 

Named  to  new  positions  are: 

Night  news  editor,  Marie  Geary, 
formerly  the  C-J  assistant  news  edi¬ 
tor;  day  news  editor,  Jake  Voreis, 
formerly  chief  of  the  Times’  local 
copy  desk;  features  editor,  Greg 
Johnson,  formerly  editor  of  Scene, 
the  Saturday  features  magazine  of  the 
Times;  arts  and  entertainment  editor, 
Maureen  McNerney,  formerly  C-J 
Accent  editor;  and  manager  of  news 
technology,  David  Creed,  formerly 
C-J  night  assistant  managing  editor. 

Named  to  the  merged  staff  with 
positions  equivalent  to  jobs  held  with 
the  C-J  are:  regional  editor  Stephen 
Ford;  city  editor  Stan  Macdonald; 


BRIAN  BAIN  has  been  appointed 
managing  editor  for  Reuters  North 
America. 

Bain,  after  nine  years  with  The 
Statesman  of  Calcutta,  joined  Reuters 
Middle  East/Asia  desk  in  London  in 
1965  and  eight  years  later  was 
appointed  desk  editor  in  Washington. 

He  held  senior  editorial  positions  in 
Washington  and  New  York  prior  to  his 
recent  appointment  and  played  a  key 
role  in  Reuters  expansion  in  North 
America. 


business  editor  Pam  Luecke;  and 
sports  director  Stan  Slusher.  Linda 
Raymond,  formerly  acting  assistant 
m.e.  of  the  Times,  was  named  Neigh¬ 
borhoods  editor. 

Dan  Dillon,  who  has  been  a 
Grants  Pass  (Ore.)  Courier  reporter 
since  1983,  was  named  city  editor. 
Dillon  previously  was  with  the  Sandy 
(Ore.)  Post,  as  editor . 


Richard  Fly  and  Bill  Javetski 
have  joined  the  Washington,  D.C. 
bureau  of  Business  Week. 

Fly,  former  White  House  reporter 
for  the  Dallas  Times  Herald,  will 
cover  the  White  House  national/ 
political  scene  and  Javetski,  the  State 
Department.  For  the  past  three  years, 
Javetski  has  been  Business  Week’s 
Toronto  bureau  manager. 


OBITUARIES 


Ray  H.  Cross,  51,  senior  vice 
president  of  Garden  State  Paper  Com¬ 
pany,  died  February  1 1  at  Memorial 
Sloan-Kettering  Hospital  in  New 
York  City  following  a  long  illness. 

♦  *  ♦ 

Mary  Kay  Davis,  55,  columnist 
and  author,  died  January  23  at  her 
home  in  Birmingham,  Mich.  She  was 
a  columnist  with  the  Birmingham 
Eccentric  for  more  than  four  years. 
Her  husband,  Michael  Davis,  is  direc¬ 
tor  of  corporate  communications  for 
the  Evening  News  Association, 
Detroit. 

«  3)C  :ie 

Devon  E.  Francis,  84,  a  longtime 
Associated  Press  employee  and  for- 


CLEAN  UP 

MAIL  AND  PRESS  ROOMS 

with 

E-VACS  and  A-PAR 
SYSTEMS 

from 

1/‘^’"'1T  28  East  Hanover  Avenue 

/|/ll  “3  I  Morris  Plains,  NJ  07950 
«  Telephone:  (201)267-4242 

Increased  acceptance  of  our  products  provides 
Immediate  opening  for  technical  salesperson. 
Send  resume,  Attn:  President. 


mer  aviation  editor,  died  February  13. 
He  was  a  co-founder  and  first  presi¬ 
dent  of  the  Aviation  Writers  Associa¬ 
tion. 

♦  ♦  ♦ 

Frank  Herbert,  76,  a  former 
reporter  and  editor  turned  science- 
fiction  writer,  died  of  cancer  Febru¬ 
ary  1 1 .  He  was  the  Seattle  Post-Intel¬ 
ligencer  education  writer  from  1969  to 
1972,  when  he  quit  to  write  novels.  He 
had  been  a  writer  and  editor  for  the 
California  Living  magazine  of  the  San 
Francisco  Examiner  for  a  decade. 

♦  ♦  * 

Emanuel  Perlmutter,  78,  a 
reporter  for  the  New  York  Times  for 
more  than  40  years  and  an  authority 
on  organized  crime,  died  February  18 
at  Long  Island  College  Hospital  in 
Brooklyn  after  a  short  illness.  For 
many  years,  he  taught  a  class  in  police 
and  crime  reporting  at  Long  Island 
University. 

♦  *  ♦ 

James  Scott,  7 1 ,  a  longtime  former 
Toronto  Globe  and  Mail  business  edi¬ 
tor,  died  January  6  at  Toronto  East 
General  Hospital  from  complications 
following  a  recent  heart  attack. 

♦  *  ♦ 

Harold  Stanton,  87,  former  auto¬ 
motive  editor  of  the  Boston  Globe, 
died  February  1  after  a  brief  illness. 
He  was  a  founder  of  the  Globe 
Employees  Union. 
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Paul  K.  Scripps,  associate  edito¬ 
rial  director  of  the  John  P.  Scripps 
Newspaper  Group,  San  Diego,  for  the 
past  ten  years,  is  the  newly  named 
editorial  director. 

Also,  Milton  A.  Towle  has 
assumed  the  newly-created  position 
of  director  of  marketing.  He  has  been 
business  manager  of  the  Thousand 
Oaks  (Calif.)  News  Chronicle  the  past 
20  years. 

Scripps  succeeds  Julius  Gius,  who 
stepped  down  after  25  years  as  edito¬ 
rial  director  but  continues  as  editor  of 
the  Ventura  County  Star-Free  Press, 
the  group’s  flagship  newspaper. 

Scripps,  a  former  reporter  for  the 
Star-Free  Press  and  later  publisher  of 
the  Central  Coast  Sun-Bulletin, 
Morro  Bay,  is  the  son  of  John  P. 
Scripps,  chairman  of  the  board  and 
principal  owner  of  the  group. 

Towle  will  coordinate  and  expand 
the  marketing  operations  of  the  daily 
and  weekly  newspapers,  from  his  new 
office  in  Camarillo.  He  was  advertis¬ 
ing  director  of  the  Redding  (Calif.) 
Record-Searchlight  before  moving  to 
Thousand  Oaks  in  1%5. 

:|c  sic  4: 

United  Press  International  has 
appointed  three  specialists  to  new 
posts  at  communications  division 
headquarters  in  Dallas. 

William  Carreiro  was  named 
acting  vice  president  and  director  of 
communications.  A  23-year  UPI  vet¬ 
eran  who  was  until  recently  responsi¬ 
ble  for  domestic  communications  and 
field  service,  Carreiro  will  head  the 
worldwide  communications  network. 

Gary  Walsleben,  who  resigned 
last  year  as  control  room  manager  at 
UPI’s  technical  systems  center,  was 
appointed  national  coordinator  of 
equipment  and  inventory. 

Glenn  Hamilton,  formerly  techni¬ 
cal  systems  coordinator  for  the  cen¬ 
tral  division  in  Chicago,  was  named 
national  technical  support  coordina¬ 
tor. 


John  W.  Cordes  has  been  prom¬ 
oted  to  marketing  research  manager 
of  the  Baltimore  Sun  from  assistant 
marketing  manager.  He  worked  as  a 
research  analyst  for  two  years. 

Prior  to  joining  the  Sun,  Cordes 
was  marketing  project  director  for 
National  Family  Opinion,  Inc.,  and 
also  has  worked  as  an  advertising 
manager  for  Summerplace  Magazine. 
♦  ♦  * 

Sharon  Rosenhause,  formerly 
assistant  managing  editor-Sunday,  is 
in  charge  of  all  special  projects,  daily 
and  Sunday,  of  the  New  York  Daily 
News  with  the  title  of  assistant  man¬ 
aging  editor/projects.  She  will  have 
direct  supervision  of  the  investigative 
team  and  special  reporters. 

Rosenhause  joined  the  News  in 
1985  after  ten  years  with  the  Los 
Angeles  Times.  Earlier  she  was  with 
The  Record,  Hackensack,  N.J. 

♦  *  ♦ 

Arlen  Lohse  was  promoted  from 
city  editor  to  managing  editor  of  the 
San  Angelo  (Texas)  Standard  Times 
and  is  in  charge  of  the  daily  newsroom 
operation  and  responsible  for  coordi¬ 
nating  planning,  coverage  and  presen¬ 
tation  of  all  editorial  departments. 

Lohse  replaces  Soren  Nielsen, 
who  was  named  editor  last  September 
following  the  promotion  of  Philip  M. 
SCHOCH  to  publisher-editor  of  Texas 
Weekly.  Lohse,  with  the  newspaper 
since  I%9,  has  held  various  editing 
positions. 
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Peter  Zicari  has  been  named  sys¬ 
tems  manager  of  the  Syracuse  (N.Y.) 
Newspapers.  With  the  Herald-Jour¬ 
nal/Herald  American  five  years,  he 
has  been  copy  editor,  zoned  edition 
editor  and  assistant  city  editor. 

Zicari  will  be  involved  in  the  edito¬ 
rial  production  system,  regional 
remote  terminals,  text-entry  termi¬ 
nals,  portables,  electronic  transmis¬ 
sions,  and  staff  training. 

:|c  :|c  :|e 

John  Laird  has  been  promoted  to 
circulation  director  of  the  Houston 
Chronicle  from  director  of  consumer 
services-south. 

Laird  joined  the  newspaper  in  1979 
and  has  served  in  various  positions 
including  manager  of  field  operations 
and  director  of  consumer  services. 

4e  :|c  :(c 

Sharon  Rask  is  joining  the  Min¬ 
neapolis  Star  and  Tribune  as  promo¬ 
tion  director.  She  was  with  Grey 
Advertising  as  vice  president/account 
supervisor  and  will  be  responsible  for 
the  Star  and  Tribune  promotion, 
public  relations  and  community 
affairs  programs. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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NEWSPEOPLE  IN  THE  NEWS 


James  Toedtman,  editor  of  the 
Baltimore  News- American,  moved  to 
managing  editor  of  New  York  News- 
day  on  March  3. 

Toedtman  worked  at  several  Ohio 
newspapers  before  starting  his  full¬ 
time  newspaper  career  in  1967  at 
Newsday,  Long  Island.  In  12  years 
there  he  was  a  reporter,  Suffolk  day 
editor,  Sunday  editor  and  Washing¬ 
ton  bureau  news  editor. 

In  1979,  he  went  to  the  Boston  Her¬ 
ald  American  as  executive  editor  and 
in  1981,  to  the  Baltimore  News- 
American  as  editor. 


New  assignments  in  national  and 
foreign  news  coverage  of  the  Chicago 
Tribune  effective  April  1  are: 

Nicholas  M.  Horrock  ,  appointed 
to  the  new  position  of  Washington 
editor. 

Ray  Coffey,  Washington  bureau 
chief,  returns  to  Chicago  to  become 
an  associate  editor  of  the  newspaper. 

Jon  Margolis,  longtime  member 
of  the  Washington  bureau,  assumes 
the  new  post  of  Washington  corres¬ 
pondent. 

Horrock  joined  the  Tribune  in  1985 
as  a  correspondent  and  editor  to  work 
on  special  news  projects.  He  previ¬ 
ously  was  with  Newsweek  from  1969 
to  1975,  as  urban  affairs  correspon¬ 
dent,  deputy  bureau  chief  in  Saigon, 
and  director  of  of  the  Watergate  scan¬ 
dal  coverage.  He  was  national  sec¬ 
urity  correspondent  from  1983  to  1985 
and  between  the  two  Newsweek 
assignments,  with  the  New  York 


Times.  Earlier,  Horrock  spent  nearly 
ten  years  with  the  Washington  Daily 
News  and  McGraw-Hill  Publications. 

Coffey,  the  Tribune’s  Washington 
bureau  chief  since  1981,  joined  the 
newspaper’s  staff  in  1978  after  the 
Chicago  Daily  News,  for  which  he 
was  Washington  bureau  chief,  ceased 
publication.  He  previously  worked 
for  United  Press  International  in  the 
Springfield,  Ill.,  Chicago  and  Detroit 
bureaus. 

Margolis,  whose  Washington  col¬ 
umns  appear  regularly  in  the  Tribune, 
worked  as  a  reporter  for  the  Miami 
Herald,  Concord  Monitor  and  Suffolk 
(N.Y.)  Sun,  and  as  Albany  bureau 
chief  for  Newsday,  before  joining  the 
Tribune  in  1973. 


•  Sales  and  Acquisitions 

•  Labor  Relations 

•  Postal 

•  Telecommunications 

•  Distribution 


Negotiations 

•  International  Opportunities 

•  Governmental  Relations 

•  Seminars 

•  Real  Estate 

•  Settlement  of  Complex  Disputes 


Faulk  International 
Gilbert  Faulk 

17  Years  of  Industry  Experience 
8  Years  of  Service  on  Dow  Jones 
Management  Committee 

2  Wall  Street  •  New  York,  N.Y.  10005  •  212  619-5666 


FERGUSON  ROOD,  vice  president  of 
the  Atlanta  Journal  and  the  Atlanta 
Constitution  and  assistant  to  the  presi¬ 
dent  since  last  May,  was  named  direc¬ 
tor  of  research  and  marketing  for  Cox 
Newspapers. 

He  will  work  with  all  21  Cox  news¬ 
papers  and  remain  active  in  the 
Atlanta  advertising  and  marketing 
community. 

Rood  has  been  with  the  Journal  and 
Constitution  since  1956  when  he  estab¬ 
lished  the  research  department.  He 
became  advertising  director  of  the 
newspapers  in  1976  and  prior  to  his 
most  recent  post  was  vice  president  of 
advertising  and  marketing. 


At  the  Sacramento  Bee,  FULLER 
Cowell  has  been  promoted  to  opera¬ 
tions  director;  and  Gary  Murray,  to 
finance  director.  Both  positions  are 
newly  created. 

Murray  joined  The  Bee  in  1973  as 
credit  manager  and  since  has  served 
as  administrative  assistant  to  the  gen¬ 
eral  manager  and  as  business  systems 
and  services  director. 

Cowell  joined  the  newspaper  in 
1981  as  plant  and  production  director 
and  most  recently  served  as  adminis¬ 
trative  director. 

*  ♦  * 

James  Mallory  was  named  assis¬ 
tant  business  editor-real  estate  at  the 
Detroit  News.  He  has  been  with  the 
paper  since  October  1984  as  an  agri¬ 
culture  and  economic  development 
writer  based  in  the  Lansing  bureau 
and  succeeds  Jack  Woerpel,  who  is 
retiring  after  17  years  with  the  News. 

Mallory  formerly  was  with  the 
Grand  Rapids  Press  and  the  Lansing 
State  Journal. 

♦  *  * 

Bruce  H.  Cole  has  been  named 
publisher  of  the  Phoenix  Business 
Journal,  and  G.  CHAMBERS  WILLIAMS 
III  has  been  promoted  to  editor. 

Cole  is  a  partner  in  Cole  &  vanSant, 
a  Phoenix  advertising  and  public  rela¬ 
tions  firm  and  is  a  former  executive 
vice  president  and  general  manager  of 
the  Chicago  and  Los  Angeles  offices 
of  Marsteller  Inc.  He  has  taught  and 
lectured  at  several  universities. 

Williams  joined  the  journal,  a 
Scripps  Howard  publication,  last 
March  as  managing  editor.  He  has 
been  regional  editor  of  the  Anderson 
(S.C.)  Independent-Mail  and  manag¬ 
ing  editor  of  the  Bristol  (Va.-Tenn.) 
Herald-Courier,  and  held  other  edito¬ 
rial  posts  at  several  newspapers. 
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NEWS/TECH 


Tv  news  network  tells  all  newspapers: 

You  have  advance  permission  to  use  photos  from  our  broadcasts 


By  George  Garneau 

Independent  Network  News,  the 
syndicated  news  network,  has  given 
all  newspapers  permission  in  advance 
to  publish  any  news  photos  made 
from  its  broadcasts. 

The  offer  stipulates  that  only  full- 
frame  news  photos  can  be  used  and 
that  INN  Independent  News  be  cred¬ 
ited. 

“What  we’re  saying  is  if  a  newspa¬ 
per  sees  something  in  the  Indepen¬ 
dent  News  that  it  feels  is  newsworthy, 
then  it  can  run  it  and  credit  us,” 
Edward  Fischer,  director  of  business 
affairs  for  INN,  told  E&P. 

Fischer  said  the  arrangement  dif¬ 
fers  from  the  network’s  former  policy 
of  permitting  wire  services  and  news¬ 
papers  to  reproduce  pictures  on  a 
case-by-case  basis. 

As  a  matter  of  courtesy,  the  televi¬ 
sion  networks  generally  allow  pic¬ 
tures  taken  from  their  copyrighted 
broadcasts  to  be  used  with  permis¬ 
sion. 

INN,  syndicated  to  200  television 
stations,  is  owned  by  the  New  York 
television  station  WPIX,  which  is 
owned  by  the  Chicago-based  Tribune 
Co.,  owner  of  the  Chicago  Tribune 
and  New  York  News. 

Fischer  said  that  the  news  business 
benefits  when  information  is  shared 


and  that  Independent  News  wants  to 
cooperate  with  newspapers. 

Several  newspapers,  including  the 
Palo  Alto  (Calif.)  Times-Tribune  and 
The  Record  of  Bergen  County,  N.J., 
have  been  experimenting  with  repro¬ 
duction  in  newspapers  of  pictures 
made  from  taped  television  news 
broadcasts. 


“What  we’re  saying  is 
if  a  newspaper  sees 
something  in  the 
independent  News  that  it 
feeis  is  newsworthy, 
then  it  can  run  it  and 
credit  us . 


The  largest  networks,  ABC,  NBC, 
CBS  and  Cable  News  Network  ap¬ 
parently  have  not  reached  agree¬ 
ments  for  regular  use  of  their  news 
pictures  by  print  media. 

Last  November,  E&P  reported  that 
CBS  was  looking  to  set  up  a  separate 
system  to  distribute  to  newspapers 
photos  made  from  tv  news  footage. 

Several  manufacturers  produce 
systems  for  recording  television  pro¬ 
grams  on  videotape  and  then  making 
various  kinds  of  reproductions. 


TECHNICAL  BRIEFS 


USA  Today  adds 
printing  sites 


USA  Today,  Gannett  Co.  Inc.’s 
national  daily  newspaper,  has 
announced  two  printing  locations. 

Plants  in  Lansing,  Mich.,  and  in 
Lucerne,  Switzerland,  bring  the  num¬ 
ber  of  printing  sites  worldwide  to 
33  —  31  in  the  United  States  and  two 
abroad. 

The  Lansing  plant  is  where  the 
Detroit  News,  which  was  acquired  by 
Gannett  in  February,  prints  editions 
for  distribution  out-of-state. 

From  the  Lucerne  plant,  USA 
Today  will  offer  same-day  distribu¬ 


tion  of  its  international  edition  in 
more  than  30  countries  in  Europe,  the 
Middle  East  and  North  Africa.  Those 
areas  now  receive  the  paper  a  day  late 
after  being  flown  from  New  York. 

“A  second  print  site  in  Michigan  at 
Lansing,  along  with  the  present  loca¬ 
tion  in  Port  Huron,  will  enable  USA 
Today  to  offer  many  readers  in  Michi¬ 
gan  special  combination  deliveries 
and  prices  with  the  Detroit  News,” 
said  Alien  Neuharth,  chairman  of 
Gannett  and  of  the  Detroit  News. 

Neuharth  also  announced  a  large 
expansion  of  the  News’  Lansing 
plant.  Included  is  a  second  line  of 
offset  presses,  expected  to  be  opera¬ 
tional  in  early  1987,  which  will  double 
the  production  capacity  for  the  News 
and  USA  Today. 


including  black-and-white  pictures, 
Polaroid  instant  color  snapshots, 
color  transparencies  and  color  sepa¬ 
rations. 

INN’s  policy  was  heralded  as  a 
breakthrough  by  Paul  Goldberg, 
whose  company.  Advanced  Imaging 
Devices  Inc.  of  Mountain  View, 
Calif.,  produces  equipment  for  mak¬ 
ing  pictures  from  television  broad¬ 
casts. 

Goldberg  has  been  negotiating  with 
the  networks  for  the  rights  to  distrib¬ 
ute  television  news  photos,  but  talks 
have  bogged  down  m  such  matters  as 
the  legal  and  financial  technicalities  of 
copyrights,  payment  and  exclusivity. 

Goldberg  said  that  the  INN  policy 
means  that  newspapers  throughout 
the  country  “can  routinely  publish 
television  pictures  in  their  papers 
without  copyright  concerns.” 

Such  systems  for  making  pictures 
from  television  news  broadcasts  have 
the  potential  to  increase  the  number 
of  photos  available  to  editors  and  to 
deliver  them  quickly  and  at  the  discre¬ 
tion  of  the  user. 

Local  newspapers  could  use  pic¬ 
tures  of  area  news  events  captured  by 
local  televison  stations,  and  larger 
papers  could  use  the  photos  the  tele¬ 
vision  camera  operators  often  get 
exclusively  of  international  events. 


Vu/Text  promotes 
several  executives 

Vu/Text  Information  Services  Inc., 
Knight-Ridder  Newspapers  Inc.’s 
videotex  arm,  has  named  John  J. 
Brown  as  chairman  and  Riley  D.  Wil¬ 
son  as  president  and  general  manager. 

In  other  appointments,  Joseph  D. 
DiMarino  was  named  director  of 
sales,  and  Donna  S.  Willmann  was 
named  director  of  marketing. 

Brown,  who  has  been  Vu/Text 
president  since  he  helped  form  it,  is 
also  senior  vice  president  for  Phila¬ 
delphia  Newspapers  Inc.,  publishers 
of  the  Philadelphia  Inquirer  and  Daily 
News,  where  Vu/Text  started  as  an 
electronic  library. 
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PAGE  generates 
first  year  surplus 

PAGE,  the  Pennsylvania-based 
cooperative  buyer  of  newspaper  sup¬ 
plies,  has  generated  a  surplus  in  its 
first  hill  year  of  operation  last  year. 

Spending  more  than  $1.3  million  a 
month  to  make  bulk  purchases  of 
newsprint,  plates,  ink  and  other  sup¬ 
plies  for  78  member  newspapers  with 
a  combined  circulation  of  1.2  million, 
PAGE  (Publishers  Associated  to  Gain 
Economy)  is  required  to  refund  the 
surplus  to  members. 

PAGE’S  nine  member  board  and 
staff  of  three  relies  on  recommenda¬ 
tions  from  committees  to  determine 
with  which  suppliers  contracts  should 
be  negotiated.  It  uses  a  computerized 
data  processing  system. 

The  cooperative  purchasing  con¬ 
cept  is  working  and  does  give  small  to 
mid-size  daily  newspapers  an  oppor¬ 
tunity  to  enjoy  the  financial  savings  of 
professional  large  volume  purchas¬ 
ing,”  according  to  H.  Charles  Berky, 
general  manager  and  secretary  of 
PAGE.  He  said  PAGE  “gives  its 
member  newspapers  a  fair  balance  in 
competing  for  pricing  advantages 
enjoyed  by  the  large  chains.” 

Goals  for  1986  are  to  expand  the 
co-op  to  independently  owned  small 
and  mid-sized  daily  newspapers, 
especially  in  the  South;  to  identify 
more  supplies,  suppliers  and  possibly 
capital  equipment  manufacturers  that 
will  offer  volume  discounts  and  to 
urge  members  to  buy  more  through 
the  co-op 

Based  in  King  of  Prussia,  Pa., 
PAGE  said  some  members  quit  in 
1985,  due  mainly  to  buyouts  by  news¬ 
paper  chains,  but  corporate  member¬ 
ship  increased  28%. 

AD/SAT  sold  to 
British  company 

A  new  U.S.  subsidiary  of  a  British 
publishing  and  printing  company, 
controlled  by  London-based  Perga- 
mon  Press,  has  acquired  AD/SAT, 
Inc. ,  which  is  developing  a  network  to 
transmit  national  advertising  by 
satellite  to  newspapers. 

AD/SAT  was  formed  in  1984  as  a 
private  joint  venture  between  Robert 
Wold  Co.  of  Los  Angeles  and  Mitsui 
&  Co.  (USA),  Inc.  and  Mitsui  &  Co. 
of  Tokyo. 

AD/SAT’ s  name  and  assets  were 
acquired  by  British  Printing  and  Com¬ 
munication  Corporation,  a  publicly 
held  company  controlled  by  Perga- 
mon  Press  Ltd.  headed  by  Robert 
Maxwell.  Pergamon’s  other  holdings 


include  the  Mirror  Group  Newspa¬ 
pers  in  England  and  Scotland. 

N.S.  Hayden  remains  president  of 
AD/SAT.  Jack  O’Hara,  former  presi¬ 
dent  and  chief  executive  officer  of 
Reader’s  Digest  Association,  is  chair¬ 
man  of  the  new  company. 

A  demonstration  of  AD/SAT’s 
satellite  facsimile  transmission  sys¬ 
tem,  involving  four  ad  agencies  and  12 
newspapers,  is  scheduled  to  begin  in 
September. 

Teragon,  Nokia 
continue  to 
Interact’ 

Teragon  Systems  Inc.,  formerly 
Liber  Systems,  says  it  will  continue 
interaction  with  the  Finnish  com¬ 
pany,  Nokia,  despite  the  impending 
liquidation  of  Nokia’s  Typlan  sub¬ 
sidiary. 

Typlan  had  been  the  link  between 
the  two  firms  in  developing  page 
make-up  and  display  ad  systems. 

Current  agreements  provide:  for 
Nokia  to  sell  Teragon  image  process¬ 
ing  systems;  development  of  page 
make-up  and  output  systems  and  an 
interface  to  Atex  Inc.  text  systems 
and  a  management  company  to  direct 
Nokia’s  display  ad  project,  which  will 
be  licensed  to  Teragon. 
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Newspaper  firm  approves  $60  million  expansion  plan 


A  $45  million  expansion  plan  for 
The  State  and  Columbia  (S.C.)  Rec¬ 
ord  includes  new  offset  presses  and  a 
move  to  a  new  site. 

A  three-story  office  building  and 
production  complex  will  be  built  on  a 
17-acre  site  between  Key  and  Shop 
Roads,  about  a  quarter-mile  from  the 
existing  offices,  adjacent  to  Williams- 
Brice  Stadium.  Construction  of  the 
200,000-square-foot  building  will 
begin  this  fall,  and  the  projected  com¬ 
pletion  date  is  in  mid-1988.  Cost  of  the 
new  building  will  be  $17  million. 

In  addition,  president  and  publisher 
Ben  R.  Morris  said  approximately  $28 
million  will  be  spent  for  new  offset 
presses  and  support  equipment. 

“Our  ability  to  produce  newspa¬ 
pers  in  a  timely  fashion  will  be 
doubled,”  Morris  said.  “The  presses 
will  be  state-of-the-art,  and  our  ability 
to  produce  quality  printing  and  high 
fidelity  color  will  be  greatly 
enhanced.” 

The  Columbia  Record,  published 
six  afternoons  a  week,  has  a  paid  cir¬ 
culation  of  more  than  31,000.  There 
are  also  seven  Neighbors 


newspapers  —  geographically  zoned 
weeklies  —  that  are  distributed  to 
every  household  in  Richland  and 
Lexington  counties. 

The  expansion  plan  for  Columbia 
Newspapers  Inc.,  the  subsidiary 
company  that  publishes  the  State, 
Record,  and  Neighbors,  was  part  of 
an  overall  $60  million  capital 
improvement  plan  approved  recently 
by  The  State-Record  Co. 


“Our  ability  to  produce 
newspapers  in  a  timely 
fashion  will  be  doubled” 
Morris  said. 


About  $8.5  million  will  be  spent  for 
a  new  press  and  building  for  the  Sun- 
News  in  Myrtle  Beach,  and  $8.5  mil¬ 
lion  was  approved  for  a  new  press  and 
new  building  for  the  company’s  subsi¬ 
diary  publishing  company  in  Biloxi, 
Miss. 

“It  is  the  most  ambiticus  undertak¬ 
ing  in  our  95-year  history,  but  it  shows 


the  confidence  we  have  in  the 
strength  of  our  three  largest  newspa¬ 
per  markets,”  Morris  said. 

In  Columbia,  plans  for  a  new  build¬ 
ing  include  90,000  square  feet  of  office 
space  and  1 10,000  square  feet  of  pro¬ 
duction  space.  Offices  will  house  the 
advertising,  business,  circulation  and 
news  staffs  of  the  newspapers,  along 
with  the  executive  officers  of  both 
Columbia  Newspapers  Inc.  and  the 
State-Record  Co. 

The  location  will  be  easily  accessi¬ 
ble  to  the  Interstate  326  beltway, 
which  is  to  open  this  fall,  and  to  the 
beltway  that  will  eventually  provide 
interstate-type  access  to  all  areas  of 
metropolitan  Columbia. 

The  production  facility  will  house 
23  Goss  offset  press  units  and  a  mod¬ 
ern  newspaper  distribution  center. 
Offset  printing  will  enhance  the  qual¬ 
ity  of  both  black-and-white  and  color 
printing.  Improvements  will  be  noted, 
especially,  in  sharper  images  for  full- 
color  news  photographs  and  adver¬ 
tisements.  The  presses  can  be 
expanded  as  the  newspapers’  circula¬ 
tion  grows.  They  will  replace  35-year- 
old  Goss  letterpress  units. 

The  new  presses  will  operate  faster 
and  with  increased  productivity 
because  of  a  larger  capacity  (the  num¬ 
ber  of  pages  that  can  be  printed  simul¬ 
taneously).  Maximum  speed  will  be 
70,000  newspapers  per  hour,  but  the 
effective  average  operating  speed  is 
60,000-65,000  newspapers  per  hour. 
Current  presses  operate  at  about 
50,000  to  55,000  per  hour. 

Speed  is  an  important  factor  in 
printing  the  edited  newspaper  in  a 
narrow  time  “window”  between 
press  start  and  home  delivery. 

The  present  site  of  Columbia 
Newspapers  is  on  George  Rogers 
Boulevard,  between  the  University  of 
South  Carolina  football  stadium  and 
the  Pearce- Young- Angel  (PYA)  food 
brokerage  firm.  When  the  move  to  a 
new  building  is  completed,  the  pres¬ 
ent  newspaper  site  will  be  sold. 

Founded  in  1891  as  The  State  Co., 
the  corporation  has  grown  steadily. 
The  Columbia  Record  was  acquired 
in  1945  and  there  have  been  various 
organizational  and  name  changes 
over  the  years. 

The  State-Record  Co.  began  oper¬ 
ating  as  a  holding  company  in  I960 
with  growth  that  has  led  to  the  crea¬ 
tion  of  numerous  subsidiary  compa¬ 
nies  in  addition  to  Columbia  News¬ 
papers  Inc. 
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the  ground  that  it  was  protected 
expression  of  opinion  “based  on  dis¬ 
closed  non-defamatory  facts.” 

To  promote  a  series  in  teen-age 
pregnancies,  the  Atlanta  Newspaper 
published  an  ad  showing  a  teen-age 
girl  embracing  a  young  man  under  the 
caption:  “Dear  Diary  —  I  found  out 
today  that  I’m  pregnant.  What  will  I 
do  now?” 

The  court  allowed  the  girl  to  sue 
because  (1)  the  use  of  the  picture  was 
unauthorized  and  (2)  a  jury  could  rea¬ 
sonably  interpret  it  as  depicting  the 
plaintiff  as  a  pregnant  teen. 

9|c  :|c  9|C 

The  media  are  often  required  to 
defend  stories  that  contain  a  report¬ 
er’s  excerpts  from  official  records  and 
proceedings.  In  general  the  judges 
will  apply  the  doctrine  of  “fair  and 
accurate”  in  a  broad  sense,  but  occa¬ 
sionally  there  is  a  judge  who  insists 
that  fairness  means  a  full  summary  of 
an  official  document. 

An  air  traffic  controller  sued  the 
Washingtonian  magazine  for  saying 
that  the  National  Transportation 
Safety  Board  had  held  him  partly 
responsible  for  the  crash  of  a  TWA 
plane. 

The  court  held  that  the  press  has  a 
conditional  privilege  to  report  gov¬ 
ernmental  proceedings  and  it  was 
excusable  not  to  say  in  the  story  that  a 
U.W.  court  had  found  that  the  plain¬ 
tiff  was  faultless  in  the  crash  since  he 
had  performed  his  duties  properly. 

The  publication  of  commentary, 
said  the  judge  in  the  libel  case,  would 
be  jeopardized  if  the  media  were 
required  to  consider  the  findings  of  a 
judicial  proceeding  at  odds  with  the 
Board’s  report. 

“A  journalist  may  report  testimony 
offered  in  court  that  injures  another 
without  determining  whether  the  tes¬ 
timony  is  in  fact  true,”  said  a  judge  in 
favor  of  Venture  magazine. 

The  article  reported  that  the  libel 
plaintiff  had  made  an  emotional  out¬ 
burst  in  which  he  threatened  a  witness 
during  the  trial  of  a  criminal  charge  of 
which  he  was  cleared. 

The  magazine  story  included  the 
comment  of  the  plaintiff  s  lawyer  to 
the  trial  judge  that  he  “was  just  run¬ 
ning  his  fingers  through  his  hair.” 

Also  it  stated  that  a  federal  marshall 
told  the  judge  that  he  saw  the  plaintiff 
(in  the  libel  case)  “make  a  gesture  at 
the  witness.” 

The  magazine’s  defense  was  that 
the  article  was  based  on  the  trial  tran¬ 
script.  The  libel  judge  held  it  was  a  fair 
and  accurate  account  “which  need  be 


neither  exhaustive  in  detail  nor  per¬ 
fectly  precise  in  language.” 

In  dismissing  a  libel  claim  against 
the  West  Palm  Beach  (Fla.)  Times  an 
appellate  court  ruled  that  a  reporter  is 
not  required  to  check  the  credibility 
of  a  sworn  witness.  The  newspaper 
was  “within  its  rights”  to  quote  from 
a  sworn  deposition  that  the  plaintiff 
had  taken  bribes  from  a  gambling  syn¬ 
dicate. 

A  Portland  police  officer  asserted 
defamation  by  the  Oregonian's  story 
that  extracted  criticism  of  him  as  a 
racist  “who  used  excessive  force  and 


was  abusive  to  blacks”  without  also 
reporting  favorable  comments  about 
his  work  in  the  official  report. 

The  Indianapolis  News  said  its 
reporter  had  relied  on  public  records 
showing  that  the  libel  plaintiffs  had 
sold  some  lots  to  a  church,  but  the 
records  didn’t  make  it  clear  that  the 
lots  were  actually  a  gift.  The  court 
held  there  was  no  showing  of  malice. 

The  Pittsburgh  Post-Gazette  was 
hit  with  a  large  judgment  for  stories, 
based  on  court  records,  that  alleged 
the  lawyer-plaintiff  had  been  involved 
(Continued  on  page  34) 
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in  drawing  a  fraudulent  will.  Said  the 
judge:  “A  newspaper  loses  immunity 
if  the  article  is  not  a  fair  summary  of 
court  proceedings.” 

Even  a  “fair”  report  privilege  is  not 
absolute;  if  is  lost  if  the  publisher 
overly  embellishes  the  account  of  an 
official  proceeding. 

CBS  station  WCAU-tv  built  a  pic¬ 
torial  report  about  a  landlord’s  effort 
to  stop  a  broadcast  based  on  a  college 
newspaper’s  accusation  of  slum  con¬ 
ditions,  etc. 

In  doing  so,  the  court  said,  the 
defendant  station  “can’t  escape  lia¬ 
bility  by  attributing  the  alleged  defa¬ 
mation  to  a  third  party  .  .  .  .one  who 
repeats  or  otherwise  republishes 
defamatory  matter  is  subject  to  liabil¬ 
ity  as  if  he  had  originally  published 
it.” 

The  Virgin  Islands  News  quoted 
from  an  affidavit  by  the  libel  plain¬ 
tiffs  estranged  wife  that  he  had  black¬ 
mailed  arson  suspects  and  had  stolen 
from  crime  victims  and  criminals.  The 
court  found  that  the  plaintiff  failed  to 
counter  the  defense  of  good  faith 
belief  in  the  truth  of  the  stories.  The 
plaintiff  was  a  detective  and  the  judge 
ruled  that  “a  cop  on  the  beat  is  a 
public  figure.” 

♦  *  ♦ 

As  the  Supreme  Court  has  said  in 
many  opinions,  the  First  Amendment 
allows  room  for  inadvertent  errors  by 
the  news  media;  so  lower  court  judges 
excuse  slips  due  to  deadline  pres¬ 
sures. 

A  political  party  leader  sued  the 


Associated  Press  and  the  Virgin 
Islands  News  after  the  latter  pub¬ 
lished  a  headline,  “St.  Kitts  Official 
Jailed  for  Arson.” 

The  AP  story  said  the  plaintiff  had 
been  arrested  for  making  speeches 
“inciting  people  to  violence”  after  a 
court  building  was  set  afire. 

The  court  said  it  was  just  a  case  of  a 
mistake  by  a  “wire  editor  working 
against  a  deadline”  —  it  was  not  a 
mistake  born  of  malice;  it  was  nothing 
more  than  that  it  was  careless.” 

The  Miami  (Fla.)  Herald  was  found 
to  have  libeled  a  private  citizen  by  a 
story  involving  mistaken  identity  of 
the  ownership  of  a  drug-hauling 
truck,  but  two  members  of  the  Florida 
Supreme  Court  dissented,  saying 
“the  news  media  should  not  have  to 
defend  inadvertent  and  unintentional 
errors.” 

Trial  judges  are  inclined  to  give 
points  to  the  defense  where  it  is 
shown  that  extensive  efforts  have 
been  made  to  verify  reports.  Even  the 
Colorado  Court  of  Appeals  upheld  the 
dismissal  of  a  suit  against  the  Fort 
Collins  Triangle  Review  on  this 
ground. 

An  AP  reporter  relied  on  police 
records  and  information  from  a  mun¬ 
icipal  judge  when  he  wrote  that  a  well- 
known  football  player  had  been 
arrested  for  lewdness  at  an  Atlantic 
City  hotel.  The  athlete,  deemed  to  be 
a  public  figure  involved  in  an  official 
proceeding,  sued  when  it  became 
known  that  the  person  who  was 
arrested  was  an  impostor.  The  court 
said  it  was  “an  entirely  inadvertent 
error”  and  added: 

The  rule  that  requires  painstaking 
investigation  into  the  accuracy  of  offi¬ 


cial  reports  would  delay  or  halt  publi¬ 
cation  of  news  concerning  public  fig¬ 
ures  charged  with  criminal  offenses. 
The  First  Amendment  does  not 
impose  such  burdens  on  the  press.” 

But  the  danger  of  libel  awards  also 
lurks  in  a  reporter’s  over- zealous 
checking  of  facts  and  rumors.  In  a 
case  against  the  San  Francisco 
Examiner,  Wall  Street  Journal  and 
Los  Angeles  Examiner,  a  financier 
won  a  judgment  partly  on  the  basis  of 
his  claim  that  reporters  had  contacted 
a  potential  client  to  ask  about  his  busi¬ 
ness  practices,  causing  loss  of  reputa¬ 
tion  and  business. 

There  was  malice  in  the  reporter’s 
conduct  —  he  acted  with  reckless 
disregard  for  whether  complaints 
about  a  teacher  were  true  or  false,  the 
plaintiff  against  the  Richmond  (Va.) 
Times-Dispatch  contended. 

The  judge  found  the  teacher  was 
entitled  to  damages  because  he  was 
embarrassed  and  humiliated,  but  he 
reduced  the  judgment  from  more  than 
$1  million  to  $145,000. 

♦  ♦  * 

In  1966  the  Supreme  Court  spelled 
out  a  standard  for  checking  sources 
and  it  was  followed  by  lower  courts. 

“Use  of  a  single  source,”  said  the 
high  court,  “does  not  establish  reck¬ 
lessness.  If  the  law  were  otherwise, 
readers  would  be  deprived  of  publica¬ 
tions  about  obscure  or  dangerous 
subjects  for  which  it  is  difficult  to 
obtain  even  one  source.” 

However,  in  a  case  against  News¬ 
week  magazine,  a  judge  ruled  that 
“failure  to  investigate  or  reliance  on  a 
questionable  source  are  relevant  in 
determining  malice,” 

Newsweek  had  published  an  article 
about  a  well-known  boxer  that  was 
based  on  information  from  a  con¬ 
victed  felon,  swindler  and  self- 
described  pathological  liar.  And  its 
reporters  had  failed  to  get  independ¬ 
ent  corroboration  “because  it  would 
have  been  futile.” 

♦  ♦  ♦ 

Editorial  writers  and  columnists 
enjoy  a  special  protection  for  hyper¬ 
bole  and  sometimes  outrageous  rhe¬ 
toric.  “Many  stinging  rebukes  and 
invective  have  been  hurled  but  not 
found  to  be  actionable,”  wrote  a 
judge  defending  the  right  of  the  Day- 
ton  (Ohio)  Daily  News  to  infer  that 
members  of  the  National  Rifle  Asso¬ 
ciation  are  murderers. 

The  court  said,  “The  phrase  — 
‘the  murders  and  robberies  the  NRA 
so  happily  encourages’  —  represents 
nothing  more  than  a  resort  to  the  type 
of  caustic  bombast  traditionally  used 
in  editorial  writing  to  stimulate  public 
reaction.” 

(Continued  on  page  35) 
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Shop  talk 

(Continued  from  page  34) 


A  column  in  Barron's  carried  a  let¬ 
ter  from  a  prominent  attorney 
explaining  his  role  in  a  business  deal 
with  Frank  Sinatra.  The  caption  was: 
“Sinatra’s  Mouthpiece.”  The  lawyer 
sued,  claiming  that  “mouthpiece” 
impugned  his  professional  integrity 
and  competence.  His  witnesses  testi¬ 
fied  that  the  word  refers  to  a  lawyer 
who  lacks  the  qualities  of  independ¬ 
ence  and  integrity;  usually  associated 
with  underworld  clients. 

The  Dow  Jones  paper  called  in  a 
member  of  the  American  Society  of 
Newspaper  Editors  who  testified  that 
the  “mouthpiece”  caption  was 
entirely  consistent  with  commonly 
accepted  principles  of  professional 
journalism.  He  denied  it  had  any 
underworld  connotation. 

The  judge  decided  that  in  view  of 
the  plaintiffs  distinguished  record 
and  accomplishments  and  the  respect 
he  commands  in  the  legal  profession, 
his  reputation  is  secure  even  if  the 
caption  were  to  be  regarded  as  gra¬ 
tuitous  or  in  poor  taste. 

An  article  describing  the  relative  of 
a  wealthy  gubernatorial  candidate  as 
“a  plodding,  uncreative 
bookkeeper .  .  .  who  minded  the 
store  back  home”  resulted  in  a  suit 
against  the  New  York  Post  and  New 
York  magazine.  They  were  held  liable 
because  the  plaintiff  was  judged  to  be 
a  limited-purpose  public  figure  whose 
business  talents  were  denigrated. 

The  question  of  whether  a  general 
report  can  defame  a  whole  group 
arose  in  a  Hammond  (Ind.)  Times 
case  after  a  story  told  of  contaminated 
water  in  a  residential  community 
pond.  It  created  a  cancer  cluster,  the 
paper  said,  and  residents  sued. 

But  the  judge  held  that  a  member  of 
a  group  must  show  special  application 
of  the  defamatory  matter  to  himself. 

The  articles,  said  the  court,  refer  to 
all  2,000  residents  and  the  language 
regards  such  a  large  group  that  it  does 
not  give  rise  to  any  civil  claim  on  the 
part  of  any  individual. 

Summary  judgment  was  granted 
the  Laramie  (Wyo.)  Newspapers  in  a 
suit  by  a  corporation  that  objected  to 
a  story  that  the  local  utility  company 
had  warned  customers  about  “a  man 
trying  to  sell  a  suspicious  device  that 
cuts  gas  bills.” 

The  newspaper  pleaded  that  it 
didn’t  even  know  the  name  of  the 
company  until  after  the  story  had 
been  published. 

Here  the  court  held  that  “it  is  black 
letter  law  that  defamatory  words  are 
actionable  only  if  they  refer  to  some 
ascertainable  or  ascertained  person.” 


Playboy  magazine  was  sued  for 
saying  the  Hell’s  Angels  “brides  and 
mommas”  engaged  in  unusual  sexual 
activities.  No  reasonable  reader,  the 
judge  said,  would  take  the  statements 
as  literally  applying  to  each  of  the 
group’s  500  members  nationwide. 

Washington  Post  attorneys  suc¬ 
cessfully  defended  a  suit  by  a  group  of 
ex-policemen  who  claimed  they  were 
libeled  in  an  article  that  re-hashed  a 
two-year-old  brutality  charge  in  Phil¬ 
adelphia. 

The  judge  granted  a  motion  for  dis¬ 
missal  on  the  grounds  that  it  was  an 
accurate  and  thorough  account  of 
events  at  the  original  trial  and  that  the 
failure  of  the  Post  story  to  note  that 
the  police  had  been  acquitted  was 
irrelevant  in  the  review.  He  added, 
“A  newspaper  and  its  reporters  do 
not  lose  their  First  Amendment  pro¬ 
tections  merely  because  plaintiffs  sin¬ 
cerely  believe  that  they  are  biased.” 

Just  as  Teddy  Roosevelt  was 
deemed  to  be  “libel  proof’  because 
of  his  excellent  reputation,  so,  too, 
one  judge  ruled,  is  a  person  whose 
past  conduct  and  criminal  convictions 
have  established  a  bad  reputation. 

This  case  involved  the  National 
Enquirer  story  about  a  man  who  had 
engaged  in  spurious  business  prac¬ 
tices  by  asserting  a  close  relationship 
with  celebrities. 


The  court  found  the  article  “sub¬ 
stantially  true  and  commented: 
“When  an  individual  engages  in  con¬ 
spicuously  anti-social  or  even  crimi¬ 
nal  behavior,  widely  reported  to  the 
public,  his  reputation  diminishes 
proportionately  ....  The  First 
Amendment  prevails  over  the  indivi¬ 
dual’s  interest  in  his  reputation.” 


What  does  this  research  say?  Simply 
what  a  country  lawyer  always  told  an 
editor  in  the  years  before  there  was 
libel  insurance; 

When  in  doubt,  leave  it  out. 

Multimedia  reports 
earnings  hike 

Multimedia  Inc.  announced  its 
earnings  for  1985  were  $21.6  million, 
compared  to  $33.7  million  in  1984. 

Earnings  per  share  declined  to 
$1.40  last  year,  from  $2.02  in  1984. 

Total  revenues  for  1985  were 
$336.3  million,  up  from  1984’s  $304.4 
million.  Newspaper  revenues  totaled 
$109.1  million,  compared  to  $103.0 
million  in  1984. 

Operating  cash  flow  last  year 
increased  to  $115.3  milion  from 
$102.6  million  in  1984. 


A  Healthy  Newspaper  Needs  Increased 
Circnlation.  Papertrak"  is  the  Answer. 


The  more  you  know  about  your 
current  and  potential  subscriber 
base,  the  better  you  can  do 
your  job. 

If  you  know  who  your  sub¬ 
scribers  are,  you  can: 

1)  develop  Total  Market  Cover¬ 
age  products  (TMC)  to  sell 
to  your  advertisers 

2)  devise  strategies  to  increase 
your  circulation  base 

To  manage  all  this  informa¬ 
tion,  you  need  a  total  computer 
solution — Papertrak,  from  Data 
Sciences,  Inc.  The  Papertrak 
family  of  software  offers  com¬ 
puterized  solutions  for  Circula¬ 
tion  Management  and  TMC, 
as  well  as  solutions  for  Display 
Advertising  and  General 
Accounting. 

To  get  more  information  or  to 
arrange  a  free  hands  on  demon¬ 
stration,  please  call  or  write  to¬ 
day.  800-826-7245 


Data  Sciences,  Inc. 
8555  16th  Street 
Silver  Spring,  MD  20910 
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Shiny  Sheet 

{Continued  from  page  II) 


Under  Ash,  the  Shiny  Sheet  has 
turned  its  sights  to  town  hall,  where 
newsworthy  improprieties  sometimes 
occur,  and  to  the  court  house,  where 
scandalous  divorces  and  embarrass¬ 
ing  lawsuits  take  place.  It  has  beefed 
up  its  editorial  staff  and  has  been 
redesigned.  It  has  discontinued  the 
practice  of  accepting  photos  of  soci¬ 
ety  balls  from  commercial  photogra¬ 
phers,  who  used  to  charge  socialites  a 
fee  for  taking  their  picture  for  publica¬ 
tion. 


Stories  about  divorce 
and  crime,  which  editor 
Koteff  said  “upsets  some 
peopie,”  are  covered 
anyway. 


For  example,  the  Shiny  Sheet 
exposed  a  council  member’s  vote  for 
a  project  in  which  he  had  an  interest. 
The  newspaper’s  persistent  digging 
was  credited  in  the  politician’s  ouster 
at  the  polls. 

It  reported  how  a  group  of  Jewish 
parents  accused  an  Old  Guard  society 
women’s  club  of  screening  Jewish 
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children  from  its  dances. 

Stories  about  divorce  and  crime, 
which  editor  Koteff  said  “upsets 
some  people,’’  are  covered  anyway. 
The  Shiny  Sheet,  for  instance,  broke 
the  story  of  Peter  and  Roxanne  Pulit¬ 
zer’s  divorce.  It  reported  in  lurid 
detail  the  bizarre  trial  —  replete  with 
accusations  of  lesbianism  and  drug 
use  —  that  was  reported  around  the 
world. 

The  change  from  glossing  over  to 
exposing  the  seamier  side  of  society 
has  not  always  been  well  received. 
The  competing  daily  Palm  Beacher 
blasted  the  divorce  coverage,  and 
other  papers  specializing  in  Palm 
Beach  avoid  any  reporting  of  contro¬ 
versial  or  unpleasant  subjects. 

In  Palm  Beach,  stories  that  would 
be  laughable  elsewhere  take  on  seri¬ 
ous  meaning,  and  those  that  would 
inspire  outrage  are  greeted  with  ho- 
hums. 

For  example,  the  Shiny  Sheet 
received  more  calls  concerning  the 
debate  over  preparations  for  the  visit 
last  year  by  Prince  Charles  and  Prin¬ 
cess  Diana  than  it  did  about  investiga¬ 
tive  stories  concerning  a  town  bank 
account  allegedly  wired  fraudulently 
to  the  Cayman  Islands. 

“When  Liberace  got  his  purse  sto¬ 
len  on  Worth  Avenue,  that’s  big 
news,”  Koteff  said.  She  recalled  a 
story  about  a  woman  who  bought  a 
lap  dog  then  sued  the  seller  because 
the  dog  did  not  sit  on  her  lap  as  it  was 
supposed  to  do. 

“it’s  a  real  art,  covering  society,” 
Koteff  said  in  an  interview  in  her 
office.  “If  you  want  to  do  the  job 
right,  you  have  to  have  a  good  ear  for 
dialogue.  You’ve  got  to  have 
humor.” 

Complaints  revolve  around  some 
society  figures  getting  too  much 
coverage  or  others,  too  little. 

“We  get  complaints  if  people  think 
they  look  too  fat  in  photos,”  Koteff 
said. 

Though  the  Shiny  Sheet  covers 
more  hard  news  than  its  local  com¬ 
petitors  in  the  vanity  press,  the 
majority  of  its  coverage  focuses  on 
society. 

Ash  described  the  Shiny  Sheet  as 
“people  oriented,”  and  her  approach 
as  “news  —  no  matter  how  insignifi¬ 
cant.” 

To  cover  the  news  Palm  Beachers 
want  to  know,  the  Shiny  Sheet  sends 
a  fashion  editor  to  New  York  to 
review  seasonal  clothing  lines.  Ash 
flies  to  Paris  every  year  when  fash¬ 
ions  are  introduced.  The  Shiny  Sheet 
covers  the  horse  racing  in  Saratoga, 
N.  Y.  pastimes  of  the  wealthy,  such  as 
polo  and  croquet,  and  the  society 
angle  of  almost  anything,  including 
political  conventions. 


Koteff,  who  joined  the  Shiny  Sheet 
after  graduating  from  the  University 
of  Florida  in  1977  and  worked  through 
the  copy  desk  and  managing  editor 
slot,  heads  an  editorial  st^  of  about 
14,  including  a  fashion  editor,  a  soci¬ 
ety  editor,  an  entertainment  writer,  a 
business  writer,  four  copy  editors  and 
reporters  for  police,  courts,  town 
council,  general  assignments  and  two 
photographers. 

“The  pace  is  incredible  from  June 
to  April,”  Koteff  said.  “It’s  non¬ 
stop  .  .  .  parties  going  on  all  the 
time  ....  Every  year  they  add  more 
and  more  charities  to  the  social 
world.” 


‘We  get  compiaints  if 
peopie  think  they  iook 
too  fat  in  photos,”  Koteff 
said. 


Photographers  often  work  the  party 
circuit  from  8  p.m.  to  midnight, 
shooting  fundraising  dinners,  cocktail 
parties,  fashion  shows,  etc.  Such  sto¬ 
ries  are  often  accompanied  by  a  dozen 
photos  of  people. 

“Photographs  play  a  big  part  in 
what  we  do,”  Ash  said. “The  more 
people  you  get  into  the  paper,  the 
more  loyalty  you  can  get.” 

There  is  no  editorial  page.  Ash 
sometimes  writes  columns,  however. 

For  journalists,  the  Shiny  Sheet 
offers  a  unique  chance  to  work  in  an 
opulent  environment  at  entry  level 
pay.  Parties  soon  become  boring,  but 
the  cast  of  characters  is  unique. 

“The  chance  for  growth  on  a  per¬ 
sonal  level  is  tremendous,”  Koteff 
said.  “1  was  a  reporter  here  for  five 
months  and  I  interv'iewed  Henry  Kis¬ 
singer.”  She  also  interviewed  Joseph 
E.  Levine,  Patti  Duke,  Paul  “Bear” 
Bryant  and  others. 

In  her  tenure,  Ashe  has  added  five 
people  to  the  editorial  staff  and  rede¬ 
signed  the  paper.  She  won  an  award 
last  year  for  an  editorial  on  beach 
preservation.  She  is  vice  president  of 
the  local  chamber  of  commerce. 

Editorial  staffers  she  has  brought 
on  include  Michael  Strauss,  who  for 
53  years  wrote  on  sports  for  the  New 
York  Times  before  retiring.  He  writes 
on  snow  skiing.  Millionaire  socialite 
Helen  Bernstein  for  her  —  you 
guessed  it  —  society  column.  C.Z. 
Guest,  a  former  debutante  of  the  year, 
writes  a  gardening  column  and  covers 
riding. 

One  of  the  pinnacles  for  the  Shiny 
Sheet  came  last  year  when  Britain’s 
Prince  Charles  and  Princess  Diana 
visited  Palm  Beach  for  a  benefit 
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thrown  by  industrialist  Armand  Ham¬ 
mer  at  the  posh  Breakers  hotel.  The 
Shiny  Sheet  broke  the  story  of  the 
visit,  then  pulled  out  all  stops.  It  cov¬ 
ered  the  visit  from  every  possible 
angle  in  a  countdown  series  for  weeks 
in  advance. 

When  the  Shiny  Sheet  hit  the 
streets  it  sold  out  after  several  extra 
press  runs  and  people  were  asking  for 
its  coverage  the  next  day. 

One  of  the  few  journalists  to  attend 
the  formal  ball  was  Agnes  Ashe. 


to  change  the  News’  editorial  content 
or  design  as  was  done  in  Florida 
where  it  transformed  Cocoa  Today 
into  Florida  Today  with  heavy 
emphasis  on  local  and  state  news. 

Rorida  Today  is  sold  in  combina¬ 
tion  with  USA  Today  which  provides 
the  national  and  international  news 
part  of  the  package. 

“There  are  no  plans  to  do  that  in 
Detroit,”  Hickey  said.  “The  News 


will  continue  to  look  as  it  has  been.” 

Hickey  said  there  are  a  “number  of 
markets”  where  Gannett  delivers 
USA  Today  together  with  its  local 
newspaper.  “Sometimes  there’s  a 
combination  price,”  he  said. 

Hickey  remarked  that  Gannett  has 
not  decided  the  specifics  of  how  it  will 
package  USA  Today  and  the  News  in 
Michigan. 


Blacks  protest  at 

A  Chicago  NAACP  official  chained 
himself  to  the  Chicago  Defender 
building  for  two  days  to  protest  an 
editorial  critical  of  Mayor  Harold 
Washington  that  ran  in  the  black- 
interest  daily. 

The  dispute  was  ended  (Feb.  26) 
after  several  meetings  between 
publisher  and  owner  John  H.  Seng- 
stacke  and  representatives  from  a 
number  of  civil  rights  organizations, 
including  the  man  who  chained  him¬ 
self  to  the  building  —  the  Rev.  B. 
Herbert  Martin,  the  president  of  the 
Southside  branch  of  the  Chicago 
National  Association  for  the 
Advancement  of  Colored  People. 

“We  have  decided  that  we  are  a 
family  and  that  we  will  work  together 


Chicago  Defender 

for  the  benefit  of  Chicago  and  help 
Harold  Washington  do  the  Job  he  has 
set  out  to  do,”  the  newspaper  said  in  a 
front  page  article. 

“The  Chicago  Defender  endorsed 
Harold  Washington  when  he  ran  for 
Mayor,  and  the  Defender  is  still  on 
Harold  Washington’s  side,”  the  arti¬ 
cle  said. 

At  issue  in  the  controversy  was  an 
editorial  that  examined  the  corruption 
charges  swirling  around  the  Washing¬ 
ton  administration.  Washington  is  the 
city’s  first  black  mayor. 

That  editorial  triggered  a  flurry  of 
letters  and  statements  from  some 
black  aldermen,  ministers  and  the 
civil  rights  organization  PUSH. 


Detroit 

(Continued  from  page  14) 


7,000  in  weekday  sales  and  22,000  in 
Sunday  sales. 

Both  newspapers  showed  losses  in 
total  daily  and  Sunday  circulation  for 
the  six  months  ended  Sept.  30.  The 
News’  total  weekday  sales  dropped 
14,629  in  the  period,  while  the  Free 
Press’  total  weekday  sales  were  down 
by  5,487  copies.  On  Sundays,  the 
News’  total  sales  were  down  27,896 
copies,  and  the  Free  Press’  total  sales 
were  off  by  46,099  copies. 

Allen  H.  Neuharth,  chairman  of 
Gannett  and  of  the  Detroit  News,  said 
the  newspaper  will  step  up  its  circula¬ 
tion  sales  and  promotion  activities 
outstate  following  the  price  reduc¬ 
tion. 

“Michigan  is  a  highly  competitive 
newspaper  market.  The  Detroit  News 
hopes  to  become  the  choice  of  more 
people  by  giving  them  a  better  prod¬ 
uct  at  a  better  price,”  Neuharth 
stated. 

Most  of  the  News’  outstate  edition 
is  printed  in  the  newspaper’s  offset 
plant  in  Lansing. 

The  Free  Press  is  in  the  midst  of  a 
$22.3  million  plant  expansion.  Gan¬ 
nett  also  announced  that  is  will  under¬ 
take  a  multi-million  dollar  expansion 
of  its  Lansing  plant,  including  the 
doubling  of  its  press  capacity  with  the 
addition  of  nine  new  units  to  be  opera¬ 
tional  by  1987. 

The  News’  Lansing  plant  will  also 
be  used  to  print  copies  of  U SA  Today, 
giving  the  paper  a  second  print  site  in 
Michigan.  Gannett  also  prints  Today 
at  its  Port  Huron  Times  Herald. 

Gannett  also  publishes  the  Lansing 
State  Journal.  The  Lansing  and  Port 
Huron  newspapers  sell  for  350  on 
newsstands.  Gannett’s  other  Michi¬ 
gan  newspapers,  the  Battle  Creek 
Enquirer  and  the  Sturgis  Journal, 
have  250  cover  prices. 

Neuharth  said  the  additional  print¬ 
ing  site  will  enable  Gannett  to  “offer 
many  readers  in  Michigan  special 
combination  deliveries  and  prices 
with  the  Detroit  News.” 

However,  Gannett  has  “no  plans” 


For  over/79  years 
the  industry 
^  leader. 


In  1907,  with  a  lot 
of  ingenuity,  expertise 
and  good  oid-fashioned 
foresight,  Benjamin 
Bunn  designed  and 

built  the  first  automatic  ■  B 

tying  machine  in 

America. 

In  1986,  Richard  Bunn 
still  carries  on  the  tradition  of 
exceiience  and  attention  to  detaii 
begun  by  his  father. 

For  over  79  years,  the  Bunn  name 
has  been  synonymous  with  the  kind  of 
unexceiied  ieadership  that  has  made 
Bunn  the  foremost  manufacturer  of 
package  securing  equipment  and 
suppiies. 

The  keep-it-all-together  company 
that’s  here  to  stay.  ^ 


^^Ckiginal  Bunn  Tyer 
devetoped  by  Benjamin 
Bunn  in  190/. 
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Calvin  Trillin  to  appear  in  newspapers 

The  New  Yorker  staff  writer,  author,  and  former  Nation  humor 
coiumnist  wiii  do  ‘Uncivii  Liberties’  for  Cowies  Syndicate 


Calvin  Trillin  at  his  desk  in  his  New  York  City  home.  (Photo  by  David  Astor.) 


By  David  Astor 

Calvin  Trillin  built  his  reputation  as 
a  staff  writer  for  The  New  Yorker, 
humor  columnist  for  The  Nation,  and 
author  of  1 1  books.  But  he  has  never 
had  much  of  a  connection  with  news¬ 
papers. 

He  reads  them,  of  course,  and  has 
used  their  morgues  for  research  pur¬ 
poses.  Also,  a  number  of  dailies  have 
reprinted  his  writings.  “But  I  never 
actually  worked  for  newspapers,” 
said  Trillin. 

Until  now,  that  is.  Trillin,  who 
wrote  the  “Uncivil  Liberties”  col¬ 
umn  for  The  Nation  from  1978  to  early 
this  year,  is  doing  the  feature  for  syn¬ 
dication  starting  April  6.  And  he  is 
looking  forward  to  it. 

“I  love  the  idea  of  being  in  news¬ 
papers,”  declared  Trillin,  who  was 
interviewed  last  week  at  his  New 
York  City  brownstone.  “It’s  not  just 
the  size  of  the  audience  —  it’s  the 
npnselect  aspect  ....  If  you  live  in  a 
town,  you  read  the  paper. 

“Obviously,  newspaper  readers 
pick  and  choose.  They  might  read  my 
column  once  and  decide  to  concen¬ 
trate  on  the  sports  page!  But  at  least  I 
have  access  to  a  general  audience.” 

A  magazine  audience  is  different, 
continued  Trillin,  because  “people 
decide  who  they  are”  before  picking  a 
particular  publication  to  peruse. 

Given  his  feelings  about  newspa¬ 
pers,  why  did  Trillin  wait  until  1986  to 
work  for  them?  Several  syndicates 
did  make  offers  in  years  past, 
reported  Trillin,  but  they  all  wanted 
him  to  write  his  humor  column  two  or 
three  times  a  week. 

“I  simply  couldn’t  do  that,”  he 
said.  “I’ve  always  assumed  that 
reporting  is  at  the  center  of  what  I  do. 
If  I  gave  up  the  center,  I  thought 
maybe  the  sides  would  fall  in!” 

Then  Cowles  Syndicate  approached 
last  spring  with  an  offer  to  distribute 
“Uncivil  Liberties”  on  a  weekly 
basis  —  an  arrangement  that  would 
leave  Trillin  enough  time  to  continue 
writing  for  The  New  Yorker.  The  offer 
was  accepted. 

Among  the  papers  that  Cowles  has 
already  sold  “Uncivil  Liberties”  to 


are  the  Arizona  Republic,  Dallas 
Times  Herald,  Denver  Rocky  Moun¬ 
tain  News,  Detroit  News,  Houston 
Post,  Los  Angeles  Times,  Long 
Island  Newsday,  Philadelphia 
Inquirer,  Portland  Oregonian,  St. 
Louis  Post-Dispatch,  San  Antonio 
Express-News,  San  Diego  Tribune, 
and  San  Francisco  Chronicle.  The 
Nation  may  be  a  client  too. 

Trillin  said  he  will  miss  working  for 
The  Nation,  which  is  located  near  his 
Greenwich  Village  home.  He  recalled 
that  he  enjoyed  biking  over  to  the 
magazine  to  drop  off  copy  and  inter¬ 
acting  with  the  staffers  at  the  120- 
year-old  progressive  weekly.  And 
Trillin  noted  that  he  loved  making 
fun,  in  print,  of  the  man  who  hired  him 
—  as  he  did  in  his  farewell  column 
January  11. 

He  wrote:  “When  the  editor  of  The 
Nation,  the  wily  and  parsimonious 
Victor  S.  Navasky,  said  he  was  going 
to  double  my  pay,  I  did  the  only  hon¬ 
orable  thing:  I  resigned.”  Then  Trillin 
went  on  to  recount  some  of  the 
“milestones”  in  his  relationship  with 
Navasky.  Two  of  them  were: 

“March  18, 1978.  The  wily  and  par¬ 
simonious  Victor  S.  Navasky  and  I 
have  lunch  in  the  Village  to  talk  about 
his  grand  vision  for  transforming  The 
Nation  from  a  shabby  pinko  sheet  to  a 
shabby  pinko  sheet  with  a  humor  col¬ 
umn  and  a  large  office  for  the  editor.  I 


pick  up  the  check.  I  ask  what  he  plans 
to  pay  for  each  column.  He  says, 
‘Somewhere  in  the  high  two  fig¬ 
ures.’” 

“September  5,  1978.  The  W.  &  P. 
Victor  S.  Navasky  questions  the 
authenticity  of  some  quotations  used 
in  my  column.  He  asks  if  John  Foster 
Dulles  really  said,  ‘You  can’t  fool  all 
of  the  people  all  of  the  time,  but  you 
might  as  well  give  it  your  best  shot.’  I 
say,  ‘At  these  rates,  you  can’t  expect 
real  quotes.’” 

Trillin  noted  that  whenever  it  was 
“third  down  and  long  yardage”  and  a 
column  idea  just  wouldn’t  come,  he 
could  always  attack  Navasky.  So 
what,  Trillin  was  asked,  will  he  do  if 
he  can’t  think  of  a  topic  for  his  news¬ 
paper  column?  “Punt,”  he  replied. 

There  won’t  be  Navasky  to  kick 
around  anymore,  and  Trillin’s  news¬ 
paper  column  will  be  shorter  and 
more  frequent  than  his  1,1 00- word, 
once-every-third-week  Nation  fea¬ 
ture.  But  the  new  “Uncivil  Liberties” 
will  have  the  exact  same  title  and 
pretty  much  the  same  content  as  the 
old  one. 

This  means  that  Trillin  will  con¬ 
tinue  to  offer  humorously  grumpy 
commentary  on  personal,  social,  and 
political  matters.  In  his  Cowles 
sample  columns,  for  instance,  Trillin 
talked  about: 

•  A  neighbor  who  is  too  organized. 
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“His  points  and  plugs  are,  I’m  sure, 
sharply  pointed  and  firmly  plugged  in, 
or  whatever  they’re  supposed  to  be.” 

•  How  the  people  who  figure 
calorie  totals  may  be  wrong.  “Maybe 
a  scoop  of  low-fat  cottage  cheese 
decorated  with  fresh  orange  slices  has 
just  as  many  calories  as  a  four-ounce 
Italian  sausage  on  a  roll  with  fried 
onions  and  peppers,  plus  a  couple 
cans  of  beer.” 

•  Wealthy  Americans.  “The 
Forbes  list  of  the  country’s  400  rich¬ 
est  people  is  so  jammed  with  the  truly 
loaded  that  someone  with,  say,  only 
$145  million  to  his  name  can’t  even 
get  mentioned.  He  has  to  walk  around 
uncertified  by  Forbes,  like  some  sort 
of  deadbeat.” 

•  The  appointment  of  a  presidential 
commission  “to  inquire  into  why 


King  Features  Syndicate  has 
reached  an  agreement  to  buy  Cowles 
Syndicate  for  an  undisclosed  amount. 

The  acquisition  has  been  approved 
by  the  boards  of  the  Hearst  Corpora¬ 
tion  and  Cowles,  and  is  awaiting  final 
okay  by  Cowles  shareholders.  King 
president  Joseph  F.  D’Angelo  said 
closing  bn  the  merger  is  expected  by 
March  31,  after  which  Cowles  fea¬ 
tures  would  be  handled  by  King  and 
bear  the  King  copyright. 

Cowles  —  founded  in  1922  and  con¬ 
sidered  by  some  observers  as  the 
seventh  largest  syndicate  —  distrib¬ 
utes  35  features.  They  include  “The 
Family  Circus”  by  Bil  Keane  (which 
would  give  King  a  fifth  comic  with 
over  1,000  newspaper  clients,  said 
D’Angelo),  “The  Amazing  Spider- 
Man”  by  Stan  Lee,  the  humor  column 
by  Lewis  Grizzard,  and  —  effective 
April  6  —  the  “Uncivil  Liberties” 
column  by  Calvin  Trillin. 

D’Angelo  said  all  35  properties  will 
be  retained.  King  already  distributes 
well  over  100  features. 

“I  am  very  proud  of  the  reputation 
and  quality  of  features  Cowles  has 
developed  through  the  years  and  will 
bring  to  King,”  stated  Cowles  presi¬ 
dent  Dennis  R.  Allen  in  a  news 
release.  He  added  that  the  “enor¬ 
mous  resources  provided  by  King 
will  .  .  .  enhance  the  prestige  and 
prominence”  of  these  features. 

Allen,  who  could  not  be  reached  for 


A  follow-up  story  in  next  week's  E&P 
will  include  the  syndicate  world's  reac¬ 
tion  to  the  King  acquisition. 


stewardesses  who  sell  drinks  on  air¬ 
planes  never  carry  any  change.” 

His  intent  in  “Uncivil  Liberties,” 
said  Trillin,  is  to  give  people  some¬ 
thing  enjoyable  to  read.  “I’ve  always 
been  kind  of  reluctant  to  entertain  the 
notion  of  changing  the  world,” 
declared  the  columnist,  who  has 
made  several  appearances  on  The 
Tonight  Show  with  Johnny  Carson. 
“That’s  a  dangerous  notion  to  have 
dancing  around  the  mind  of  a 
reporter.  If  someone  smiles  on  the 
bus  on  the  way  home,  that  would  be  a 
reasonable  goal  of  mine.” 

While  the  “Uncivil  Liberties”  col¬ 
umn  reflects  Trillin’s  humorous  side, 
much  of  his  work  for  The  New  Yorker 
features  very  serious  reporting.  Soon 
after  joining  the  magazine  in  1963,  for 
instance,  Trillin  covered  the  experi- 


further  comment,  is  expected  to  join 
the  King  executive  staff  in  New  York 
City.  But  most  or  all  of  the  other  20 
Cowles  employees  in  Des  Moines  will 
not  be  coming  to  King  —  which,  said 
D’Angelo,  has  almost  300  employees 
in  all  its  operations.  Cowles  executive 
vice  president  and  general  counsel 
Michael  A.  Giudicessi  did  note  that 
there  will  be  a  severance  package  for 
Cowles  people. 

Giudicessi  said  Cowles  received 
acquisition  inquiries  early  last  year 
after  Gannett  agreed  to  buy  the  Des 
Moines  Register.  (Cowles,  which  was 
formerly  known  as  the  Register  and 
Tribune  Syndicate,  was  not  included 
in  the  Gannett  purchase.)  More 
acquisition  inquiries  came  later  in  the 
year,  and  the  Cowles  board  finally 
decided  to  formally  seek  a  buyer. 

Several  major  syndicates  were  con¬ 
tacted  this  January,  continued  Giu¬ 
dicessi,  with  King  making  the  highest 
bid.  He  said  King  was  also  looked 
upon  favorably  for  having  a  feature 
list  “compatible”  with  that  of 
Cowles. 

D’Angelo  said  he  believed  there 
was  “very  little”  duplication  among 
the  King  and  Cowles  features. 

Giudicessi  said  Cowles  did  not  seek 
a  buyer  because  it  was  losing  money. 
He  reported  that  1985  was  profitable 
and  the  second  best  year  this  decade 
for  Cowles.  But  he  added  that  Cowles 
realized  that  more  money  could  be 
gained  by  selling  the  syndicate  than 
by  collecting  dividends  on  a  year-by¬ 
year  basis,  and  also  realized  that  the 

(Continued  on  page  40) 


ences  of  the  first  two  black  undergra¬ 
duates  at  the  University  of  Georgia. 
And  a  number  of  his  3, 000- word 
“U.S.  Journal”  articles  that  ran 
every  three  weeks  from  1967  to  1982 
focused  on  small- town  murders.  Tril¬ 
lin  —  who  has  also  done  lighter  New 
Yorker  pieces  on  food,  festivals,  and 
other  topics  —  currently  writes 
“American  Chronicles”  for  the 
magazine. 

Bom  and  raised  in  Kansas  City, 
Trillin  earned  a  B.A.  in  English  from 
Yale  in  1957.  After  a  stint  in  the 
Army,  he  worked  for  Time  magazine 
—  mainly  as  a  reporter  in  the  South 
and  as  a  writer  in  New  York  —  until 
1963. 

His  first  book.  An  Education  in 
Georgia,  came  out  a  year  later.  The 
50-year-old  Trillin’s  other  published 
works  include  a  book  of  short  stories, 
two  novels,  three  books  about  food, 
two  collections  of  New  Yorker  pieces, 
and  two  collections  of  Nation  col¬ 
umns. 

Trillin  —  who  is  married  to  Alice 
Stewart  (a  producer  of  educational 
films  often  mentioned  in  “Uncivil 
Liberties”)  and  has  two  teenage 
daughters  —  does  most  of  his  writing 
at  home  on  an  old  Underwood  type¬ 
writer. 


King  buying  Cowies  Syndicate 

Merger  to  occur  by  end  of  month 
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(Continued  from  page  39) 
tough  syndication  market  these  days 
was  making  it  harder  for  an  operation 
of  its  size  to  compete.  Several  syndi¬ 
cate  executives  feel  the  industry  is 
ripe  for  mergers  and  acquisitions  (see 
E&P,  January  4). 

D’Angelo  said  he  was  “delighted” 
with  the  Cowles  acquisition  and  sees 
it  as  a  “tremendous  opportunity”  for 
King.  He  said  King  was  looking  for¬ 
ward  to  working  with  the  Cowles 
creators  and  offering  newspapers  a 
wider  range  of  features. 

— David  Astor 

Tacoma  comics  poll 

“The  Born  Loser”  from  Newspa¬ 
per  Enterprise  Association  and  “Pea¬ 
nuts”  from  United  Feature  Syndicate 
received  the  most  reader  votes  in  a 
recent  Tacoma  (Wash.)  News  Tri¬ 
bune  comics  poll. 

The  paper  found  that  both  the  Art 
Sansom  and  Charles  M.  Schulz  strips 
were  perused  regularly  by  over  71% 
of  the  voters  in  each  of  seven  age 
groups  surveyed.  A  total  of  4,446 
readers  completed  ballots. 

Gillespie  promotion 

Sarah  A.  Gillespie  has  been  named 
director  of  comic  art  for  United 
Media,  which  is  the  parent  company 
of  United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association. 

She  will  manage  the  comic  art 
department  and  also  be  editor  of  a 


Sarah  A.  Gillespie 


new  line  of  humor  paperbacks  to  be 
published  by  United  Media. 

Gillespie  joined  United  in  1981  as 
assistant  managing  editor  for  comics 
before  being  named  managing  editor. 
She  was  previously  executive  editor 
for  Ace/Tempo  Books. 

In  another  United  Media  promo¬ 
tion,  TV  Update  national  director  of 
advertising  sales  Dean  A.  Vonetes 
has  been  named  vice  president. 

Vonetes  will  continue  to  manage 
the  35-member  ad  sales  force  for  TV 
Update,  which  is  a  weekly  television 
listings  magazine  carried  by  over  100 
papers. 

Groening:  writer  too 

A  humor  column  by  Matt  Groening 
is  being  syndicated. 

In  one  piece  Groening  talked  about 
the  time  he  was  hired  to  write  a  tagline 
for  a  zombie  movie.  Two  of  his  sug¬ 
gestions  were:  “First  they  want  to 
meet  you.  Then  they  want  to  eat  you” 
and  “Dinner  with  the  zombies  will 
cost  you  an  arm  and  a  leg.” 

Groening  also  does  the  “Life  in 


Hell”  comic  (see  E&P,  December  14) 
for  Acme  Features  Syndicate,  5371 
Wilshire  Blvd.,  Suite  209,  Los 
Angeles,  Calif.  9()036. 

N.Y.  comics  auction 

The  work  of  Milt  Caniff  (“Terry 
and  the  Pirates”),  A1  Capp  (“Li’l 
Abner”),  George  Herriman  (“Krazy 
Kat”),  Walt  Kelly  (“Pogo”),  R.F. 
Outcault  (“The  Yellow  Kid”),  Garry 
Trudeau  (“Doonesbury”),  and  many 
other  past  and  present  cartoonists  will 
be  included  in  a  March  15-16  auction 
conducted  by  Guernsey’s,  136  E. 
73rd  St.,  New  York,  N.Y.  10021. 

There  will  be  a  March  13-14  pre¬ 
view  as  well.  All  events  will  be  held  at 
the  Seventh  Regiment  Armory,  643 
Park  Ave.  at  66th  St. ,  New  York  City. 

Speaking  of  past  cartoonists,  the 
March  issue  of  Nemo:  The  Classic 
Comics  Library  features  the  work  of 
Allen  Saunders,  who  is  best  known 
for  writing  “Mary  Worth.” 

The  February  issue  of  the  magazine 

—  which  is  published  by  the  Thou¬ 
sand  Oaks,  Calif.-based  Fanta- 
graphics  Books  —  includes  one  of  the 
last  interviews  given  by  A1  Capp. 

Oscar-related  pieces 

A  package  of  editorial  material 
relating  to  the  March  24  Oscar  cere¬ 
mony  is  being  offered  by  the  Select 
Features  division  of  News  America 
Syndicate. 

Included  are  pieces  about  the  “real 
stars”  of  Oscar  night,  the  people  who 
vote  for  the  awards,  the  various  nomi¬ 
nees,  where  entertainers  not  attend¬ 
ing  the  ceremony  will  be  that  night, 
and  what  an  Oscar  is  worth.  There  is 
also  Oscar  trivia  and  an  Oscar  ballot 
for  readers. 

And  various  one-shot  Oscar  arti¬ 
cles  are  being  offered  by  the  Special 
Features  division  of  the  New  York 
Times  Syndication  Sales  Corporation 

—  including  pieces  about  Whoopi 
Goldberg,  Oprah  Winfrey,  Anjelica 
Huston,  Sydney  Pollack,  and  Out  of 
Africa.  There  is  a  quiz  too. 

An  ending  for  GNFS 

Griffith  News  Feature  Service  of 
New  York  City  has  terminated  ser¬ 
vice. 

Managing  editor  and  owner  Wil¬ 
liam  Griffith,  who  had  been  expe¬ 
riencing  health  problems,  said  he 
plans  to  self-syndicate.  He  is  a  former 
United  Nations  correspondent. 
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35  Years  Young! 


C  Ntw«  Amtrica  Syndicata.  iMO 


On  March  12,  Dennis  the  Menace  celebrates  35  years 
of  keeping  our  hearts  young.  (Even  Mr.  Wilson’s!) 


News  America  Syndicate  joins  with  Dennis’  loyal 
fans  around  the  world  in  congratulating  Hank 
Ketcham  on  this  very  special  anniversary. 
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Ownership  Changes 


The  weekly  Pender  County  Post, 
Bursaw,  N.C.,  has  been  sold  by 
Reuben  L.  Moore  to  Mark  S.  Beards¬ 
ley,  former  editor  of  the  weekly  Com¬ 
merce  (Ga.)  News. 

♦  ♦  ♦ 

The  weekly  Fort  Worth  (Tex.) 
News-Tribune,  with  a  25,(X)0  circula¬ 
tion,  has  been  sold  by  Mack  and 
Madeline  Williams  to  Fort  Worth 
Publishing  Inc.,  a  company  owned  by 
Linda  Pavlik  and  James  P.  Lattimore 
Jr. 

The  sale  included  the  free  weekly 
Monday  News-Tribune  and  a  monthly 
publication  featuring  tourist  attrac¬ 
tions  in  the  area. 

♦  ♦  * 

The  Kiowa  County  Signal,  a  weekly 
published  in  Greensburg,  Kan.,  has 
been  sold  by  Don  Haxton  to  Tribune 
Publishing  Co.,  a  subsidiary  of  Ray 
Barnes  Newspapers,  Inc. 

♦  i|C 

Pryor  Publishing  Co.  has  acquired 
the  weekly  Pryor  (Okla.)  Jeffersonian 
from  Haskell  Gaither.  Pryor  Publish¬ 
ing  owns  the  Pryor  Daily  Times  and 
the  Mayes  County  Weekly. 

Gaither’s  son,  Haskell  Lee 


Gaither,  will  be  publisher  of  the 
weekly. 

♦  *  ♦ 

The  Daily  Local  News,  a  38,000 
evening  circulation  newspaper  based 
in  West  Chester,  Pa.,  has  been  sold  to 
Ingersoll  Publications  by  John  P. 
Thomas  and  Lois  Ann  Ziemba.  Inger¬ 
soll  also  owns  the  Delaware  County 
Times  in  Chester,  Pa. 

Ingersoll  Publications,  based  in 
Lakeville,  Conn.,  operates  24  dailies 
and  over  50  weeklies. 

iii  !|« 

Wick  Communications  Co.  has 
purchased  the  Rio  Rancho  (N.M.) 
Observer,  with  18,000  weekly  circula¬ 
tion,  from  McCaffrey  Publishing  Inc. 

Rio  Rancho  is  located  20  miles 
north  of  Albuquerque. 

The  acquisition  gives  Wick  25  com¬ 
munity  newspapers  in  several  west¬ 
ern  states. 


Jim  and  Beth  Reynolds  have  sold 
the  Crosbytown  (Tex.)  Review  to  Bur- 
nis  and  Dorothy  Lawrence. 

ATN  Inc.,  of  Austin,  Tex.,  helped 
bring  about  the  transfer  of  ownership. 


*  *  * 

The  Quachita  Citizen,  a  6,000  cir¬ 
culation  twice  weekly  in  West  Mon¬ 
roe,  La.,  has  been  sold  by  Walter  B. 
Hatten  and  his  daughter,  Elizabeth 
Anne  Hatten,  to  Quachita  Newspa¬ 
pers  Inc.,  headed  by  Robert  E.  Bar¬ 
ton. 

Barton  is  also  publisher  of  the  daily 
Ruston  (La.)  Leader. 

♦  ♦  ♦ 

The  Centre  Democrat,  a  weekly 
based  in  Bellefonte,  Pa.,  has  been 
sold  by  Michael  B.  Sullivan  to  Wil¬ 
liam  J.  Kline  and  Son  Inc.  of  Amster¬ 
dam,  N.Y.  Kline  also  publishes  the 
daily  Amsterdam  Recorder  and  four 
other  weeklies. 

♦  *  * 

Times  Publishing  Group  Inc., 
based  in  Towson,  Md.,  announced  it 
will  launch  the  Owing  Mills  Times,  its 
fourth  weekly,  on  April  3. 

The  company’s  other  weeklies 
include  Towson  Times,  Baltimore 
Messenger  and  the  Jeffersonian. 

Theodore  G.  Venetoulis,  president 
and  publisher  of  Times  ^blishing, 
has  been  mentioned  as  a  possible 
buyer  of  Hearst  Corp.’s  Baltimore 
News  American. 


When  your  readers  need  a  doctor, 
they  can  count  on  Dr.  Johnson 
to  be  there. 


This  trust  is  based  on  Dr.  G.  Timothy  Johnson’s  years 
of  dedicated  attention  to  the  medical  concerns  of  an 
ever-curious  public  —  your  readers.  As  one  of  the 
nation’s  most  successful  health-care  communicators 
and  a  regular  commentator  on  ABC  television  and  radio, 

Dr.  Johnson  sifts  through  complicated  medical  jargon 
and  delivers  practical,  easy-to-understand  information  in 
his  six-times-a-week  column,  House  Call. 

House  Call  explores  current 

medical  topics  in  a  Q-and-A  A  Tradition  of  Creativity 
format  that  allows  Dr.  Johnson 
to  address  more  of  the  issues 
that  affect  your  readers.  But  he  = 

doesn’t  just  answer  questions  —  he  diagnoses  the  facts,  pinpoints  ^ 

pros  and  cons,  and  dissects  controversies.  Iv^ia  Slices 

^  64  East  Concord  Street 

To  help  your  readers  get  the  vital  health  information  they  need  Orlando,  Florida  32801 

and  want.  Dr.  G.  Timothy  Johnson  is  just  what  the  doctor  ordered!  (305)  422-8181 

For  more  information,  call  John  Matthews  at  l-8(X)-322-3C)68. 


Tribune  Media  Services 
64  East  Concord  Street 
Orlando,  Florida  32801 
(305)  422-8181 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ACTION  UNES 

MAKE  HELP-MATE  your  newspaper's 
consumer  action  line  column. ..for 
results.  For  14  years,  local  impact  at 
low,  syndicated  rates.  For  details,  write 
Fanning  Features,  Box  30836,  Bethes- 
da,  MD  20814  or  call  (301)  530-8752. 

1  CARTOONS 

ANIMALS 

AWARD-WINNING  ANIMAL  COLUMN, 
^mples;  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 

FREELANCE 

Bill  Wallace's  current  affairs  column  is 

thoughtful,  witty  and  develops  a  follow¬ 

ing.  Why  be  without  it?  The  80s.  Box 
15.  Fraser.  NY  13753. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

"HOUSE  CALLS"-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 

GENERAL 

Half  of  American  workers  want  to  work 
at  home.  23  million  do  now.  THE 
WORKSTEADER  shows  them  how.  LA 
Features,  2396  Coolidge,  Rancho 
Cordova,  CA  95670. 


_ SPORTS _ 

SPORTS  columns  for  vour  weekly  or' 
small  daily  are  now  offered  by  former 
inside  Spcihs  writer.  For  details  and  free 
sample,  write;  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  06497. 


_ HEALTH _ 

"We're  living  longer,  we're  retiring  from 

the  work  force  earlier  &  we've  more  time 

for  leisure  reading,  and  newspapers 

must  pay  more  attention  to  our  needs.” 

So  writes  a  reader  to  "SENIOR  CLINIC” 

America's  only  column  by  a  specialist 

physician  who  addresses  exclusively  the 

medical  problems  of  later  life.  Now  in 

6th  year.  (Featured  weekly  since  1982 

in  Rochester  NY  Democrat  &  Chroni¬ 

cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literary  Enterprises,  PO  Box 

30A  Edmonton,  Alberta,  Canada  T5J 

2J7,  (403)  973-2361. 


_ SCIENCE _ 

WEEKLY  SCIENCE  COLUMN  800 

words  plus  editorial  cartoon.  Concepts, 

profiles  precis,  reader  queries.  Relev¬ 

ant,  witty,  painless.  3rd  year.  Samples; 
Science  Syndicate,  PO  Box  5636,  Port¬ 

land,  OR  97228.  (503)  224-8338. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 

reviews,  “Around  Entertainment"  with 

photos.  Our  12th  year.  International 

Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402 


HOME  VIDEO  column  by  editor  of 
national  consumer  video  magazine. 
Reviews,  news,  etc.  Can  be  tailored  to 
your  needs.  Video  Beat,  4254  Old 
Topanga  Cyn.  Rd.,  Calabasas,  CA 
91302  (818)716-1486. 


_ CRAFTS _ 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


Feature  Your  Feature  in 
"FEATURES  AVAILABLE" 

Run  your  ad  for  1 2,  26,  or  52  issues 
to  increase  awareness 
while  benefiting  from  our  low 
contract  rates 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


MANAGEMENT  SEMINARS 

SEMINARS  for  publishers  and  mana¬ 
gers.  How  to  negotiate  more  effectively. 
(17  years  experience  in  the  industry,  8 
years  Dow  Jones  management 
committees). 

Gilbert  Faulk 
Faulk  International 
2  Wall  Street 
New  York,  NY  10005 
(212)  619-5666 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


Appraisers  •  BROKERS  •  Consultants 
W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(2(32)628-1133 
Serving  Publishers  since  1959. 
Over  300  newspapers  Sold. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights;  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obliration.  RICHARD  BRIGGS  &^SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


Fournier  Media  Service  Inc. 
AppraisalwBrokerageaConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


John  E.  van  der  Linden 
I  Broker-Consultant  (712)  336-2805 
I  Box  275,  Spirit  Lake,  lA  51360 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  ^205 
Office;  (913)  236-5400 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-71% 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Cionsultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 


SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Senring  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

1  1 1  YEAR  OLD  WEEKLY  in  Rocky  Moun- 
I  tain  Colorado  resort  city.  Near  Purgatory 
ski  area.  1986  estimated  gross 
$190,000,  respectable  net.  Asking 
$125,000  or  best  offer.  Reply  tO; 
Publisher,  Box  2258,  Durango,  Color¬ 
ado  81302.  Or  call;  (303)  259-0346. 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


DON’T  MIND  COMPETITION? 

Then  this  is  the  property  for  you.  All  the 
tools  are  in  place  to  make  this  Mid¬ 
south  business  an  excellent  growth 
vehicle.  Included  are  a  3,000  paid- 
circulation  weekly,  an  area  sales  group 
for  12  additional  weeklies,  a  black- 
oriented  paid  community  weekly,  a 
commercial  job  printing  shop,  and  a 
monthly  direct  mail  service  serving 
15,000  homes.  $375,000  with  owner 
financing.  Call  write;  Jim  Hall  Media 
Services,  Inc.,  Box  1088,  Troy,  AL 
36081  (205)  566-7198. 
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INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES  I 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 


FIFTEEN  YEAR  OLD  suburban 
community  weekly.  Former  manage¬ 
ment  grossed  $360K  in  previous  years. 
Less  than  $10K  down. 

COUNTY  SEAT  WEEKLY,  available 
below  gross,  includir^  building.  $23K 
down.  West  central  Texas,  near  metro 
area.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  Tx  78703,  (512) 
476-3950. 


MAINE;  Shopper,  $1,000,000  gross. 
$300,000  total  price,  terms  are  cash. 
WYOMING:  Shopper,  $440,000  gross, 
3  unit  web  press,  profitable.  $31  l,5O0 
total  price  with  $75,000  down  and 
financing  at  11%. 

COLORADO;  Shopper.  $140,000 
gross,  excellent  growth  potential,  world 
class  skiing  area.  $110,000  total  price 
with  $35,(X)0  down,  seller  financing  on 
balance. 

CRIBB  MEDIA  SERVICE,  INC.,  John  T. 
Cribb,  Box  1220,  Townsend,  MT 
59644,  406-266-4223. 


NORTHERN  NEW  ENGLAND  weekly,  ' 
3,000  paid  circulation.  Priced  at 
$170,0(j0  gross,  includes  building  and 
good  Compugraphic  equipment. 
Healthy  business  in  beautiful  growing 
rural  area.  Box  9762,  Editor  & 
Publisher. 


OWN  A  PRICE  OF  PARADISE— Weekly 
newspaper  &  graphics  arts  business  in 
Lahaina,  Maui,  Hawaii.  Surrounded  by 
white  sand  beaches,  cool  green  moun¬ 
tains.  Did  $215,000  in  ‘85^,  on  track  to 
$300,000  this  year.  Computerized, 
own  typesetting  &  pasteup.  Asking 
$295,000.  Serious  inquires  only,  no 
phone  calls.  PO  Box  10427,  Lahaina. 
HI  96761. 


THREE-COUNTY  weekly  chain  with 
good  profit  history.  $300,000  includes 
real  estate.  Jack  Stoner,  Box  G,  Gettys¬ 
burg,  SD  57442.  (605)  765-2464  or 
765-2785. 


PUBLICATIONS  FOR  SALE 


HERE'S  YOUR  CHANCE  to  break  into 
booming  day  care  market.  Year  old, 
bimonthly,  national  day  care  paper  for 
sale  at  low,  low  five  figures.  Strong 
editorial  carries  ads.  Other  acquisitions 
force  sale.  Box  9784,  Editor  & 
Publisher. _ 

PUBUCATIONS  WANTED 

PUBLISHER  of  newsletter-style 
specialty  publications  seeks  to  acquire 
similar  publications  with  growth  poten¬ 
tial.  Will  also  provide  venture  capital  for 
worthwhile  new  publishing  start-ups. 
Replies  confidential.  Write  Box  9770, 
Editor  &  Publisher. 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
_ (314)625-2315 _ 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 


NEW  AD  SELL 
PERSPECTIVES 

management  help 
and  sales  workshops 
on  strategies,  tactics 
and  software  tools  to 
increase  revenue  at 
the  expense  of  broad¬ 
cast  and  other  local 
competitors. 

(212)  714-1055 


ENGINEERING  A 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Mr  Daniel  L.  Barratta  (305) 
293-4985. 


EQUIPMENT 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ATTENTION  CIRCULATION  DIRECTOR 
Can  you  use  an  extra  500  to  1,500  and 
more  orders  per  week  on  a  permanent 
basis?  This  45-year-old  with  20  plus 
years  experience  would  like  to  talk  with 
you  a  atMut  a  boy  crew  operation.  Must 
be  a  medium  to  large  daily  newspaper 
with  a  budget  to  handle  such  a  program. 
Available  immediately.  Excellent  refer¬ 
ences  with  9  years  at  one  paper  and 
4  '/i  years  at  another.  Box  9724,  Editor 
&  Publisher. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  call  Best 
Publishing  Co.,(213)  548-4545. 


&  SUPPLIES 


CAMERA  &  DARKROOM 


CHEMCO  POWERMATIC  S2024 
process  camera.  20  %  to  500  %. 
Produces  top-quality  work. 
(619)489-1901. _ 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


THE  INDUSTRY'S 
BCEETTNO  PLACE 


CAMERA  A  DARKROOM 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  -  15  MINS 

NO  PROBLEMS  UPlORAP 


dALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


COLOR  SEPARATIONS 


r'^GAhNEIT 
L.  JOOIOR 


Color  separations 


73 


up  to  8x10 
other  sizes  available 
introductory  offer 
laser-generated 
2-day  turnaround 
pre-press  services 
Call  317-664-6287 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
.  billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
Includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 

I  Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


1  PROBLEM  WITH  your  billing?  Our 
I  publisher  developed  packages  will  fit 
j  easily  into  your  office.  Single  or  multi- 
I  zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


I  MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  tor  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CHESHIRE  for  newspapers.  BH  Ink  Jet 
Printer/labeller.  Raised  computer  floor¬ 
ing.  (703)  521-1089.  Curtis. 


CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
_ (213)  256-4791 _ 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  anc 
quarter  folders.  Call  Scott  or  Ed  Hels- 
I  ley;  (800)  527-1668  or  (214) 
357-0196. 

NORTHEAST  INDUSTRIES  manufac- 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

Reconditioned  Stepper  quarter-folder, 
warranty,  $8,500.00,  assembles 
sections  together,  call  Scott.  (913) 
782-2580. _ 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
_ (213)  256-4791. _ 

STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  PO  Box  55,  Southboro,  MA  01772. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES  { 

EQUIPMENT  &  SUPPLIES  j 

EQUIPMENT  &  SUPPLIES 

MAILROOM 

PHOTOTYPESETTING 

PRESSES 

PRESSES 

NEW  FROM  Graphic  management 

SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 


DISCOUNT  PROCESSORS 
NEW  or  RECONDITIONED 
Call  Prepress  Production  Group  for  your 
PROCESSOR  NEEDS.... 

(216)  562-8140 

EDITWRITER  7500;  LR,  RevDj  7200; 
RC  Processor;  Library;  $C,950:  Comp 
IV  8,  HR;  Library;  $5,000;  Comp  1; 
$750.  DAVID  JOfIN  (216)  562-5000. 

LIKE  NEW  AM  VARITYPER 
6400-Digital  R  eview  +,  w/24  fonts 
5810-Image  Preview  -i-,  w/18  fonts 
5618-Image  Preview 
5414-w/Telecom 

2-4800's  w/Rules  Plus 
7100-Processor 

Call  (515)  424-6719.  Ask  for  Ron. 

LINOTRON  202;  lOMBHD,  7001pm, 
HiRes,  On-Line  Interface;  Complete 
Library;  $19,500.  DAVID  JOHN  (216) 
I  562-5000. _ 

MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6746. 

MERGENTHALER  Linotron  202  CRT 
I  typesetter  with  4-station  Mycro-Tek 
'  1100  news  system.  Under  service 
;  contract  since  new.  Cost  $50,000  new. 
Will  sell  now  for  $22,000. 
(619)489-1910. 


INSERTER  INSTALLATION  AND  Reconditioned  CG  MDT-350.  $3150. 
DISASSEMBLY  SERVICES  ALSO  MDC-350  dealers  demo  model.  $4250. 
PROVIDED.  GSE  (716)  385-3027. 


WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 

(617)  481-8562 _ 

MISCELLANEOUS 

Bunn  Tying  Machine-Like  New 
Astro-Upright  Camera  18  x  22 
Amergraph  P-14  Pmt  Processor  (new) 
8'  Adjustable  Art  Table 
2-4’  Adjustable  Art  Tables 
2-Foster  12  Drawer  Files  18"x26” 

2-Art  Waxers 

Call  (515)424-6719.  Ask  for  Ron. 

NEWSPAPER  LAYOUT  SHEETS.  Print- 
ed  in  non-reproducing  blue.  Choose 
from  six  styles  (8-6  col  &  tab).  Call 
Marion  Color  Press,  PO  Box  9,  1()09  N. 
Court,  Marion,  IL  62959  (618) 
997-9717. _ 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

AM,  CG,  VGC.  Buy,  Sell,  Rent.  $  1 50  per 
month  and  up.  30  day  warranty.  Weber 
(216)  729-2858. _ 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

CG  7500  with  film  strips.  $6,000.  CG 
Compukwik  w/dryer  &  stand.  $50.  Call 
Allen  at  (504)758-2795. _ 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 

(216)  562-5000 

EDITOR  &  PUBLISHER  for  March 


TWO  CG  videosetters  universal,  data- 
port,  RLO,  8  grids,  spare  parts  kit. 
$12,750  each.  One  CG  unisetter  HR  or 
LR,  six  strips  $7450.  (716)  385-3027. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

EDIT  7500  HR  (Without  Floppy  Disk),  5 
yrs.,  $4500; 

EDIT  7700  HR,  Rev.  D,  $7250; 

EDIT  7700  II  HR,  $9500. 

BOB  WEBER.  (216)  831-0480. 

ADVANTAGE  III,  2  YRS.,  PMA. 

$11,000; 

TRENDSETTER  812  HR,  6  Strips,  SP 
Kit,  $5500; 

EDIT  7900  HR  UNIVERSAL,  $5500. 
BOB  WEBER.  (216)  831-0480. 

UNISETTER  HR,  High  S.N.,  $5500 
DEK  For  Unisetter,  $1500; 

MDT  350,  TC  &  Format,  $2500. 

BOB  WEBER.  (216)  831-0480. 

_ PRESSES _ 

6  UNIT  News  King  web  offset  press  (3 
stacked  units)  with  newly  rebuilt  KJ-6 
folder  and  upper  former. 

Call  (814)  456-0685.  _ 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 _ 

GOSS  URBANITE  folder  no.  897  with 
lOO-HP  Fincor  drive.  Not  used  since 
rebuilt.  With  or  without  Cole  1/4  fold 
attachment.  Bell-Camp,  (201) 

796-8442. _ 

GOSS,  4  UNIT  Community  oil.  6  web 
folder,  25  h.p.  drive,  rebuilt.  Available 
immediately.  $195,000. 

Goss  8  unit  S/C.  Two  folders,  rebuilt. 
Available  March.  $430,000. 

Goss  1 100  series  Suburban  floor  unit, 
rebuilt.  Available  immediately. 
$33,500. 

Community  add  on  units  REBUILT- 
immediate  delivery.  $42,500  FOB. 
Dauphin  Graphic  Machines 
Box  573 

Elizabethville  PA  17023 
(717)362-3286 

8,  1986 


Goss  SSC,  8  units,  U.O.P.,  1976-84 
SSC,  11  units,  U.O.P.,  1976-85 
SC,  8  units,  1973-81 
Suburban  1500,  6  units,  1973-76 
Urbanite  1000,  5  units,  3-color 
Urbanite  lOOO,  10  units, 
1977-79 

Metro,  6  units,  3  Half-decks 
Upper  formers  for  Urbanites  and 
SC’s 

Harris  V15A,5  units,  1975 
VI 5A,  2  units,  book  folder 
845,  4  units  and  8  units 
1650,  4  units  and  5  units 
Daily  King,  7  units,  KJ8 
Butler  sphcers,  4042-8/- 12/- 16/ 

-18  models 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

Goii 

Goss  Urbanite  7  Units,  1972,  3  Cary’s  i 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 

PRESS  EQUIPMENT 

3  Unit  News  King  with  KJ4  or 
KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on 
units. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Comm¬ 
unity  folder,  oil  bath 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color 
and  1/2  page  Urbanite  folder. 

4  Unit  V-15A  with  JF7  folder, 

30  HP  drive. 

6  Unit  Harris  V-15A  with  2:1 
JF25  folder 

7  Unit/2  folder  V-15A  -  4  units 
1975;  2  units  1977;  1  unit 
1979 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

8  Goss  fully  digital  RTP’s  for 
Urbanite  press. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE!^INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

HOE  COLOR  MATIC-22  3/4”  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 

1  color  half  deck 

8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
!  Northeast  Industries 

I _ (213)  256-4791 _ 

i  LIQUIDATION  SALE  OF  2  S.  FLORIDA 
!  NEWSPAPER  PLANTS.  Equipment 
:  includes  5/unit  color  King  web  W/KJ6 
'  folder  and  stacker,  (3)  3  challenge  3K 
trimmers,  Harris  3300  typesetting 
systems,  A&M  Comp-set  4510/504, 
Clark  roll  clamp  fork-lift,  complete 
composition  camera  and  editing  depart¬ 
ments.  Call  (617)  794-1787  or  (305) 
592-6404. _ 

NEWSPAPER  PRESSES  as-is-installed- 
rebuilt. 

3  unit  V15A  JF7 
Folder  with  cross  perf. 

3  unit  V22  double  parallel  folder 

4  unit  Color  King  KJ6  folder  with  double 
parallel. 

5  unit  Color  King  KJ6  folder. 

2  unit  Color  King  KJ6  folder  double 
parallel. 

1  1971  Goss  Community  unit  add  on. 

2  position  single  with  wood  reels. 

2  position  butlers  800  feet  per  minute. 

3  knife  trimmer  custom  built  Goss 
ATF  king  sheeter 

2  web  Baldwin  auto  cutoff  control. 
Wesco  Graphics 

(408)289-1400  Telex  172644 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1%9  oil  bath  20  horse- 
powerdnve 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  tradel) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 

_ (206)  387-0097 _ 

GOSS  COMMUNITY  presses  and 
folders.  Remanufactured  and  used.  Oil, 
grease,  some  with  circumferential. 
u>mplete  press  lines,  or  add  on  units. 
Also,  rebuilt  cylinders  and  rollers  avail¬ 
able  on  exchange  program.  Dan  Prener, 
Mountain  States  Inc.,  5260  E.  Canada, 
Tucson  AZ  85706. _ 

V15D  4  units  JS  25  folder  upper 
former. 

VI 5D  4  units  V  22  folder  double  para¬ 
llel. 

:  (408)  289-1400 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1966 

UNE  AOS  POSITIONS  WANTED 

1  wMk  —  S5.2S  per  Mw 

2  waeke  —  $4.70  per  Hne,  per  issue. 


3  imeks  —  $3.95  per  Nne,  per  issue. 

4  weeks  —  $3.1 5  per  Nne,  per  issue. 

Add  $5.50  per  insedion  lor  box  service. 
Count  es  en  eddibonal  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  lor  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  ctiaracters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tueeday,  2  pm  (ET) 

For  Saturday's  laaaue. 

Payment  must  accompany  all  PosKlona  Warded  ads. 
DISPLAY  CLASSIFIED 

The  use  of  tiorders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  dis^y.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch:  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  S  days  prior  to  publication  date. 

Contract  ntm  anllablo  upon  roquoot 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

KdHor  A  PubIMwr 

11  West  1901  Street,  NY,  NY  10011.  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  A  SUPPLIES 

WANTED  TO  BUY 

A  CURTIS  COLOR  ANALYZER  for  wire- 
photos.  Please  call  collect,  Doug  Ball 
(514)  282-2897. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


SCANNING  EQUIPMENT 

COMP-U-SCAN  Alpha  Scanner  in  good 
working  condition.  Scans  Perry  Ball 
type.  Make  offer.  Observer  &  Eccentric 
Newspapers,  Carol  Penrose 
(313)  591-2300. 


HELP 

WANTED 


PRESSES 


PRESSES 


ACADEMIC 


HELP  WANTED 


ACADEMIC 


THE  AMERICAN  UNIVERSITY  IN 
CAIRO  is  seeking  two  faculty  at  the 
Assistant,  Associate,  or  Full  Professor 
level  to  teach,  according  to  their 
specialties,  writing,  editing  and  layout 
for  the  mass  media,  photography,  news¬ 
paper  and  magazine  writing  and  report¬ 
ing,  world  media  systems,  public  infor¬ 
mation  techniques,  and  mass  commu¬ 
nication  in  modern  society.  Ph.D.  or 
equivalent  required.  Teach,  in  English, 
three  courses  per  semester.  Rank, 
salary  based  on  qualifications  and 
experience.  Two-year  appointments 
begin  September  1986;  renewal  possi¬ 
ble.  Air  travel,  housing,  and  partial 
school  tuition  included  for  expatriates. 
Write,  with  resume,  to:  Dean  of  the 
Faculty,  The  American  University  in 
Cairo,  866  United  Nations  Plaza,  New 
York,  NY  10017. _ _ 

THREE  MASS  COMMUNICATION 
faculty  sought:  (1)  Teach  basic  and 
advanced  R/TV  production  courses, 
specialization  in  broadcast  journalism 
desired;  (2)  teach  public  relations 
courses,  serve  as  sequence  coordinator; 
(3)  anticipated  position  to  teach  either 
journalism,  reporting  and  editing 
courses,  serve  as  student  newspaper 
advisor,  or  teach  in  the  public  relations 
sequence.  For  all  positions,  rank/salary 
competitive,  based  on  qualifications. 
Market  Adjustment  possible.  Doctorate 
with  relevant  professional  media  experi¬ 
ence  preferred,  master’s  mandator.  All 
positions  tenurable  June,  August, 
1986,  start  date.  Send  letter  of  applica¬ 
tions,  resume,  three  references  to 
Communication  Department,  CMSU, 
Warrensburg,  MO  64093.  Screening 
process  continues  until  filled.  AA/ 
EEOE. _ 


HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-V-22.  4  units,  1970. 

-V-15D.  8  units.  1980. 

-V-15A,  4  units. 

-V-15  "Vanguard",  5  units. 

GOSS 

-"Metroliner”,  6  units,  3  half  decks, 
2".  2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  8  units,  1982. 

KING 

-Colorking,  5  units,  KJ8. 

-Colorking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


E&P 

CLASSIFIEDS 

212-675-4380 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P..  4  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


JOURNALISM 

NORTH  CENTRAL  COLLEGE 

North  Central  CoUeg^e,  a  liberal  arts  college  of  1,700 
students  in  Naperville,  Illinois,  seeks  a  jotirnalism 
instructor  or  assistant  professor.  The  college,  25 
miles  west  of  Chicago,  is  affiliated  with  the  United 
Methodist  Church. 

RESPONSIBILITIES:  To  teach  four  courses  per  year, 
supervise  the  college  newspaper,  supervise  and 
promote  internships  in  journalism,  design  and  estab¬ 
lish  a  minor  in  journalism,  and  promote  improved 
communications  on  campus. 

QUALIFICATIONS:  Applicant  should  have  a  mini¬ 
mum  of  master’s  degpi'ee  in  journalism  or  a  related 
subject,  recent  newspaper  experience,  and  several 
years  of  college  teaching  experience.  The  ideal  candi¬ 
date  will  combine  these  qualities  with  an  undergra- 


PUBLIC  AUCTION  by 
order  of  owner  -  Surplus 


duate  liberal  arts  degree  ffom  a  small  college. 
SALARY:  Commensurate  with  qualifications  and 


assets  of  Treasure  Chest 


experience.  Range  from  $20,000-$25,000. 


SALE  SUCCESS 
HAS  LOADED  OUR 
WAREHOUSE  WITH 
TRADE-INS 

•HARRIS  VI 5 &  V22 

•  COMMUNITY 

•  SUBURBAN 
•WEB  LEADER 
•NEWS  KING 
•COLORKING 


WEB  PRESS 
206/228-6S4S 
RENTON,  WA  9S0S5  TX:152S89 


Adv.  Co.  8  Units  HARRIS 
845  Duplexed  (U-shaped); 
8  Units  GOSS  SSC  In  Line; 
other  assets  of  “Peninsula 
Press”  Salisbury,  MD. 
Inspect  March  19,  9  to  3. 
Auction  March  20  at  10 
AM.  Details:  Call  ROYAL 
CO.  AUCTIONEERS  (301) 
681-5314. 


APPLICATION  PROCESS:  Position  available  Septem¬ 
ber  1.  Application,  resume,  and  three  letters  of 
recommendation  should  be  submitted  no  later  than 
April  1,  1986,  to: 

Dr.  Priscilla  N.  Grundy 
English  Department 
North  Central  College 
Naperville,  IL  60566 


See  our  display  ad  this 
Issue,  page  34. 


An  Equal  Opportunity  Employer 
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EDITOR  &  PUBLISHER  for  March  8,  1986 


HELP  WANTED 


ACADEMIC 


PHOTOJOURNALISM— Position  avail¬ 
able  Pall,  1986  for  photojournalism 
teacher  with  strong  professional  back¬ 
ground  in  newspaper/magazine  photo¬ 
graphy.  Advanced  degree  desirable  but 
extensive  professional  credentials  and 
experience  will  be  considered.  ACEJMC 
accredited.  Rank  and  salary  dependent 
upon  qualifications  and  experience. 
Send  letter  of  application,  resume, 
transcript  and  three  letters  of  recom¬ 
mendation  by  April  15,  to  Office  of 
Academic  Affairs,  Photojournalism 
Search,  Western  Kentucky  University, 
Bowling  Green,  KY  42101.  An  Affirma¬ 
tive  Action,  Equal  Opportunity 
Employer. 

JOURNALISM 

Instructor/Assistant  Professor.  Full 
time,  possibly  tenure  track  (awaiting 
budget  approval).  MA  and  professional 
experience  required,  Ph.D  preferred. 
Teach  undergraduate  classes  including 
basic  journalism  skills,  reporting  and 
editing,  feature  writing  and  others  in 
applicant's  speciality.  Assist  in  deve¬ 
lopment  of  journalism  program.  Advise 
undergraduate  majors.  Appointment 
begins  August,  1986.  Send  resume  and 
three  letters  of  recommendation  by  May 
1  tO:  Dr.  Vivian  Dicks,  Chairperson, 
Communication  Studies  Department, 
University  of  Detroit,  4001  W.  McNi- 
chols,  Detroit,  Ml  48221.  An  Equal 
Opportunity/Affirmative  Action 
Employer. 

CALIFORNIA  COLLEGE  NEWSPAPER 
ADVISOR.  Must  have  completed  all  of 
the  requirements  for  a  master’s  degree 
in  journalism,  communicatons,  or  a 
related  field.  Must  have  experience  in 
newswriting,  reporting  and  must  have  a 
thorough  understanding  of  all  of  the 
processes  related  to  newspaper  produc¬ 
tion  inducing  word  processing,  typeset¬ 
ting,  layout/paste-up,  and  printing. 
Should  be  familiar  with  media  law  and 
the  journalism  code  of  ethics.  Must 
possess  or  qualify  by  California 
Community  College  instructor's  creden¬ 
tials  in  communication  senrices.  Teach¬ 
es  course  work  in  publication  writing 
and  editing  as  well  as  classes  in  news¬ 
paper  production.  Teaches  additional 
courses  in  any  of  the  following:  Intro¬ 
duction  to  Public  Relations:  Advanced 
Newswriting  and  News  Reporting; 
Photojournalism;  and  Survey  of  Mass 
Media.  As  a  faculty  advisor,  coordinates 
production  of  the  student  newspaper 
(approximately  30  issues  per  month). 
This  a  ten-month  assignment.  (August- 
June)  And  is  a  tenure-track  position. 
Summer  assignment  is  optional.  Start¬ 
ing  date:  Wednesday,  August  20, 
1986.  Salary  $21,072-$35,488; 
excellent  benefits.  Interested  persons 
must  submit  a  district  application  and 
resume  to  Personnel  Services  by  5  PM 
on  Friday  April  11,  1986.  RANCHO 
SANTIAGO  COMMUNITY  COLLEGE 
DISTRICT,  17th  Street  at  Bristol,  Santa 
Ana,  CA  92706,  (714)667-3320,  affir¬ 
mative  action,  equal  opportunity 
employer. 

SENIOR  INSTRUCTOR  responsible  for 
program  leadership,  developing  and 
implementing  new  and  complimentary 
program  components.  Teach  course 
work  in  news  media,  news  writing, 
reporting.  Supervise  journalism  produc¬ 
tion.  Sen/e  as  faculty  advisor  to  student 
newspaper.  Develop  and  teach  courses 
utilizing  photo-typesetting  and  televi¬ 
sion  journalism.  MA  journalism,  mass 
communication  or  related  field.  Hold  or 
be  eligible  for  California  Community 
College  credential.  Minimum  of  one 
year  teaching  experience  and  working  in 
news  media.  Send  resumes  to  or  obtain 
applications  from  Employment 
Services,  Foothill-De  Anza  Community 
College  District,  12345  ElMonte  Rd 
Los  Altos  Hills,  CA  94022,  (415) 
960-4529.  Deadline  3-25-86. 
EDITOR  &  PUBLISHER  for  March 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

ACADEMIC 

ASSISTANT  PROFESSOR  to  teach  edit¬ 
ing,  layout,  newswriting,  and  related 
courses  in  an  established  journalism 
program  within  the  department  of 
communication.  Minimum  require¬ 
ments:  at  least  2  years  of  professional 
journalism  experience;  Master's  degree 
in  journalism  or  related  area;  evidence 
of  participation  in  scholarly/ 
professional  activities,  and  evidence  of 
future  scholarly  promise  and  profes¬ 
sional  growth.  Preferred  qualifications: 
Doctorate  in  journalism  or  related  area; 
classroom  teaching  experience,  experi¬ 
ence  in  academic  settings;  evidence  of 
ongoing  publication/scholarly  activity. 
Salary  negotiable.  Send  letters  of  appli¬ 
cation,  resume,  and  names,  addresses 
and  telephone  numbers  of  three  refer¬ 
ences  to:  Office  of  Employee  and  Staff 
Relations,  State  University  of  New  York, 
College  at  Brockport,  Brockport,  NY 
14420.  Deadline  for  applications  April 
21,  1986.  AA/EOE. 

OHIO  WESLEYAN  UNIVERSITY’S 
nationally  known  Journalism  depart¬ 
ment  seeks  an  instructor  or  assistant 
professor  for  tenure-track  position. 
Experience  in  print  and/or  broadcast 
news  work  required.  Master's  degress 
required,  doctorate  preferred.  Ability  to 
teach  and  commitment  to  liberal-arts 
education  are  musts.  During  nine- 
month  school  year,  either  teach  three 
courses  each  semester,  or  advise 
campus  FM-radio  station  and  teach 
total  of  five  classes  for  the  year.  Teach¬ 
ing  possibilites  include  history  of  jour¬ 
nalism,  reporting,  editing,  etc., 
depending  on  how  three  full-time  plus 
some  part-time  facutly  memebers  share 
the  load.  Position  begins  Aug.  25, 
1986.  Send  resume,  three  references, 
and  college  transcritps  by  April  15,  to; 
Verne  Edwards,  Chairman,  Journalism 
Department,  Ohio  Wesleyan  University, 
‘Delaware,  Ohio  43015.  EO/AA 
Employer. 

PROFESSIONAL  JOURNALISTS  to 
teach  in  the  William  Allen  White  School 
of  Journalism  and  Mass  Communica¬ 
tions  for  the  1986-87  academic  year, 
beginning  August  15,  1986.  Position 
demands  teaching  interest  in  reporting, 
editing,  editorial  writing,  newspaper 
management,  newspaper  production 
and  journalism  ethics.  Preference  will 
be  given  to  those  who  plan  to  return  to 
newspaper  work.  Salary  is  attractive 
because  of  a  support  grant  from  the 
Gannett  Foundation.  Deadine  for  appli¬ 
cation  is  April  1,  1986.  The  University 
of  Kansas  is  an  equal  opportunity- 
affirmative  action  employer.  Applica¬ 
tions  are  sought  from  all  qualified 
people  regardless  of  race,  religion, 
color,  sex,  disability,  veteran  status, 
national  origin,  age  or  ancestry.  Write 
Dean  Del  Brinkman,  School  of  Journal¬ 
ism  University  of  Kansas,  Lawrence,  KS 
66045. 

NEWS  CURRICULUM  tenure-track 
position  at  Perley  Isaac  Reed  School  of 
Journalism,  West  Virginia  University. 
Master’s  degree  and/or  strong  profes- 
.  sional  and  teaching  experience 
required;  Ph.D.  or  ABD  with  teaching 
and  professional  experience  preferred. 
Should  be  able  to  teach  in  other 
specializations,  such  as  newspaper 
design,  law,  broadcast  news,  mass 
communication,  etc.  Must  have  interest 
in  research  and  publication.  Rank  and 
salary  negotiable.  Position  open  until 
satisfactorily  filled.  Interviews  will 
begin  in  mid-March.  Send  letter  of 
application  and  vita  to;  Prof.  John  H. 
Boyer,  Perley  Isaac  Reed  School  of 
Journalism,  West  Virginia  University, 
PO  Box  6010,  Morgantown,  W\/ 
26506-6010. 

West  Virginia  University  is  an  equal 
opportunity,  affirmative  action 
employer. 

8,  1986 


PHOTOGRAPHY:  Assistant  or  associate 
professor  for  expanding  photography 
program  starting  August  8,  1986. 
Master’s  required,  doctorate  preferred. 
Ideal  candidate  would  have  minimum  5 
years  successful  professional  and/or 
teaching  experience;  multi-image 
expertise,  research  interest  and  an 
excellent  portfolio.  Nine-month  tenure- 
track  position.  $24,500  minimum. 
Send  letter  and  resume,  along  with  offi¬ 
cial  college  transcripts  directly  from  the 
colleges,  and  at  least  three  recommen¬ 
dation  letters  to:  Dean  Robert  M. 
Ruggles,  School  of  Journalism,  Media 
andGraphic  Arts,  Florida  A&M  Univer¬ 
sity,  Tallahassee,  FL  32307.  Applica¬ 
tion  deadline  April  10,  1986.  FAMU  is 
an  equal  opportunity/equal  access 
university. 

JOURNALISM,  Virginia  Intermont 
College  is  seeking  a  highly  qualified 
energetic  facul^  member  to  direct  its 
growing  journalism  program.  Responsi¬ 
bilities:  administrative  head  of  the 
academic  program,  teach  a  variety  of 
print  journalism  courses  and  serve  as 
faculty  advisor  to  the  college  newspa¬ 
per.  Ph.D.  required.  Journalism  experi¬ 
ence,  teaching  experience  and  leader¬ 
ship  abilities  a  definite  asset.  Tenure 
track  position.  Salary  competitive.  Send 
letter  of  application,  complete  resume, 
and  names  and  addresses  of  5  refer¬ 
ences  to:  Dr.  Edward  J.  Jennerich,  V.P. 
for  Academic  Affairs,  Virginia  Intermont 
College,  Bristol,  VA  24201.  Deadline 
April  4,  1986. 


JOURNALISM  INSTRUCTORSHIP 
available  for  Autumn  1986  with  grow¬ 
ing  undergraduate/graduate  writing 
program.  Publications  and  MA 
required.  Background  in  technical, 
medical,  or  science  journalism  a  plus. 
One  year  renewable  appointment. 
Expected  to  teach  survey,  writing,  and 
editing  courses.  Women  &  minority 
candidates  are  strongly  urged  to  apply. 
AA/EOE.  Application  deadTine,  April  4. 
Send  letter  of  application,  writing 
samples,  &  dossier  tO:  Fred  L.  Milne, 
Head,  Department  of  English  (ML069), 
University  of  Cincinnati,  Cincinnati,  OH 
45221. 

ADMINISTRATIVE 

PUBUSHINO 

EXECUTIVE 

WANTED 

Substantial  private  investor 
seeks  executive  capable  of 
launching  from  scratch  a 
national,  teen-age  magazine 
based  in  the  Mid-Atlantic 
region.  Must  have  thorough 
knowledge  and  experience  in 
publishing.  Reply  in  strict 
confidence  to  Box  9791, 
Editor  A  Publisher. 


FINANCIAL  MANAGEMENT 

Expansioii'oriented,  publicly  held,  diversified 
communications  company  with  operations  in 
broadcasting,  publishing  and  outdoor  advertis* 
ing  and  headquarters  in  New  York  City  seeks 
aggressive,  responsible  individuals  with  an 
entrepreneurial  flair  for  the  following  positions: 

Assistant  Controller:  To  take  charge  of  corpo¬ 
rate  accounting  functions  and  consolidations 
assist  in  financial  reporting  and  establishment 
of  policy.  Individual  should  be  “hands  on”  and 
have  experience  in  supervisory  capacity.  Duties 
will  include  start  up  of  accounting  operations  at 
locations  and  direction  of  controllers  at  operat¬ 
ing  level.  Travel  required.  Reports  to  controller. 

Controller/Outdoor  Advertising:  To  start  up 
accounting  operations  or  this  division  with 
$25,000  miliion  in  sales  including  the  hiring  of 
staff,  implementation  of  computerized  systems, 
negotiations  with  suppiiers  and  estabiishment 
of  financial  procedure.  Reports  to  division 
president. 

Candidates  should  have  related  experience  in 
the  accounting/financial  reporting  fieid.  (Prefer¬ 
ably  a  combinaton  of  “Big  Eight”  public  account¬ 
ing  and  private.)  College  degree  in  accounting 
required,  CPA  a  plus.  Exposure  to  micro¬ 
computer  systems  necessary.  Saiary  40’s.  Send 
resume  to:  Personnel  Director,  PO  Box  96,  Rock¬ 
efeller  Center  Station,  New  York,  NY  10185. 


HELP  WANTED 


ADMINISTRATIVE 


ACCOUNTING  MANAGER 
200,000  plus  dally  newspaper.  Excel¬ 
lent  career  opportunity  for  small  to 
medium-sized  newspaper  accounting 
manager,  or  for  the  number  2  per»n 
with  a  larger  newspaper  who  is  seeking 
an  important  management  position. 
This  nationally  known  daily  newspaper 
has  an  immediate  opening  for  an  indivi¬ 
dual  with  a  college  degree  and  two  to 
four  years  newspaper  accounting 
management.  You  would  be  responsible 
for  all  accounting  functions  and 
manage  a  staff  of  30.  Familiari^  with 
accounting  computer  applications  a 
must.  Salary  commensurate  with  exper¬ 
ience  and  abiliW.  Excellent  benefit 
package.  Zone  7.  Send  resume  and 
salary  requirements  to  Box  9786, 

Editor  &  Publisher. _ _ 

WEEKLY,  FREE  CIRCULATION 
paper— 2  yrs.  old,  47,000  circulation, 
3  zones.  Needs  a  leader  of  people.  Zone 
2.  Salary  based  on  ability.  Write  Box 
9772,  Editor  &  Publisher. 

WORKING  PARTNER  to  invest  $6,000 
and  elbow  grease  in  Ozark  Mountain 
magazine.  Call  Ken  (501)  425-2066. 

_ ADVERTISlING _ 

CLASSIFIED  MANAGER  15,000  circu¬ 
lation  daily.  Extremely  competitive 
marketplace  where  you'll  need  to  be  the 
top  salesperson  while  managing  a  staff 
of  4.  Classified  experience  is  a  necessi¬ 
ty.  Competitive  salary  with  excellent 
advancement  opportunity.  Send  resume 
stating  salary  requirements  with  cover 
letter  to  Michael  Sexton,  301  Broad¬ 
way,  Cape  Giradeau,  MO  63701. 

SALES — Rapidly  growing  weekly  news¬ 
papers,  on  the  coast  in  beautiful  S.W. 
Rorida  needs  experienced  display  sales 
people.  Phone  (813)  262-7601  Larry 


[  HELP  WANTED  _ 


ADVERTISlING _ 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 
Challenged  by  telephone  sales?  Excited 
about  advertising  and  an  opportunity  to 
work  in  a  fast  growing  market?  The  Port¬ 
land  Press  Herald/Evening  Express  and 
Maine  Sunday  Telegram  need  a  mana¬ 
ger  to  work  with  our  classified  advertis¬ 
ing  staff.  Our  need  is  for  a  take-charge 
self-starter  who  can  handle  the  respon¬ 
sibility  for  training,  directing  and  moti¬ 
vating  the  classified  advisor  staff. 
Candidates  must  have;  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  leadership  qualities  and 
demonstrated  managerial  skills;  excel¬ 
lent  communication  and  interpersonal 
skills;  previous  telemarketing  experi¬ 
ence;  computer  literacy  a  plus. 

We  offer  a  starting  salary  in  the  upper 
$20's,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Portland,  all 
with  Maine's  largest  newspapers 
(90,000  daily;  140,000  Sunday). 

I  Submit  letter  of  application  and  resume 
’  in  confidence  to:  (luy  Gannett  Publish- 
iing  Co.,  Attn:  Personnel  Department, 
PO  Box  1460,  Portland,  ME 
104104-5009.  Following  a  review  of 
j  resumes  received  our  personnel  depart- 
jment,  we  will  make  interview  appoint¬ 
ments  by  telephone  with  selected  appli¬ 
cants.  No  telephone  inquiries  please. 
Equal  Opportunity  Employer  M/F. 
Smoke-free  environrnent. _ 

E&P  CLASSIFIEDS 

RETAIL  ADVERTISING  SALESPER- 
SON.  Rapidly  growing  Zone  1  daily 
(11,000  circulation)  is  looking  for  a 
people  oriented  go-getter.  Layout  skills 
a  must.  Salary,  excellent  benefits, 
mileage  allowance.  Send  resume 
including  salary  history  to:  Robert 
Traibman,  Evening  Citizen,  PO  Box  40, 
Laconia,  NH  03247. 


ADVERTISING  AND 
PROMOTION  MANAGER 
The  marketing  department  of  our  success* 
ful  major  metropolitan  daily  newspaper 
(Zone  2)  is  seeking  an  experienced  profes¬ 
sional  to  direct  all  advertising  and  sales 
promotion  functions.  We  are  looking  for  a 
manager  with  that  speciai  blend  of  good 
creative  judgment,  administrative  skilis 
and  leadership  ability.  The  successful 
candidate  wili  bring  proven  management 
experience  and  a  record  of  creativity  and 
productivity  to  the  job  which  requires 
substantial  supervisory  and  budgetary 
responsibilities. 

The  qualified  applicant  should  have  prior 
supervisory  experience  and  a  minimum  of 
five  years  experience  of  newspaper  or 
publication  experience.  A  college  degree  is 
preferred.  We  offer  a  competitive  salary 
and  excellent  benefit  package. 

Interested  applicants  send  resume  and 
cover  letter  including  salary  expectations 
to: 

Box  9777,  Editor  &  Publisher 
An  equal  opportunity  employer  M/F 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Advertising  Director  of  10,000  circula¬ 
tion  daily  in  beautiful  Grand  Haven,  ' 
Michigan,  on  the  eastern  shore  of  Lake 
Michigan  in  one  of  the  fastest-growing 
and  most  desirable  areas  of  the  state. 
Must  demonstrate  proven  record  of 
administrative  ability  with  a  hands-on, 
shirtsleeve  approach;  ability  to  produce 
ad  revenue  and  motivate  staff  of  10; 
and  a  facility  for  dealing  effectively  with 
advertisers  and  the  community.  Prefer 
experience  as  an  ad  director  or  retail 
manager.  Please  submit  letter  of  appli¬ 
cation,  complete  resume,  list  of  refer¬ 
ences  and  salary  history  to  James  I 
Huckle,  GRAND  HAVEN  TRIBUNE, 
101  North  Third  Street,  Grand  Haven,  | 
Ml  49417.  An  Equal  Opportunity  i 
,  Employer. 

ADVERTISING  MANAGER  for  south 
Alabama  weekly  with  TMC  shopper. 
Duties  include  outside  sales,  train  and 
motivate  staff,  implement  sales  promo-  I 
tions.  Good  salary  and  benefits.  Posi-  I 
tion  offers  growth  opportunity.  Send  | 
resume  to  Jim  Specht,  Geneva  Publica-  ' 
tions  Inc.,  PO  Box  160,  Geneva,  AL 
36340  or  call  (205)  684-2287. 

ADVERTISING  DIRECTOR 
The  Kingsport  Times-News,  a 
.48,000-circulation  all-day  paper  in 
beautiful  and  growing  Upper  East 
Tennessee,  needs  a  talented  a  director 
to  replace  a  fine  one  who's  moving  to  a 
larger  paper.  We  need  demonstrated 
sales  and  managerial  ability  coupled 
with  the  dedication  to  work  closely  with 
a  team  which  has  made  the  Times-News 
the  largest  daily  serving  this  region  of 
Tennessee  and  Southwest  Virginia.  You 
must  have  experience  as  an  ad  director ' 
to  be  considered.  Please  submit  letter 
of  application,  resume,  references  and  ! 
salary  history  to  David  Rau,  Publisher,  | 
Kingsport  Times-News,  PO  Box  479, 
Kingsport,  TN  37662.  An  Equal  Oppor- 
tunitv  Emolover. 

ADVERTISING  MANAGER  needed  for 
Claremore  (OKhprogress,  a  5-day  offset 
daily.  Applicant  must  have  advertising 
management  or  a  minimum  of  five  years 
experience.  Organization,  people  and 
communications  skills  a  must.  A  non¬ 
chain  operation  currently  paying  near 
30,000  with  salary  and  bonuses.  Send 
resume,  references  and  salary  require¬ 
ments  to  Box  248,  Claremore  OK 
74018. 

CLASSIFIED  ADVERTISING  MANAGER 
Major  Midwest  morning  paper  has  an 
opening  for  an  aggressive,  progressive, 
sales  oriented  manager.  Must  have 
newspaper  management  background 
with  classified  experience.  Strong 
emphasis  on  planning,  budgeting  and  | 
developing  new  ideas  in  telemarketing.  ' 
Excellent  opportunity  for  a  creative 
professional  with  leadership  abilities. 
Salary  plus  bonus  and  very  attractive 
benefit  package.  We're  in  a  fast  growing 
city  with  an  enviable  quality  of  life. 
Please  send  resume  to  Box  9778  Editor 
&  Publisher.  EOE. 

CLASSIFIED  ADVERTISING  MANAGER 
We  have  been  retained  by  a  growing, 
medium-sized  Midwest  paper  (Zone  5) 
to  recruit  a  Manager  of  Classified  Adver¬ 
tising  to  assume  full  responsibilty  for 
classified  advertising  and  supervise 
sales  personnel.  Qualified  candidiates  . 
will  have  3-5  year's  ad  management 
experience.  College  degree  a  plus.  If 
interested  in  this  attractive  opportunity, 
call  or  send  resume  and  salary  history  in 
confidence  to: 

Mr.  Jack  Boettcher 
Executive  Vice  President 
Conley  Associates,  Inc. 

81(J  Cardinal  Lane 

Hartland  Wisconsin  53029 
414-367-7300 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER.  The  Star- 
Ledger,  New  Jersey's  largest  newspap¬ 
er,  nas  an  opening  for  a  classified 
manager.  The  person  we  seek  must 
have  a  newspaper  advertising  manage¬ 
ment  background.  Classified  experi¬ 
ence  a  must,  retail  experience  a  plus.  If 
you  are  people-oriented,  not  afraid  of 
hard  work,  and  thrive  on  a  challenge, 
send  your  resume  to  The  Star-Ledger, 
Star-Ledger  Plaza,  Newark  NJ  07101. 
Attn:  Warren  Colville,  Advertising 
Director. 

SALES  MANAGER 
CLASSIFIED  ADVERTISING 
I  Must  have  strong  sales  management 
background  to  tram,  develop  and  super¬ 
vise  an  outside  sales  staff,  telephone 
!  solicitation  staff,  and  administrative 
staff.  Effective  organizational,  commu¬ 
nication,  and  time  management  skills 
are  a  must.  One  of  the  Sun  Belt's  choice 
markets.  Send  current  resume  and 
salary  requirements  to  Employment 
!  Manager,  Charlotte  Observer,  PO  Box 
I  32188,  Charlotte  NC  28232. 

!  SHOPPER  CAREERS 

President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

I  Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


ARTIGRAPHICS 

CAMERAROOM  MANAGER 
Working  manager  to  oversee  and  train 
staff  in  all  phases  of  camera  and  plate¬ 
making  in  a  web  off-set  plant  that 
supports  five  community  newspapers 
and  a  growing  commercial  business. 
Experience  in  four-color  stripping  a 
must.  Send  resume  and  salary  history  to 
Publisher,  7  Industrial  Park  Circle, 
Waldorf.  MD  20601. 

CAMERAMAN  minimum  two  years 
experience  stripping  black  and  white 
and  some  four  color  work  for  web  press. 
Offers  competitive  salary,  full  benefits 
package.  Reply  to  Bartash  Publications, 
7272  woodland  Ave.,  Philadelphia  PA 
19142. _ 

_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
Immediate  opening  for  goal-oriented 
motivator  to  manage  telemarketing  and 
door-to-door  safes  activities.  Our 
competitive  market  demands  aggressive 
talent  and  we  offer  solid  company  bene¬ 
fits  and  real  advancement  opportunities 
for  the  right  person.  If  you  are  expert 
ienced  and  have  a  proven  track  record 
in  circulation  sales,  forward  resume  and 
salary  history  to  Stephen  P.  Staloch, 
Circulation  Director,  Port  Arthur  News, 
PO  Box  789,  Port  Arthur.  TX  77640. 

TRANSPORTATION  MANAGER-central 
New  Jersey  looking  for  a  highly  organ¬ 
ized  person  with  good  management 
skills.  Responsibilities  inolude  distribu¬ 
tion  of  a  10,000  AM  and  52,000  PM 
newspaper  with  a  staff  of  45  drivers. 
Company  fleet  used  for  delivery. 
Reports  directly  to  circulation  director. 
If  you  are  the  right  person  for  this 
talented  position  send  resume  and 
salary  history  to  Box  9753,  Editor  & 
Publisher. 

&  PUBLISHER  for  March  8,  1986 


CIRCULATION  SALES/ 
TRAINING  MANAGER 
If  you  are  experienced  in  newspaper 
circulation  with  success  in  sales  and 
training,  we  need  to  talk.  Our  newspa¬ 
per  has  outpaced  the  competition  in 
both  circulation  and  advertising 
numbers  and  we  plan  to  keep  it  going. 
To  qualify  for  this  just  created  sales/ 
training  manager  position,  you  need  at 
least  three  years  in  circulation.  We're 
looking  for  demonstrated  supenrisoiy 
skills.  Show  us  you  can  lead  and  moti¬ 
vate  ten-year-old  carriers  as  well  as 
other  professional  managers.  We  need  a 
creative  person — one  who  has  had  a 
hand  in  developing  promotional  prog¬ 
rams  that  met  preset  goals.  And  we 
need  someone  who  can  sell  in  person 
and  on  the  phone.  You’ll  need  to  be  able 
to  show  others  how.  We  offer  continual 
challenge  in  a  positive  environment, 
$32-$36M/year  to  start,  excellent 
benefits,  and  a  chance  to  add  to  your 
successes.  Please  send  a  cover  letter 
and  a  resume  with  salary  history  to  Box 
9787,  Editor  &  Publisher. 


AGGRESSIVE  WESTERN  Massa-  from  Oh 
chusetts  PM  wants  Hispanic  and  black  resume, 
candidates  for  general  assignment  reportinf 
reporting  jobs.  Send  resume,  writing  Kauffm 
samples  to  Bob  Unger,  Managing  Advertisi 
Editor,  Transcript-Telegram,  120  Whit-  Tiffin,  0 
ing  Farms  Rd.,  Holyoke,  MA  01040.  ^ _ 

AGGRESSIVE  BUSINESS  REPORTER  CITY  EC 
To  join  Pulitzer-winning  Knight-Ridder  ienced 
daily  in  Georgia’s  second-largest  city,  report.  L 
We’re  expanding  our  business  coverage  require 
to  match  burgeoning  economy  here.  If  circulati 
you  have  lots  of  energy,  some  solid  tivesala 
business-writing  experience  and  know  9774,  E 
how  to  craft  a  clean,  sparkling  report 
that  delves  beyond  the  obvious,  get  in  . .. j.,,, 
touch.  We’ll  also  be  looking  for  a  few 
sterling  reporters  shortly.  Send  resume  3}!“' I;®: 
and  clips  to  Jack  Swift,  The  Ledger- 
Inquirer,  PO  Box  711,  Columbus,  GA 
31994.  175,001 

_  major  o 

ASSOCIATE  OR  SENIOR  EDITOR  we  ity,  sen 

are  looking  for  a  top  flight  associate/  The  cit; 

senior  ’ditor  for  our  national  weekly  reporter 
newspaper  based  in  Washington,  D.C.  ness  ar 
The  person  we  seek  must  be  a  thorough-  directly 
going  news  editor,  skilled  at  working  The  su< 
copy  through  from  concept  to  fine  copy  minirnu 
editing.  Because  we  emphasize  policy  experier 
analysis  and  detailed  national-trend  ing  exp< 

reporting  in  a  sprawling  and  politically  ability  a 

complex  field,  we  are  looking  for  an  less  the 

energetic,  intellectually  oriented  editor  with  let 

who  likes  working  with  ideas  and  has  refereni 
the  ability  to  edit  complicated  stories  to  work  to 
a  veiy  high  news  standard.  Candidate  nal  Tim 
will  join  a  collegial  editorial  team  that  53403. 
has  overall  responsibility  for  the  shape 

of  the  paper,  from  its  weekly  content  to  - J 

its  long  range  direction.  High  caliber  -rh  i ' 
editorial  skills,  news  judgment,  and  .me  Line 
creativity  are  necessary.  Send  resume,  on  it 
clips  and  salary  requirements  to  Depart-  f  P®''soi 
ment  E,  1255  23rd  St.,  N.W.  Washing-  ®"®®;  '■ 
ton,  DC  20037. _ ^ 

AWARD-WINNING  Zone  5,  PM  daily  The  Joi 
(50,000  circulation)  needs  experienced  81 ,000 
spo^  reporter  to  strengthen  seven-day  a  high  r 
operation.  We  emphasize  local  prep  and  work  se 
small  college  coverage,  as  well  as  vari-  i  requirerr 
ous  outdoor  topics.  Successful  applic-  j  Journal, 
ant  will  be  self-starting,  talented  writer  i  68501. 
who  is  versatile  enough  to  do  occasional  _j 

copy  editing  and  page  layout.  Send 
resume  and  clips  to  Box  9758,  Editor  &  °P 

Publisher.  '"8  3’.®,9' 

_ modifii 

BUSINESS  EDITOR — Talented,  exper-  wordsmi 

ienced  business  editor  needed  to  head  heads  ai 

financial  section  of  major  metropolitan  Our  star 

newspaper  in  Zone  5.  Previous,  proven  and  sarr 

success  in  similar  position  elsewhere  is  five  Edit 

a  must.  Send  resume  to  Box  9735,  Augusta 

Editor  &  Publisher.  ta,  GA  3 
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BUSINESS  EDITOR 
We  are  looking  for  a  top-flight  Business 
Editor  for  a  7-day-a-week  newspaper 
operation  with  a  combined  circulation 
of  220,000  daily  and  225,000 
Sunday.  The  successful  candidate  will 
have  previous  management  experience,  | 
not  necessarily  in  business  news  area. 
We  need  a  department  head  who  can; 
Establish  himself  or  herself  quickly  in 
the  business  community  as  a  figure 
commanding  respect,  write  a  good 
column  at  least  twice  a  week,  supervise 
the  work  of  four  to  five  business  repor¬ 
ters  and  participate  meaningfully  in 
establishing  and  achieving  goals  and 
objectives  for  the  department.  If  my  job 
description  intrigues  you  and  you  are  I 
interested,  please  contact  me  at  your  I 
earliest  convenience  so  we  can  discuss 
it  further.  You  may  call  me  at  (513) 
225-2291  or  write  to  Joe  Fenley, 
Managing  Editor,  Dayton  Newspapers 
Inc.,  4th  and  Ludlow  St.,  Dayton,  OH 
45402. _ 

CITY/BUSINESS  REPORTER  for 
11,000  county  seat  daily  in  northwest 
Ohio.  We  need  an  aggressive  reporter 
with  integrity,  intelligence  and  a  desire 
to  improve  one  of  the  best  small  city 
papers  in  Ohio.  Applications  sought 
from  Ohio  and  adjoining  states.  Send 
resume,  clips  and  letter  describing  your 
reporting  goals  and  philosophy  to  John 
Kauffman,  Managing  Editor,  The 
Advertiser-Tribune,  320  Nelson  Street, 
Tiffin,  OH  44883. 

CITY  EDITOR.  Need  energetic,  exper¬ 
ienced  person  to  direct  local  news 
report.  Layout,  copy  editing  experience 
required.  Award-winning,  18,000 
circulation  Wisconsin  daily.  Competi¬ 
tive  salary  and  benefits.  Respond  to  Box 
9774,  Editor  &  Publisher. 

CITY  EDITOR 

Leadership  and  professional  skills  are 
qualities  the  Journal  Times  of  Recine, 
Wisconsin  is  looking  for  in  its  next  city 
editor.  Ours  is  a  38,000  daily  sen/ing 
175,000  people  in  Recine  County  with 
major  opportunites  for  growth  in  qual¬ 
ity,  service  and  circulation. 

The  city  editor  directs  a  staff  of  14 
reporters  gathering  city,  county,  busi¬ 
ness  and  feature  news,  and  reports 
directly  to  the  editor. 

The  successful  candidate  will  have  a 
minimum  of  five  years  daily  newspaper 
experience,  proven  reporting  and  writ¬ 
ing  expertise,  demonstrated  leadership 
ability  and  an  unwillingness  to  settle  for 
less  then  the  best.  Apply  by  March  28 
with  letter  of  application,  resume  with 
references  and  samples  of  your  best 
work  to  Peter  D.  Fox,  Editor,  The  Jour¬ 
nal  Times,  212  Fourth  St.,  Recine,  Wl 
53403.  An  equal  opportunity  employer. 

COPY  DESK  POSITION 
The  Lincoln  (Neb.)  Journal  has  an  open¬ 
ing  on  its  copy  desk.  We  are  looking  for 
a  person  who  is  dedicated  to  excel¬ 
lence,  is  versed  in  wire  handling  and 
layout  and  has  the  ability  to  polish  copy. 
Three  years  desk  experience  preferred. 
The  Journal,  46,000  evening  and 
81,000  Sunday,  is  located  in  a  city  with 
a  high  quality  of  life.  Send  resume, 
work  samples  and  salary  history- 
requirements  to:  Gary  Seacrest,  Lincoln 
j  Journal,  PO  Box  81689,  Lincoln,  NE 
I  68501.  An  equal  opportunity  employer. 

COPY  EDITOR-year  or  two  experience. 
Great  opportunity  to  advance  with  grow¬ 
ing  medium  size  newspapers  which  use 
modified  copy  desks.  Must  be- 
wordsmith  who  can  write  sharp,  snappy 
heads  and  layout  easy-to-follow  pages. 
Our  standards  are  high.  Letter,  resume 
and  samples  to  Howard  Eanes,  Execu¬ 
tive  Editor,  Augusta  Chronicle  and  The 
Augusta  Herald,  PO  Box  1928,  Augus¬ 
ta,  GA  30913. 


EDITORIAL 

ASSOCIATE  EDITOR  I 

Fast-growing  weekly  news  magazine 
covering  Fortune  “bOO"  corporation  | 
use  of  technology  needs  editor/writer,  i 
Diverse  asssignments,  high  degree  of 
autonomy  fast-paced,  hard  work.  Jour-  | 
nalism  experience  essential.  Knowledge  i 
of  computer,  communications  technol¬ 
ogy  a  large  plus.  Resume,  clips  salary  I 
history  to  IW,  Recruiter  G.  600 
Community  Dr.,  Manhasset,  NY  1 1030. 

EDITORIAL  ASSISTANT/COPY 
EDITOR.  Zone  9  news  syndicate  needs 
detailed  oriented  person  to  juggle 
editorial/organizational  duties.  Coordi¬ 
nating  art  worn,  scheduling  features, 
some  writing.  Editing  and  ract  check¬ 
ing.  Must  type  70  words  per  minute. 
VDT  Of  wire  experience  a  plus.  Send 
resume  and  clips  to  PO  Box  190,  San 
Diego,  CA  92112.  No  calls,  please. 

EDITOR  IN  CHIEF  Exciting  new  nation¬ 
al  teen-age  fan  magazine  (for  girls  age 
ten  thru  fifteen)  seeks  personable, 
aggressive  editor/writer.  Position 
requires  basic  editing/organizational/ 
management  skills  and  supervison  of 
freelancers.  Applicant  should  have  a 
knowledge  of  teen-idols  from  T.V., 
movies,  and  pop  music,  and  most 
important  a  talent  for  initiating  exciting 
Ideas  and  creating  imaginative  up  beat 
copy.  Enthusiasm  a  must,  professional 
contacts  and  prior  experience  a  plus. 
Company  medical  benefits  program 
available.  Send  resume,  non-returnable 
clips  and  salary  history  and  require¬ 
ments  to  Box  9782,  Editor  &  Publisher. 

EXECUTIVE  EDITOR 
The  Telegraph  Herald,  a  progressive, 
five-day  (afternoon)  and  Sunday  news¬ 
paper  of  almost  40,000  circulation 
needs  your  development  skills  an 
Executive  Editor,  our  top  editorial  posi¬ 
tion.  The  T.H.  is  the  keystone  in  our 
privately  owned  and  professionally 
managed  communications  company. 
The  position  requires  a  degree  and 
previous  news  judgement  and  the 
people  skills  necessary  to  effectively 
manage  our  editorial  staff.  As  a  member 
of  our  newspaper  policy  group,  you  will 
be  expected  to  contribute  ideas  news¬ 
paper.  We  provide  a  competitive  salary 
and  excellent  benefits,  including  profit 
sharing.  Reply  in  confidence  to;  Scott 
McKibben,  Publisher,  Telegraph 
Herald,  PO  Box  688,  Dubuque,  lA 
52001. 

COPY  EDITOR 

The  Journal  Times  a  38,000  daily  in 
Recine,  Wisconsin  is  seeking  a  copy 
editor  for  a  6  person  universal  copy 
desk.  We  prefer  someone  with  a  mini¬ 
mum  of  three  to  four  years  professional 
experience  but  a  top-notch  recent  grad 
with  strong  demonstrable  ability  in 
design,  layout  and  copy  editing  will  be 
considered.  We  believe  every  inch  of  our 
newshole  is  important  and  we  pride 
ourselves  on  a  design  philosophy  that 
achieves  high  story  count  but  still 
allows  important  stories  to  be  handled 
with  depth.  Submit  letter  of  applica¬ 
tion,  resume  and  recent  work  samples 
by  March  26  to  Susan  Dembowski, 
Human  Resources  Manager,  The  Jour¬ 
nal  Times,  212  Fourth  St.,  Recine,  Wl 
53403.  An  equal  opportunity  employer. 

EDITORIAL  DIRECTOR  for  large  weekly 
newspaper  group  in  fast  growing  central 
Florida  location — additional  publica¬ 
tions  planned  this  year.  Must  have 
responsible  community  journalism 
background  with  a  commitment  to  ex 
cellence,  people  oriented,  strong 
management  skills— willing  to  work  the 
hours  necessary  to  achieve.  Community 
involvement  a  must.  National  newspap¬ 
er  organziation.  Send  resume  and  letter 
of  application  to  Box  9752,  Editor  & 
Publisher. 


I  (X)PY  EDITOR  with  one  or  two  years’ 

I  experience  for  four-person  desk  of 
Pultizer-winning  small  daily  with  high 
I  standards.  Ability  to  work  into  slot-relief 
i  needed.  Best  recent  J-grad  considered. 

I  Pine  Bluff  Commercial,  300  Beech  St., 

I  Pine  Bluff,  AR  71601. 

I _ 

I  “HOW  TO  GET  HIRED  IN  JOURNAL- 
1  ISM"  For  information,  write;  Northwest 
;  Marketing  Limited,  Box  3658-J,  Lacey 
i  WA  98503. 

IF  YOU  LIKE  BOATING  and  own  or  half 
I  own  a  boat,  then  you  can  imagine  what 
I  it  would  be  like  to  edit  a  boating  maga¬ 
zine  and  get  paid  for  something  you 
!  really  like  to  do,  and  down  south,  too-no 
i  snow. 

I  Magazine  publisher  seeks  aggressive 
I  professional  editor.  Position  requires 
j  excellent  writing,  planning  and  layout 
I  skills.  Perfect  opportunity  to  move  up 
'  from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experience,  capable  self¬ 
starters  need  apply— not  an  entry  level 
position,  competitive  salary/benefits 
package  and  highly  desirable  location. 
Send  work  samples,  resume,  and  letter 
of  introduction  to  Box  9756,  Editor  & 
Publisher. 

IMMEDIATE  OPENING  for  deadline- 
I  oriented  person  who  can  do  it  all — write 
:  interesting  features,  cover  hard  news, 
take  pictures,  lay  out,  paste-up,  and 
write  good  headlines.  Husband-wife 
I  publishers  want  experienced  news¬ 
paper  person  to  do  a  variety  of  duties 
and  to  assume  editing  position  in  their 
absence.  Quality  6,000  circulation 
weekly.  Salary  $250-$300/week 
depending  on  experience.  Send 
resume,  clippings,  to;  Rosemary  Beth, 
Carbondale  News,  41  N.  Church  St., 
Carbondale,  PA  18407. 

LIFESTYLE  WRITER 
Quality  oriented  progressive  Louisiana 
daily  (PM,  circulation  26,000)  seeks 
talented  lifestyle  and  fashion  writer. 
Must  be  witty,  creative  and  produce 
lively  clever  copy  and  commentary. 
Writing  ability  is  the  primary  require¬ 
ment.  Experience  preferred  but  will 
consider  entry  level  applicant  with 
extensive  experience  on  college  news¬ 
paper.  ^nd  resume,  clips  and  salan 
1  requirements  to  Box  9750,  Editor  & 
!  Publisher. 

I  LIVING/ARTS  EDITOR 

I  New  Hampshire  weekly  newspaper 
I  needs  dynamic,  experienced  editor  to 
manage  growing  lifes^le  &  arts  section. 
Must  have  strong  journalism  back¬ 
ground  and  editorial  management 
skills;  familiarity  with  state  important. 
Send  resume,  clips,  salary  require¬ 
ments  to  N.C.  Ide,  TO  Box  35,  Concord, 
NH  03301. 


EXPERIENCED 
REPORTERS  AND 
EDITORS  NEEDED 
for  high  quality,  sophlstcated 
legal/business  publications. 
Fast-growing  editorial-award- 
winning  company  has  many 
Important  opportunities.  Send 
resume  and  clips  to: 

Editorial  Personnel 
Am-Law  Publishing  Corp. 

205  Lexington  Ave. 

New  York,  NY  10016 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


SPORTS  COPY  EDITOR  at  major,  qual¬ 
ity  metro  seeks  sports  editor  or  assistant 
sports  editor  job.  Strong  manager,  orga¬ 
nizer.  Two-time  APSE  Best  Section 
winner  while  sports  editor  at  38.000 
AM.  Box  9712.  Editor  &  Publisher. 

SPORTSWRITER  WITH  reporting  and 
publicity  experience  ready  for  a  change, 
seeks  position  with  medium  daily. 
Prefer  Zones  5.  7.  8.  or  9.  Box  9761. 
Editor  &  Publisher. 


Managing  Editor 

Mid-Atlantic  mid  40's 

News  Editor 

Mid-Atlantic  $50,000 

Sunday  Editor 

New  England  to  $30,000 

Copy  Editors 

Several  Locations  $  $  $  $ 

Weekly  Editors 

Several  Locations  to  $30,000 


Our  clients  come  to  us  to  find  quality 
people  for  these  openings.  All  these 
openings  are  client  fee  paid.  Journalism 
experience  is  mandatory.  Entry  level 
and  re-entry  level  people  need  not 
apply.  All  replies  in  strict  confidence  to: 

Al  Richardson 
Gordon  Wahls  Company 
Executive  Search  Consultants 
610  E.  Baltimore  Pike.  PO  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 


REPORTER  WANTED  for  anticipated 
entry  level  opening  at  respected, 
successful  Upstate  New  York  weekly. 
Cover  it  all  in  resort  community.  Accu¬ 
racy  and  energy  a  must.  Send  resume 
and  references  to  Box  9734,  Editor  & 
Publisher. 


REPORTER— Rockingham  County 
Newspapers,  a  group  of  weeklies  which 
serves  the  seacoast  towns  of  New 
Hampshire,  has  an  opening  for  a  full¬ 
time  reporter.  Clear  end  succinct  writ¬ 
ing  is  essential.  Applicants  should  be 
located  in  the  New  England  area  and 
able  to  drive  to  Exeter,  New  Hampshire 
for  an  interview.  Send  resume  and 
samples  tO;  Robert  M.  Herbert,  Editor, 
Rockingham  County  Newspapers,  PO 
Box  250,  Exeter,  NH  03833. 


REPORTER  SEEKING  to  add  or  bolster 
a  labor  news  beat  on  your  paper.  With  7 
years  experience  in  graduate  study, 
unions  and  news  reporting,  I  can  give 
your  business  stories  another  angle  and 
their  readers  information  on  a  very 
important  part  of  their  lives:  their  work 
and  how  it's  changing.  Box  9775, 
Editor  &  Publisher. 


REPORTERS  New  England  AM  daily, 
circulation  16,000,  seeks  resumes. 
Opening  anticapated  on  this  ambitious, 
competitive  newspaper.  Box  978(), 
Editor  &  Publisher. 


REPORTER  with  one  or  two  years’ 
experience  or  brightest  recent  J-grad 
needed  for  Pulitzer-winning  small  daily 
with  high  standards.  Leadership  poten¬ 
tial  expected.  Pine  Bluff  Commercial, 
300  Beech  St.,  Pine  Bluff,  AR  71601. 

SPECIAL  PROJECTS-seek  editor  to  lead 
investigative  and  in-depth  projects  for 
Mid-Atlantic  dailies  with  100,000 
circulation.  Needs  three  years'  experi¬ 
ence  in  investigative  work  and  supervis¬ 
ory  experience.  Also  seek  reporter  for 
projects  team:  must  be  aggressive 
digger  and  good  writer  with  at  least  one 
year's  experience  in  investigative 
reporting.  Send  resume  and  work 
samples  to  Box  9767,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR/WRITER 
The  Modesto  Bee  has  an  opening  for  a 
sports  copy  editor/writer  in  the  editorial 
department.  Need  inoividual  with  up  to 
4  years  daily  newspaper  experience. 
The  position  includes  desk  work,  hand¬ 
ling  agate,  and  writing  about  outdoor 
subjects  and  sports.  Excellent  company 
benefits.  Send  application/resume, 
work  samples  and  the  names  and  tele¬ 
phone  numbers  of  three  professional  re¬ 
ferences  to  Personnel  Department.  The 
Modesto  Bee,  PO  Box  3928,  Modesto 
CA  95352,  Attn:  Marilyn  D’Accardo.  By 
March  17,  1986.  E.O.E. 


TYPIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self-addressed  envelope.  P. 
Chardon  Associates,  24-05  Southern 
Blvd,  Apt  16A,  Bronx,  NY  10458. 


MARKETING 


MARKETING 


Product  Marketing 

SYSTEM  INTEGRATORS,  INC.,  a  leading  supplier  of 
Computer-Aided  Publishing  systems,  is  seeking 
candidates  for  a  key  position  in  our  Marketing  Department 
at  our  World  Headquarters  in  California. 

The  position  offers  the  challenge  of  planning  new  markets 
for  advanced  text  and  graphics  systems.  Candidates  must 
have  a  minimum  of  three  years  experience  in  marketing 
publishing  systems  with  a  marketing  or  journalism  degree. 
An  advanced  business  degree  is  preferred. 

We  offer  a  complete  benefit  package,  including  an 
E.S.O.P.,  and  an  employee  stock  purchase  plan  with 
competitive  compensation  based  on  experience.  Send 
resumd,  salary  history,  and  professional  references  to: 


System  Integrators,  Inc. 

P,0.  Box  13626 
Sacramento,  CA.  95853 
Attn:  Personnel  Department 
(916)  929-9481 

We  are  an  Equal  Opportunity  Employer. 


SPORTS  EDITOR/WRITER— Small 
daily  in  Adirondack  Mountains  of  New 
York  State  seeks  bright,  quick  sports 
generalist  to  cover  high  school,  college 
and  world  class  sports.  Winter  sports 
mecca  of  Lake  Placid  and  Olympic 
Training  Center  are  part  of  the  beat. 
Only  fast  writers  with  touch  typing 
ability  need  apply.  Send  resume,  clip¬ 
pings,  references  and  salary  require¬ 
ments  to  William  Doolittle,  Adirondack 
Daily  Enterprise,  8ox  318,  Saranac 
Lake,  NY  12983. 


SPORTS  EDITOR  mature  well  organized 
leader,  good  planner  and  motivator  to 
manage  8  person  staff  on  award¬ 
winning  200  year-old,  82,00  combined 
daily  87,000  Sunday.  We  need  some¬ 
one  who  has  been  sports  editor  of  a  me¬ 
dium  size  AM  daily  or  number  2  on  a 
larger  paper.  We  cover  Masters  Golf 
Tournament,  four  major  colleges  in  foot¬ 
ball  and  basketball  and  scores  of  preps. 
We  want  a  good  mix  local  and  national 
sports.  Ability  to  manage  more  impor¬ 
tant  than  daily  column  writing.  Letter, 
resume  and  samples  to  Howard  Eanes, 
Executive  Editor,  Augusta  Chronicle  and 
The  Augusta  Herald,  PO  Box  1928,  Au¬ 
gusta,  GA  30913. 


SPORTS  EDITOR  for  small  community 
minded  mid-south  daily  needed.  Will 
manage  three  person  staff,  covering 
preps,  local  college.  Must  be  lively 
writer,  tough  questioner,  challenging 
copy  editor,  good  planner,  with  know 
how  to  cover  sports  news  as  well  as 
games.  Resume,  salary  requirements, 
letter  discussing  your  favorite  sports  to 
cover  and  why  to  Box  9771,  Editor  & 
Publisher. 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  D.C. 
seeks  graduate  assistants  with  full-time 
journalistic  experience  to  assist  in 
teaching  and  professional  duties  while 
earning  an  MA  in  Journalism  and  Public 
Affairs.  This  full-time  program  has  just 
been  steamlined  from  one  year  to  10 
months  beginning  in  September,  with 
assistantship  application  deadline 
extended  as  a  result.  Program  includes 
Washington  internships,  a  faculty  with 
top  professional  credentials.  For  infor¬ 
mation  write  to  the  Graduate  Admis¬ 
sions  Committee,  School  of  Communi¬ 
cation,  The  American  University,  4400 
Massachusetts  Ave.,  N.W.,  Washing¬ 
ton,  D.C.  20016.  An  Equal  Opportunity 
and  Affirmative  Action  Employer. 


THE  BAKERSFIELD  CALIFORNIAN  has 
an  immediate  opening  for  a  back-up 
wire  editor-copy  editor.  Working  hours 
generally  will  consist  of  nights  and 
weekends.  Applicants  should  have  at 
least  five  years  experience  and  demons¬ 
trate  sound  news  judgment  and  layout 
skills.  Color  experience  helpful.  The 
Californian  is  an  85,006  morning  daily 
which  recently  opened  a  $21,000,006 
offset  printing  facility.  Send  resumes 
and  tearsheets  to  Jim  Varley,  Assistant 
Managing  Editor-News,  PO  Bin  440, 
Bakersfield,  CA  93302.  No  phone  calls 
please.  E.O.E. 


THE  SYRACUSE  HERALD  AMERICAN 
is  looking  for  a  Sunday  editor  to  coordi¬ 
nate  coverage  for  six  regional  editions. 
Experience  in  producing  Sunday 
sections  a  must.  Send  resume  and 
samples  of  your  best  work  to  the 
Regional  Desk,  Box  4915,  Clinton 
Square,  Syracuse,  New  York  13221. 


UP  AND  COMING  small  Midwest  daily 
needs  ambitious  journalist  for  news 
editor  position.  Supervise  reporters  and 
develop  assignments.  Some  reporting 
and  desk  work.  Salary  requirement, 
resume  and  clips  to  Box  9783,  Editor  & 
Publisher. 


UNDERWORKED?  Overpaid?  We  can 
correct  both  problems.  Quality  rural 
daily  needs  general  reporter  who  can 
write.  Daily  Standard,  Celina,  OH 
45822. 


_ FREELANCE _ 

NEW  PUZZLE  MAGAZINE  looking  for 
crossword  puzzles  written  by  free¬ 
lancers.  Ready  to  buy  1  or  100.  Please 
send  credentials/resume  and  usual 
payment  range  to  Box  9773,  Editor  & 
Publisher. 


_ UBRARY _ 

ASSISTANT  MANAGER 
Major  South  Fla.  metro  newspaper  has 
an  opening  for  an  assistant  manager  of 
library  services.  Person  should  have 
experience  in  a  newspaper  library  with 
leadership  skills.  Knowledge  of  elec¬ 
tronic  storage  and  retrieval  systems  is 
desirable.  Send  resume  and  salary 
requirements  to:  News  &  Sun-Sentinel 
Company,  Personnel  Departmtent,  PO 
Box  14430,  Fort  Lauderdale,  FL 
33302. 


_ MAILROOM _ 

MAILROOM  FOREMAN 
Knowledgable  person  in  all  aspects  of 
mailing  second  class,  third  class  and 
bulk;  To  work  for  growing  mailing  opera¬ 
tions  that  produces  half  a  million  pieces 
a  week.  Applicants  must  be  familiar 
with  Cheshire  and  Videojet  mailer. 
Salary  negotiable  based  on  experience 
and  qualifications.  Location  southeast 
corner  Zone  2.  Send  resume  and  refer¬ 
ences  to  Box  9748,  Editor  &  Publisher. 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates,  Inc. 
has  immediate  opening  for  a  qualified 
field  sen/ice  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportun¬ 
ity  and  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates, 
Inc.,  934  Marcon  Blvd.,  Allentown,  PA 
18103. 


PHOTOGRAPHER 

LARGE  METRO  REGION  2  daily  adding 
two  staffers  ASAP.  Mature,  imagina¬ 
tive,  hard-working  professionals  only. 
Send  resume  to  Box  9708,  Editor  & 
Publisher. 


PHOTOGRAPHER  Connecticut  daily 
now  in  redesign  project,  seeks  resumes 
from  ambitious  well-organized  photo¬ 
graphers,  interested  in  helping  spark  a 
paper  on  its  way  up.  Box  9779,  Editor  & 
Publisher. 


PHOTOGRAPHER  FOR  38,000,  East 
Coast  daily  in  beautiful,  recreational 
area  near  Washington,  D.C.  Two  years 
of  full-time,  daily  experience  necessary. 
Must  use  own  equipment.  Send  resume 
and  samples  of  published  work  to  Box 
9765,  Editor  &  Publisher. 


PHOTOGRAPHER 

University  of  Missouri  J-School  gradu¬ 
ate  with  three  years  experience  seeking 
full-time  job  as  photojournalist  on  daily 
or  weekly  newspaper.  Call  or  write  to 
Chris  Beck,  5946  S.  Cass  Ave.  Apt. 
1-F,  Westmont,  IL  60559,  phone  (312) 
852-7989. 


PHOTOGRAPHY 

EXECUTIVE  PHOTO  EDITOR 
If  you're  a  photographer  with  leadership 
skills  and  some  managerial  experience, 
you'll  rarely  find  a  better  opportunity: 
take  charge  of  our  photo  department 
and  inspire  our  staff  to  new  heights, 
supported  by  a  management  team  resol¬ 
ved  to  do  whatever  it  takes  to  make  our 
Zone  2  mid-sized  new^pers  graphi¬ 
cally  superior.  Box  9754,  Editor  & 
Publisher. 
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HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRESSROOM 


POSITIONS  WANTED 
CIRCULATION 


POSITIONS  WANTED 
EDITORIAL 


PRINTING  PRODUCTION  OFFICER 
European  edition  of  the  Stars  and 
Stripes,  American  daily  newspaper 
publish^  in  West  Germany,  is  looking 
for  a  production  officer  with  off-set 
ress  background.  Candidates  must 
ave  at  least  three  years  general  experi¬ 
ence  which  is  provided  a  general  know¬ 
ledge  of  printing  equipment,  methods 
of  production  in  sources  of  printing;  and 
three  years  of  specialized  experience  in 
printing  or  publication  organization 
which  has  provided  knowledge  to 
instruct  printers  before  they  can  repro¬ 
duce  manuscripts.  Management  abili¬ 
ties  have  to  include  hands-on  manage¬ 
ment  of  off-set  printing  presses  and 
process,  letterpress-off-set  conversion 
and  knowledge  of  administration  or 
publications  in  the  military  sen/ice. 
$37,599  p/a,  plus  tax-free  living  allow¬ 
ance  of  up  to  $8100  p/a  for  employees 
with  family  or  $6000  without  family, 
subject  to  dollar  fluctuations.  Also 
group  insurances  and  round-trip  reloca¬ 
tion  reimbursement.  First  letter  with 
full  resume  and  salary  history  must  be 
postmarked  on  or  before  May  1,  1986 
and  must  be  addressed  to  the  European 
Stars  and  Stripes,  Civilian  Personnel 
Office,  APO  New  York  09211. 

PRODUCTION  MANAGER 
Group  of  7  Midwest  Penny  Savers  has 
opening  for  experienced  manager  with 
extensive  background  in  4-color  web 
printing  and  maintenance,  plate¬ 
making,  darkroom,  ad  layout  and 
computer  composition.  Seeking  high- 
energy  individual  with  planning  ability 
and  people  management  skills.  Good 
salary  and  benefits.  Join  our  winning 
team — we’re  "Striving  for  Excellence". 
Send  resume  to  Publisher,  Penny 
Saver,  2102  South  Michigan,  South 
Bend  IN  46613 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to  reach 
newspaper  people,  you 
can  meet  all  the  people 
you  want  to  meet — 
Buyers,  sellers,  em¬ 
ployers,  job-seekers, 
and  more,  in  the  passes 
of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


_ PRESSROOM _ 

ASSISTANT  PRESS  MANAGER 
Needed  for  a  growing  newspaper/ 
commercial  operation.  Great  opportuni¬ 
ty  for  candidate  with  good  character  and 
high  career  goals.  Send  resume  with 
references  and  salary  history  to  Box 
9725,  Editor  &  Publisher. 


PRESSMAN  minimum  two  years  experi¬ 
ence  on  Goss  Community  or  Goss 
Suburban  press.  Offers  competitive 
salary  and  fully  paid  company  benefits 
package.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave,  Philadelphia  PA 
19142. 


ASSISTANT  PRESS  FOREMAN 
Growing  17,500  daily  PM,  20,000 
Sunday  AM,  Zone  3  newspaper  seeks 
assistant  press  foreman  with  Urbanite 
and  4-color  experience.  Send  resume 
and  salary  requirements  in  confidence 
to  Box  9/60,  Editor  &  Publisher. 


EXPERIENCED  Web  Offset  Pressman 
wanted  by  Upstate  NY  Publisher  of  16 
publications.  Weekly  circulation  of 
300,000.  The  pay  is  on  the  lower  side 
while  the  qualify  of  life  is  tops.  We  offer 
blue  sky,  fresh  air,  good  schools  and 
safe  streets.  Great  place  to  raise  a  fam- 
ily.AL  LEACH,  West  Grand  Street,  Pala¬ 
tine  Bridge,  NY  13428.  No  phone  calls. 

THE  GALVESTON  DAILY  NEWS,  Texas’ 
oldest  newspaper  located  on  beautiful 
Galveston  Island  in  the  Gulf  of  Mexico 
has  immediate  opening  for  an 
experienced  pressroom/camera  foreman 
for  7-day  morning  news  operation. 
Excellent  salary,  profit  sharing  and 
other  employee  benefits.  Plus  the  satis¬ 
faction  of  being  part  of  a  dedicated  and 
committed  newspaper  family  of  employ¬ 
ees.  8-Unit  Harris  845  press  in  good 
condition  previous  experience  on  a 
similar  press  would  be  highly  benefi¬ 
cial.  Will  consider  a  pressroom  foreman 
or  assistant  foreman  on  similar  equip¬ 
ment.  If  this  job  interests  you  write  a 
letter  of  application  or  send  resume  to 
Bill  Cochrane,  Production  Manager, 
Galveston  Daily  News,  PO  Box  628, 
Galveston,  TX  77553. 


_ SALES _ 

ESTABLISHED  COMIC  STRIP  looking 
for  a  boost  in  sales.  Retired  salesperson 
or  part-time  salesperson  needed  to  sell 
self-syndicated  strip  to  newspapers 
nationwide.  Send  brief  resume  and 
salary  requirement  to  Gael  Byrnes,  PO 
Box  578523,  Chicago,  IL  60657. 

SALES  TRAINER 

We’re  looking  for  a  professional,  dynam¬ 
ic  trainer  for  a  newspaper  retail  sales 
course.  Must  be  able  to  communicate 
with  all  levels  of  newspaper  ad  staff  and 
management.  College  graduate  and  a 
minimum  of  two  years  training  or  sales 
experience  preferred.  Ninety  percent 
travel,  expense  account,  salary,  bene¬ 
fits.  Send  resume  to:  Interact  Associ- 
ates.  Box  9768.  Editor  &  Publisher. 


POSITIONS 

WANTED 


_ ADVERTISING _ 

25  YEARS  in  ad  sales,  15  in  manage¬ 
ment,  desires  change. 

Ph.  (505)  393-5435  after  5  PM  (MST). 


ARTIQRAPHICS 

INFORMATIONAl/COMPUTER 

GRAPHICS 

Innovative  editorial  artist  with  5  years 
computer  graphic  experience  seeking 
position  with  daily  newspaper.  Available 
immediately. 

Mark  Wauben  (216)  543-7946. 


_ CARTOONIST _ 

CREATIVE  Cartoonist  with  experience 
seeks  position  as  assistant  to  estab¬ 
lished  cartoonist  to  help  with  strips, 
panels,  etc.  Will  relocate.  For  samples 
and  resume  write:  Mark  Szorady,  2087 
Temblethurst,  Cleveland,  OH  44121  or 
call  (216)  662-7513  9AM-4PM  M-F. 


EXPERIENCED  EDITORIAL  cartoonist 
with  lively  ideas  and  a  strong  portfolio 
seeks  a  position  with  a  daily.  Norman 
Arrington,  Rt.  3,  Box  312A,  Tecumseh, 
OK  ^873. 


EDITOR  &  PUBLISHER  for  March  8,  1986 


BOY  CREW  SPECIALIST 
45  year  old,  (20  +  years  experience); 
Seeking  permanent  position  as  outside 
sales  contractor  with  medium  to  large 
size  newspaper.  Excellent  references. 
Qualify  volume  order  guaranteed.  Avail¬ 
able  immediately.  Write  Box  9738, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


MULTI-SKILLED  PHOTOGRAPHER 
with  a  nose  for  news  and  J-school 
degress,  seeks  bureau  or  staff  position. 
Aggressive,  dramatic  news  and  sporfy 
ability.  Creative  eye  for  features.  Six 
years  daily  and  weekly  experience. 
Former  Penn  State  Photo  Editor.  Bob 
Kiefer,  9  Bond  PL,  W.  Caldwell,  NJ 
07006  (201)  226-9258  pm.  ! 

COMPETITIVE-INNOVATIVE  PHOTO- 
REPORTER  with  polished  studio  skills. 

2  years  on  weekly.  Seeking  position  I 
with  graphically  oriented  small  daily  or  | 
large  weekly.  Any  Zone.  Call  or  write 
Ken  Steinhardt,  3127  Bagley  Ave.,  Los 
Angeles,  CA  90034,  (213)  558-1922. 


JOURNALISM  PROFESSOR  with  news¬ 
paper  experience  and  printer’s  ink  in 
veins  wants  to  cover  arts,  features, 
supervise  internships  for  medium  to 
large  daily.  Box  9788,  Editor  & 
Publisher. _ 

FORMER  SPORTS  ILLUSTRATED 
staffer — now  T.V.  producer  wants  back 
in  print.  T.V.  columnist?  Sports  or 
general  features?  (215)  925-5767  or 
Box  9751,  Editor  &  Publisher. 


TRAVEL  AND  FOOD  writer/editor  for 
major  metro  daily  seeks  similar  posi¬ 
tion.  Editing,  design,  layout  and  head¬ 
line  experience.  Box  9785,  Editor  & 
Publisher. 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR/ 
graphics,  skilled  in  redesign,  seeks 
Farge  or  medium  paper.  Seasoned  as 
reporter,  deskman,  executive.  Knows 
color,  charts,  maps,  pagination, 
formats.  Will  combine  top  news  func¬ 
tion  with  graphics.  Box  9766,  Editor  & 
Publisher. 


DISTINCTIVE  STYLE,  not  a  hack.  Just 
getting  started,  not  a  lack.  Degrees  in 
psychology  and  J  school  too.  Seasoned, 
able,  wilPwork  for  you.  Kindly  contact: 
Ron  Victor,  1329(J  Cedar  Rd.,  Cleve¬ 
land  Heights,  OH  (216)  321-4825. 


VERSATILE,  TALENTED  reporter  work¬ 
ing  for  dull  daily  under  indifferent 
management  wants  chance  to  contri¬ 
bute  ability  and  enthusiasm  to  progres¬ 
sive  daily.  Zones  2,  3,  4.  Local  beat, 
features,  sports.  Box  9763,  Editor  & 
Publisher. 

WANT  SOMEONE  WITH  a  Harvard 
degree,  a  dozen  awards  and  10  years  of 
experience?  I’m  not  your  man.  However, 
I  do  have  a  degree  from  a  respected 
J-school;  a  half-^ozen  awards;  /  years 
of  newsroom  experience  and  great  clips 
and  references.  I'm  creative,  skilled 
and  hard-working.  If  your  need  an 
experienced  reporter  or  a  feature,  food 
or  other  section  editor.  I’m  your  woman. 
Box  9776,  Editor  &  Publisher. 


WARMER  CLIMATE  desired  by  lO-year 
news  veteran  who’s  done  it  all:  spo^, 
local  reporting,  features  and  editing 
financial,  entertainment,  local  and  wire. 
Looking  to  leave  medium-size  Midwest 
daily  for  sports  or  entertainment 
reporter/editor  position  where  the 
snow  doesn’t  fall.  Box  9781,  Editor  & 
Publisher. 


TALENTED 

JOURNALISTS 

AVAILABLE 

All  levels  of  experienced  reporters,  writers,  and  editors  available 
due  to  the  closing  of  The  Columbus  Citizen-Journal  last  Decem¬ 
ber.  Contact  William  S.  Keesee,  34  South  3rd  St.,  Columbus,  OH 
43216,  or  telephone  (614)  461-5154  for  resumes  or  list  of  available 
personnel. 


REPORTER,  5  years  experience  on 
250,000  daily,  handling  courts,  crime, 
federal  government  and  general  investi¬ 
gative  stories.  Enterprising  and  a  self¬ 
starter.  Hates  to  run  with  the  pack, 
seeks  position  on  qualify  metro  daily, 
any  zone.  Box  9715,  Editor  & 
Publisher. 


!  MUCKRAKING  DAYS  with  Jack  Ander¬ 
son  almost  over.  Six  years  daily  experi¬ 
ence  in  West.  Want  feature  or  general 
assignment  spot  on  medium  to  large 
daily  in  West  or  East. 

Vic  Kolenc,  1401  16th  St.  N.W., 
Washington  D.C.  20036.  (202) 
483-1442.  (202)  244-7408. 
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SHOP  TALK  AT  THIRTY 


‘If  you  print  that,  I’ll  sue . . 


By  Jerome  H.  Walker,  Sr. 

“He  drinks  to  excess,  lies  and 
curses." 

When  Theodore  Roosevelt  sued 
G.A.  Newett,  publisher  of  a  small 
Iron  Ore,  Mich.,  paper,  for  libeling 
him  with  this  comment,  and  tried  his 
own  case  with  a  dozen  character  wit¬ 
nesses  of  celebrity  caliber,  the  judge 
awarded  him  60  (and  no  fees  for 
lawyers). 

It  was  punitive  judgment  against 
the  publisher  and  nominal  balm  for 
T.R.  —  public  figure  extraordinary: 
leader  of  the  Rough  Riders  up  San 
Juan  Hill,  police  commissioner  of 
New  York  City,  governor  of  New 
York  State,  vice  president  and  presi¬ 
dent  of  the  United  States,  and 
defeated  Bull  Moose  Party  nominee 
for  president. 

The  time  of  this  textbook  libel  case 
was  1912-13,  about  50  years  before 
the  Supreme  Court’s  {Times  v.  Sulli¬ 
van)  ruling  on  the  need  for  a  libel 
plaintiff  (if  a  public  official  or  public 
figure)  to  prove  malice. 

In  another  classic  case  in  the  1950s, 
Collier’s  war  correspondent  Quentin 
Reynolds  won  a  jury  award  of 
$200,000  punitive  and  $1  compensa¬ 
tory  damages  against  Hearst  colum¬ 
nist  Westbrook  Pegler  who  had  writ¬ 
ten:  “Reynolds  had  a  protuberant 
belly  filled  with  something  else  than 
guts”  —  in  other  words,  the  famed 
reporter  was  a  slacker  and  a  coward. 

Reynolds’  lawyer-author  Louis 
Nizer  would  say  in  his  best-seller  {My 
Day  in  Court)  that  the  judgment, 
reduced  to  $175,000  and  $1  on  appeal, 
was  worth  $400,000  (with  legal  fees, 
etc.),  making  it  probably  the  largest 
libel  award  up  to  that  time.  (In  1907 
the  London  Daily  Mail  paid  $250,000 
to  the  W.H.  Lever  soap  company). 

In  recent  years,  publicity  has 
enshrined  the  Carol  Burnett  award  of 
$1.6  million  against  the  National 
Enquirer  (reduced  to  less  than 
$800,000  in  a  settlement)  and  the  Wil¬ 
liam  P.  Tavoulareas  judgment  in  the 
multi-million  dollar  range  against  the 
Washington  Post  which  is  still  in  the 
appellate  courts. 

These  examples  of  media  assaults 
on  personal  reputations  prompted  a 
search  of  official  court  records  of  the 
past  five  years  to  see  what  the  media 


(Jerome  Walker,  Sr.,  worked  at 
E&P  for  28  years,  19  of  those  as  execu¬ 
tive  editor.  He  retired  in  1972  and  he 
now  lives  in  Boca  Raton,  Fla.) 


have  been  doing  in  run-of-the-mill 
journalism  to  get  themselves  involved 
in  expensive  litigation  (with  or  with¬ 
out  insurance  protection).  It  might  be 
noted  that  few  of  the  incidents  have 
been  accorded  notoriety  beyond  the 
communities  of  publication. 

*  ♦  ♦ 

State  libel  codes  generally  embrace 
this  terminology:  “Libel  is  a  false  and 
unprivileged  publication  which 
exposes  a  person  to  contempt,  ridi¬ 
cule,  or  obloquy,  or  which  causes  him 
to  be  shunned  or  avoided  or  has  a 
tendency  to  injure  him  in  his  occupa¬ 
tion.” 


It  might  be  noted  that 
few  of  the  incidents 
have  been  accorded 
notoriety  beyond  the 
comr^  unities  of 
publication. 


Some  state  laws  extend  the  defini¬ 
tion  to  include  “a  sign  or  picture 
tending  to  blacken  the  memory  of  one 
dead,  or  reputation  of  one  alive  and 
expose  to  public  hatred,  contempt  or 
ridicule.” 

When  a  federal  court  takes  jurisdic¬ 
tion  the  judge  must  apply  the  laws  of 
the  state  where  the  publication 
occurred,  because  there  are  no  fed¬ 
eral  statutes  dealing  with  libel.  If  the 
late  Justice  William  O.  Douglas  had 
been  able  to  win  over  a  majority  of  his 
Supreme  Court  colleagues  to  agree 
with  him,  state  libel  laws  would  vio¬ 
late  the  First  Amendment. 

This  review  of  recent  cases  demon¬ 
strated  that  federal  judges  are  more 
lenient  than  their  state  court  counter¬ 
parts  in  granting  summary  judgment 
in  favor  of  the  news  media. 

aH  :|t  « 

Thoughtless  editing  or  improper 
use  of  pictures  frequently  create  a 
cause  of  action. 

To  illustrate  a  story  about  prostitu¬ 
tion  the  Muskegon  (111.)  Chronicle 
published  a  photo  of  a  young  woman 
in  a  public  place.  She  sued,  alleging 
that  the  picture  had  not  been  ade¬ 
quately  retouched  to  conceal  her 
identity  and  that  it  was  recognizable 
to  family  and  friends,  thus  causing  her 
emotional  distress. 

The  court  questioned  why  the  pic¬ 
ture  had  been  used  since  the  editors 
should  have  known  that  the  plaintiff 


was  not  soliciting  for  prostitution  at 
the  time  the  photograph  was  taken. 
Summary  judgment  was  denied. 

The  Village  Voice  (New  York) 
bought  a  picture  of  a  nude  young 
woman  in  a  bathtub  from  a  free-lance 
photographer  and  published  it.  The 
judge’s  ruling  was  Solomon-like,  first 
denying  the  plaintiffs  “false  light” 
claim,  then  upholding  her  right  to 
seek  damages  for  violation  of  privacy. 

As  for  the  first  claim,  the  judge 
wrote:  “She  is  photographed  in  a 
bathtub.  A  pictorial  suggestion  that 
the  plaintiff  bathes  when  in  fact  she 
does  not  might  be  false  but  would  not 
be  offensive  to  a  reasonable  person, 
although  the  plaintiff  herself  might  be 
offended.” 

However,  the  judge  went  on, 
“because  the  publication  imparted  no 
information  to  the  reading  public  I  am 
not  convinced  that  the  photo  is  news¬ 
worthy.  It  serves  no  legitimate  pur¬ 
pose  of  disseminating  news  and 
needlessly  exposes  aspects  of  the 
plaintiffs  private  life  to  the  public.” 

The  Bangor  (Me.)  Daily  News  got 
into  trouble  when  it  published  an  AP 
picture  of  a  local  police  officer  as  an 
unidentified  example  of  overweight 
policemen  and  editorialized  that  it 
showed  the  man  “carried  too  much 
weight  to  be  an  effective  cop  —  “a  fat 
cop  incapable  of  doing  his  job  ...  a 
policeman  who  makes  Jackie  Gleason 
look  diminutive.” 

Judgment  in  favor  of  the  newspaper 
was  sustained  in  the  higher  courts  on 
(Continued  on  page  33) 
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Is  this  how  yol 


If  so,  you’re  not  alone.  53%  of  all 
Americans  think  the  press  is  a 
sheep  in  wolfs  clothing. .  .too  often 
influenced  by  powerful  interests  and 
institutions. 

This  is  one  of  the  major  findings  of 
an  extraordinary  investigation  of  the 
public’s  attitudes  toward  the  press. 

It  was  commissioned  by  Times  Mirror 
and  carried  out  by  The  Gallup  Organiza¬ 
tion.  Gallup  pollsters  conducted  over 
4000  interviews;  talked  with  people 
individually  and  in  groups;  and  revis¬ 
ited  1000  of  them  to  double  check  key 
findings. 

Nothing  like  it  had  ever  been  done 
before. 

Why  we  did  it 

First,  because  as  one  of  America’s 
largest  newspaper-based  media  com¬ 
panies,  we  have  to  know  exactly  how 
the  public  views  the  press... and  prior 
stutUes  haven’t  dug  deep  enough  to 
tell  us. 

Second,  because  it  enables  us  to 
engage  you  in  a  dialogue  that  promises 
to  strengthen  the  absolutely  vital  rela¬ 
tionship  between  the  public  and  the 
press. 

To  that  end,  we  plan  to  present  our 


investigation’s  major  findings  in  ads 
and  public  meetings,  and  to  repeat  it 
regularly. 

So  we  can  stay  in  touch,  and  stay 
connected. 

So  tell  us  what  you  think 

Do  you  think  the  press  is  a  sheep  in 
wolfs  clothing?  We’d  like  to  know. 
Write  our  Chairman,  Robert  Erburu, 
Times  Mirror,  Times  Mirror  Square, 
Suite  100,  Los  Angeles,  CA  90053. 

Who  we  are 

We  own  the  media  listed  below.  In 
terms  of  sales,  we  rank  139th  among 
Fortune  magazine’s  500  largest  U.S. 
industrial  companies.  In  terms  of  net 
income,  we’re  79th. 


Hartford  Courant;  The  Morning  Call 
(Allentown,  PA);  The  Stamford  Advocate 
and  Greenwich  Time  (Connecticut). 

Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
Magazine;  Ski  Magazine;  The  Sporting 
News. 

Times  Mirror  TV  Stations: 

KDFW,  Dallas;  KTBC,  Austin;  KTVI, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300  com¬ 
munities  in  15  northeastern,  western 
and  southwestern  states. 

Times  Mirror  Book  Publishing: 

Matthew  Bender  &  Co.,  law  books; 
C.V.  Mosby  and  Year  Book  Medical  Pub¬ 
lishers,  medical  books;  Harry  N. 
Abrams,  art  books;  Mirror  Systems, 
computer  software;  Learning  Interna¬ 
tiona,  training  programs. 


Times  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  Dallas 
Times  Herald;  The  Denver  Post;  The 


If  you’d  like  to  know  more  about  us, 
contact  Donald  Kellermann,  Vice 
President,  Public  Affairs,  Times  Mirror, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053,(213)972-3946. 

He’s  also  the  man  to  contact  if  you’d 
like  a  summary  of  our  investigation’s 
findings. 


..  Times  Mirror 

We’re  interested  in  what  you  think. 
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Most  great  teams  have  a  super-  opposition  by  winning  33  awards — 
star.  For  The  Cincirmati  Post  photog-  more  than  any  other  newspaper 
raphy  staff,  that  star  is  Melvin  Grier  in  the  34-year  history  of  the  com- 
— named  Photographer  of  the  Year  petition. 

for  1985  by  the  Ohio  Newspaper  We  have  to  say  we're  not  sur- 

Photographers  Association.  prised.  Everybody  knows  you’ve  got 

Melvin’s  teammates  turned  out  a  better  chance  of  winning  with 
to  be  pretty  good  scorers  themselves,  a  teaim  fuU  of  SCRIPPS  HOWARD 
The  Cincirmati  Post  dominated  the  great  shooters.  i!f  NEWSPAPERS 


